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STANDARDIZE ON “NATIONAL’’ 
...for packaging eye-appeal 


' ' ' 
Nationa Ss most Complete tine of fasteners ts uniform 
} 


red an I iCK DONXeS that sta 


aged comes in snapp cw 
looking Dirt and finger marks don't show on th 
id lab 


surtace. Each sturdy box has an easy-to-re 
coded to make stock handling easier 


pachaving ind h yy 


eye-catching 


more reason why it pays you to 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave. « Los Angeles 22, Cal. 


Mo tiie 
Vational Fasteners d J Hodel! Chains 


a > 


Chester Hoists 








HELPING YOU FIND PROSPECTS 
FOR STORMPROOF ROOFING 


suppel ne muse 


down the path toward 


yellow light in the kitchen 


And he 
, . rospects for Stor 

after suppel And he'll see chat ut 

Our advertising Seeks ¢ 
talks about stormproot valvanize 

He shut oft the tractor and stepped -_ rospects in their homes 
steel roofing, and he'll read about 

out the big barn door, into the heir interest, creates a pretet 
Stormproot s low cost long life 


early autumn dusk ; , r Stormproof galvanize 
and ease of application. He'll be 


| 


“Cold weather coming, he By the ume they come int 
muttered to himself."‘Winter’s just it over with you, they'll be pr 
around the corner, and the roof Zo well primed for the sale. And 
needs fixing up to keep the hay =>, ild be better than that 
and the stock dry through the win- 
ter. Henhouse ought to have a new 
roof, too. Better fix them up right 
this time, so they'll stay fixed for 


good and all! 


Suddenly he recalled an adver 
tisement he had seen a little while 
back. “ ‘Galvanized steel roofing. 


It said, STOPS rust, covers fast, j 


impressed with the special lesign 


stays put once you nail it down 
features that make this roofing 


Funny how those things stick in 
actually stormp) / . . just the 


a man’s mind 
qualities he’s going to want on 


Must look up that ad atter his barn this 


BETHLEHEM STEEL COMPANY 
BETHLEHEM, PA 
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Don’t let DRY WALL PROBLEMS FENCE YOU IN! 





SELL DAVIS of BALTIMORE VERI-QUICK VINYL-LATEX PRIMER SEALERS FOR 


A 2-COAT JOB IN 


Finishing of dry wall construction, so that the covering of 
joints and nail holes is not noticeable, has long been a problem. No 
matter how well spackled and sanded, these areas always stand out. 
This is caused by the difference in texture in the wall board, made 
rough by sanding, and the smooth surface of the sanded spackling. 


The Davis of Baltimore method overcomes these difficulties 
in two ways: First, Veri-Quick Vinyl-Latex Primer Sealers are a water 
emulsion procuct and tend to lay any loose nap on the wall, rather than 
raising it, as oil type primers do. Second, textured Vinyl-Latex Primer 
Sealer gives even texture and light reflection to the entire surface 
Finally, a coat of Prim Alkyd Flat Enamel produces a beautiful, 
scrubbable finish and a room to be proud of. 





The texture we speak of is very fine and is not to be confused 
with the heavy bodied material which gives a rough masonry look to the 
walls. After coating with Prim Alkyd Flat, this texture is hardly 
noticeable except in the beautiful even finish obtained. 


LOOK AT THESE SELLING FEATURES! 


® Two Finishes—Smooth or textured. 


@ Quick Drying—30 minutes to one hour for recoating with oil or 
varnish type products, including alkyd flats. Prime walls or woodwork 
in the forenoon and apply finish coat in the afternoon. If water emulsion 
paints are going to be used as a finish coat, Vinyl-Latex Primers should 
dry overnight before recoating. 


e Easy to Use—Developed to meet the unusual conditions and speed 
of finishing imposed by modern construction. Latex Emulsions— 
contain water and may only be thinned with water. 


e@ Easy to Apply—Apply at the rate of 400 to 550 square feet per 
gallon, depending on the porosity of the surface. Unexcelled for brush, 
roller or spray application. Equipment can be cleaned quickly and 
easily, with soap and water 


THE H. B. DAVIS CO 
1701 Bush & Severn Sts., Baltimore 30, Md., & Savannah. Ga 


Gentlemen: Send me information about the DAVIS DRY WALL METHOD 


1 DAY! 


DAVIS 


Y y OF BAL 
Finishing Method : 
For Dry Wall Construction 


Tape and hae 
SPACKLING » >= 


DAVIS 


Vinyl 
lotex 
Primer 
Sealer 
TEXTURED 


fim 


UNRETOUCHED PHOTO OF DAVIS VINYL-LATEX 
DRY WALL TEST PANEL ... AVAILABLE TO 
DEALERS AS A DISPLAY PIECE. 


EXCELLENT 
FOR USE 
WITH 


DAVIS 


OF BALTIMORE 


ODORLESS 
INTERIOR 
FINISHES 
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APPROXIMATE WEIGHT 
345 10 3% LBS 


1. Blade and Front Strap of High 
Carbon Tempered Spring Steel. 
Preformed and uniform in bal- 
ance, lift and bend. There are no 
heavy rolled sections in an Ames 
Featherlite to add unnecessary 


weight. 
Ames Featherlite is a half pound 
lighter—which saves lifting a ton 


and a half in the day’s work. 


3. Light Shovels make light work. 


Mo 
C ames 2 


eM 


PARKERSBURG, W. VA. (). Aj MN ES CQ. NORTH EASTON, MASS. 
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Kemington Dealer Letter 


ee 


Announcing t 


gall 





OND 
e New Remington 





Model 870 MAGNUM Shotgun! 


Model 870 MAGNUM-ADL “‘De Luxe”’ Grade (shown) 


Includes vent. rib, checkering, other extras not on “Standard” Grade 


Chambered and designed for 
3" shelis (will also handle 
2%” shells) 


Retails at $] 27.15" 
Modei 870 MAGNUM-AP “Standard” Grade (not 


shown) 


Retails at $88.30° 


Here’s a shotgun that hunters have 
demanded . . . at a price they can afford ... in a stream 
lined pump-action design that is the newest. Add these 
features together and you get the sensational new 
‘*Wingmaster’”” Model 870 MAGNUM —the greatest 
value ever offered in a 12 gauge magnum shotgun! 

Hunters are ready now to buy the new Remington 
Model 870 MAGNUM. Order a supply from your 


wholesaler—in “‘Standard”’ and ‘De Luxe’’ Grades 
and be ready for fast sales! 

SPECIAL DESIGN. The new Model 870 ** Wingmaster’”’ 12 
gauge magnum shotgun is specially designed and cham 
bered for 3” shells...will also handle 2 shells 
USE: for game like geese, ducks, fox, turkey —wherever 
the long-r ral) speed and extra pune h of a heavier load 


are ne ded 


Remington introduces Model 760 rifle 


in 257 Roberts caliber... 


Model 760 ADL “De Luxe” Grade (shown) 
Retails at $119.95" 


Model 760A “Standard” Grade (not shown) 


*Prices subject to change without notice 


SHOOTERS AND HUNTERS coast to coast asked 

for the Remington Model 760 ““Gamemaster” in 

257 Roberts caliber. It’s the world’s fastest hand-operated big game 

rifle .. . now in one of America’s most popular all-purpose hunting 

calibers. Useful for everything from deer to varmints, the new rifle 

will be in heavy demand this fall. So order your requirements right 
away—stock and sell the Model 760 in all 5 calibers— 30-06 Spfid 


270 Win., 300 Sav., 35 Rem.— and now, 257 Roberts! 


Gamemaster 


Retails at $] 04.40 ‘ 


FEATURES: 


Fastest hand-operated big @ Rotary, multiple tug breect 
game rifle t t 

niy slide action high power 
e made 
Interchangeable box maga 
zines @ Light weight—about 74, Ib 


@ Encased bolt head for extr 
strength 


rif 


gmaster,” are Reg U.S. Pat. Off. by Remington Arms Company, Inc. Bridgeport 2, Cor 


THE OLDEST GUNMAKERS IN AMERICA PRESENT THE NEWEST GUNS 
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(3 - R ar 
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te’s where the Rapidayton Shallow, 


ay 


oS, proves itself to you! 


Booming sales of this new Rapidayton prove that-it’s 4 \ : ‘. ‘ 


everybody happy. The user gets more water forjhis dollar, You get fast- 


selling jet pumps and systems that are quality+buw 

you get lowest prices. Only $98.75 retail* for the ¢omplete 

Get facts from your wholesaler on 5 “package” systenis, “ 
tank systems, 3 “pump only” models. A full line with full trade discounts. 


SSS 


y @ 
pes 44 THE DAYTON PUMP & MFG. COMPANY 


Dayton 1, Ohio 


‘FO. factory retail price for 1% h.p. “package” system with 13-gallon tank 





Announcing —Two 


borders banded in 2 at 


OW THERE ARE two great new 
PY REX Dinnerware Sets you can 
count on to increase your profits! 


ve 


with each set vour customers ge 


bonus of a smart, handy cupboard 
storage rack—packed in the sam 


You can broaden your dinner at des 
; ; ere ; carton—all for $27.95 
ware market and multiply sales with 


beautiful new 34-ptece These new sets promise to be 


rh finn 


these two 
greatest monev-makers in the 


PYREX sets with complete service 
handsome 


h 


ware business—so get in tou 


h vour PYREX Ware di 


‘ace vour order now! 


for six. Thev come in 
traditional decorations—wtt 


Royal Burgundy 


Full-Color Full-Page Ad Breaks In Na- 
tional Magazines This Month! | 1 


\\ 





PYREX Dinnerware can take it! [n 
laboratory tests the cups were used to 
hammer heavy }3-inch nails into a 
plank, provingtheremarkablestrength 


of PYREX Dinnerware 


CORNING GLASS WORKS CONSUMER 
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New 34-Piece 
Dinnerware Sets 


... complete service for six! 


Beautiful, strong, durable— 
choice of two smart colors—handy 
storage rack included! 
EACH SET CONSISTS OF... Pg 
* Six Dinner Plates e One Vegetable Dish 
: tment ree Se Chopin = 
@ Six Fruit-or-Sauce Dishes @ One Sugar Bowl 





Big bonus storage rack for customers 
makes powerful store display for you! 


aR il Packed with every set is 
pYREX ae ai . handy Rack and sign for 
ct 795 your use in store displays. 
Customer gets bonus Rack 

for cupboard storage. 


StorTrat rach 

el ' ’ 
I 
} 


PRODUCTS DIVISION + CORNING, N. Y. 
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FORMITY 


Uniformity, quality and good looks make Warren-Teed 
Mattocks the easiest to sell, easiest to use tools you can stock. 
Finished attractively in Dutch Blue, they'll help sell themselves. 


Controlled forging techniques make all Warren-Teed Mattocks 
uniform in size, weight and in the shape of the cutting edges. They're easier 
to swing ... the curved blade knifes through clay faster. Careful heat 
treating helps hold true, sharp cutting edges longer. 


Note the fishtail on these mattocks. It reduces the amount of dirt that 
clings to the blade. Check the accuracy of the eyes. They are uniformly sized 
for perfect handle fit. Mattock weights are stamped cleanly on each tool. 


Order Warren-Teed Mattocks today, point out these easy-to-see advantages 
and watch them sell. If you want more information just ask us. And if your present 
Warren catalog needs replacement, ask us for a new copy. That's Catalog 853. 


WARREN-TEED. 


trade mark 


WARREN TOOL CORPORATION 


Manufacturers of Warren-Teed and Devil railway track tools 
General Offices . . . Warren, Ohio 


Export Division . . 30 Church St., New York 7, 
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_ READ 


WHAT ENTHUSIASTIC USERS SAY ABOUT 


or Wk @ SEAL 


AT AL 


967 , iced in 
parent NO ? nce As ddvertise 


the Saturday Evening 


P 


and leading 


NEWSPAPERSE 








No guide arm, no lift wires, nothing to get out of 
order—no wonder thousands of users are delighted 
with Korky! Seats perfectly, always — stops leaks, 
gurgles, trip-lever jiggling and water waste for 


good! Unconditionally guaranteed! 


orky 1s Uf / reb au or a full flus : a 
New Korky 1 ym noyant f full flush 7 LAVELLE Rumene Conpanty 


\\ iS ere Cl : 22, Ilinoss 


on all closet tanks features a NEW NON-COrrosive 
elle Korky Closet 


link chain for longer service and easier installa 
Mast play Carton at my cost of 


tion. Display cartons of 12 Korkys cach retail at 
916.68 (51.39 per unit) You make $6.67 per carton 
Order through your wholesaler or mail co pon 


today! 


LAVELLE RUBBER COMPANY 
CHICAGO 22, ILLINOIS 
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GIVE YOUR 
WICKING SALES 
A BOOST 


Sell the 3 R/M reliables 


KINDLERITE QUIK FLAME WOVEN GLASS 


R/M’s standard quality The most efficient kindler The acme of perfection in 
woven asbestos kindler. A ever developed for range stove kindlers. The only 
sturdy, long-lived wicking burners. Patented open glass wicking woven with a 
with wire core in both warp mesh construction provides wire core in every strand to 
and filling yarn. Packaged best possible results with protect the burning edge. 
5% ft., 6 ft. and 100 ft. to distillate oils. The extra- Packaged 5'» ft., 6 ft. and 
the box. In widths of ‘s", heavy wire core yarn keeps 100 ft. to the box. In widths 
1”, 14" and 15%". the kindler upright in the of ‘s”, 1%, 14" and 137%”. 

burner channel. Glass yarn 

at burning edge facilitates 

the removal of carbon de- 

posits. Packaged 6 ft. to the 

box. ‘s“ and 1°.” wide. 


R/M lighting rings provide long life and trouble-free perform- 
ance in wickless kerosene stoves and heaters. The public 
knows this; so keep them in stock and keep your customers 
happy. All of them are priced to yield a generous profit. 


RAYBESTOS-MANHATTAN, INC. 
ASBESTOS TEXTILE DIVISION, Manheim, Pa. 


FACTORIES: Manheim, Pa. + No. Charieston, S.C. * Passaic, NJ. * Neenah, Wis. + Crawfordsville, ind. + Peterboreugh, Ontario, Canada 


RAYBESTOS-MANHATTAN. INC. Asbest Textiles e Packings ¢ Brake L gs ¢ Brake Blocks « Clutch Facings « Fan Belts « Radiator H 
Rubber Covered Equipment . dustrial Rubber, Engineered Plastic 4 Sintered Metal Product . Abrasive and amond Whee 


Bowling Bail 
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|} as 
|) BORN Set 


ALTA |Z 


| | 4 §ET THE STAGE FOR SALES= 
(worm CY 


oe ol 


wht Hy H Pat. No. 2,659,322 
x -é ag be * H if: PSs 
: Lh Hi i i I Pade | ie eece ITH TH E H ID D EN E X TRA 
C5235 5 el TAR So ag Ruberoid Lok-Tabs look like regular square tabs, yet 


ach shing locked down at the center of the butt 


Fy 
é 


4 Wie 15 
dd tig, 
‘7 ¥ 


ven windproof in both laboratory and field tests 
striated texture, heavy shadow lines add uy 
Ss want. Competitively priced wit 


ter with 6 


interlocking shingk 
wauly For complet 


' 


n or use the coupor 


Wind can't lift them thev re locked down 


with a concealed lock at the center of each butt PSPS BeBBBBeBeeaeaeae a st 
The wind is vented up the cut-out between the 


shingles and its force is dissipated 


The RUBEROID Co. 


Asphalt and Achestos Building Material: 
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SELL MO 


with these attractive new displays for ‘‘Scotch’’ 
Brand tapes featured by Arthur Godfrey on 


CBS-TV and Radio. 


DEAL H-2. Colorful wood cabinet displaying 36 
assorted rolls “Scotch’’ Brand Masking Tape in 
the new dispenser package. Plus 12 rolls of the 
popular 1‘, " width. 


“SCOTCH” CELLOPHANE TAPE in 7 sizes. Catalog 
Nos. 167, 157, 144, 135, 134, with handy utility 
dispensers: Nos. 176, 175, economy refill sizes. 


Order from your wholesaler today! 


Made in U.S.A. by Minnesota Mining and Manufacturing Compony. Genera! Offices: St. Poul 6 
Mokers of “Scotch” Pressure- Sensitive Tapes, 
“Scotch” Brand Magnetic Tape, "3M" Adhesives, “Underseal” Rubberized Cooting, “Scotchiite” Reflective Sheet- 


Conada: London, Ont., Con. Export: 122 £. 42nd St. New York City 


ing, “Sofety- Walk” Non-slip Surfacing 


“SCOTCH” FREEZER TAPE in the new dispenser 
package, 12 rolls per display. Two roll sizes: 
Catalog Nos. 180, 178. 


“SCOTCH” 33 PLASTIC TAPE— Super-tough and 
stretchy for hundreds of home repairs. In space- 
saving displays that hold 12-'” x 150” rolls. 


SCOTCH 


Minnesota. In 


Pressure-Sensitive 
Tapes 
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100,000 CUTTINGS wrTuour exivns 


PROVE LONG LIFE OF 


UTICA TOOLS 


4 
“a All across the country where this automatic edge 
tester has been demonstrated with Urica® pliers, thou- 
sands have marveled at the rugged, long life of the 
Urica cutting edge 

Pliers used are standard, out of Urica stock, and 
the wire is .080 hardened steel plow wire (Rockwell “‘C” 
47 Tensile Strength 224,000 P.S.1.). Utica standards 
require at least 100,000 cuttings — yet this minimum is 
often exceeded in our continuing laboratory tests 

The secret is Urica’s own process of extra harden- 
ing the cutting edges. Ask for Urica, and get the benefit 
of longer tool life. 


Note that in this 
grueling test all 
cuttings ore made 
ot precisely the 
some points of cut 
ting edges. In ac- 
tuol use, the weor 
would be some 


NATIONALLY ADVERTISED WN what distributed 
Utica Tools® are aggressively ad- 
vertised in the Saturday Evening 
POST, POPULAR MECHANICS, 
POPULAR SCIENCE and other 


national consumer magazines. 


NAT'L H'DW'E SHOW 
Visit us at Booth 219 


and the world’s best tools 
It pays to sell quality tools | are made in U.S.A. 


CORPORATION 
UTICA 4, NEW YORK ADLAM TOOL & SUPPLY CO., LTD., MONTREAL 
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“Takes less pressure 


for a clean, even cut!” . 


says FRED HARRIS 
of Guy Smith Hardware, 
Richmond, Va. 


TRY THE 
‘‘BLINDFOLD TEST’’ 
YOURSELF! 


Cut L-O-F first, last, or in-between 





the other brands. Run any kind of 
Young Fred Harris has cut a lot of glass 


acut you want. You'll see why you “Blindfold Test” 


proved something new to him about 


have fewer bad cuts, less waste 
and more profit with L-O-F. 

Call your nearest L-O-F Dis- 
tributor. These local businessmen 
are listed under “Glass” in the 
yellow pages of phone books in 
many principal cities. And send 
for your free booklet— ‘For 
Greater Profits in Window Glass”. 

Write Libbey-Owens-Ford 
Glass Co., 608 Madison Ave., 
Toledo 3, Ohio. 


glass-cutting 


He made several cuts on four well-known brands of 
single-strength glass. Each piece was marked only with 
a letter W.m& torZz He picked i ever é 
as the eastest to cut ind **.* was L-O-F! Twenty-eight 
out of thirtv dealers who took this test picked L-O-l 

‘This certainly proves to me that L’O-F is easiest to 
cut,’ said Mr. Harris. “*A nice light stroke does it, then 
she snaps off clean and quick.” 

L-O-F Window Glass is easiest to cut into big pieces. 
little pieces, angled pieces, curved pieces You can even 
cut off narrow strips with a light. easv stroke 

L-O-F cuts easiest 
slowly. more patiently. That 
more “even” in structure 


customers, too 
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The Red Devil Trademark on a tool or machine guarantees 
faster turnover than any other brand name provides. This 
is because Red Devil Tools and Machines are better 

designed, better made, better packaged, better advertised, 

and priced right to begin with. Full mark-up, multiplied by this 

higher turnover, spells higher profit. This is the reason 
more successful retailers prefer to sell Red Devil Tools 
than any other brand. 


: 


K Loc D 2 Wil too tA...  imvincton 11, w. 4. USA 


manufacturers of Glaziers’ Tools, Putty Knives, Wall, Wood and Paint Scrapers, 
Paint Conditioning Machines, Floor Conditioning Machines and Hardware Speciaiiies. 





GLASS 
CUTTERS 


i 


4 


OTHER 
PRODUCTS 


PUTTY KNIVES 
& WALL 
SCRAPERS 


OTHER 
PRODUCTS 


IRVINGTON, WN. J., U. S. A. 


Red Devil Tools and Machines are made right, 


packaged right, priced right, and backed by 


consistent national advertising. You're right 


when you stock and display Red Devil 





NOW...an automatic way for color 
to increase your interior paint sales 


PEEGEE DBeconitatic. docs 7 


... With less than *400 investment complete 


Here’s how: 


1. Self-service wall and trim color selection 6. Carry low, fiexible inventory... 
for your customers get 5-time turnover 


e Easy to choose with exclusive Decor-matic dial e More space for you 
e Saves 75% of your selling time e More profitable for you 





Only 18 colors get you 180 . Hard-hitting sales support 


e 18 “most-wanted” bases e Ultramodern point-of-purchase chip rack 
e Only 20 “one-shot tube” colors e Free to qualify ing dealers 

e No extra tinting base whites e National advertising 

e No extra tinting base grays e Sales-producing promotional material 





You sell real color beauty Increase your paint sales 

e Colors proved right in survey of More and more paint is being sold to brighten 
300,000 women homes with the magic of color. ¢ Jpen your door to 

e You mix color to color for soft, subtle tones more paint sales more paint profits. Write for 


e Deep tones are lovely ...more livable detailed information about this low inventory 
fast turnover—most practical color system 


RDreen-malior 


COLORS 





Easy to mix 


e No extra containers needed 
e No partially filled cans 
e Sell colors in cans...as is 








Get top-quality Pee Gee One Coat Flatkoatt 
in every can 
e Easy to apply e Quick drying flat wall enamel 


e Tough alkvd base e Scrubbable e Odorless 
e Also available in Gloss and Semi-Gloss 





Do yourself a profitable favor and fill out the coupon now! 


PAINT & VARNISH COMPANY , PeeSec 
223 N. | Sth Street, Lovisville, Kentucky 
Serving the South Since 1867 
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HERE’S W 


First off —Rubber 


TY: 


' 
welco 
house 
I} 
can pl 
that 
Santa Claus. Just 





HERE’S HOW to spark your Holiday Gift Sales with Rubbermaid 


1. Give Rubberm la od ip- X ~~, gr StOCK 1D; | nd Pr I rt R 1D bde« 
front position e . ; / plet lit Ll ’ nd colors B 


2. Decorat 


hot Chr 


Display with | 
balls 


ir “O, = 4 (| he | re 1 l : 
om 2 oan a7 1t about. Ye on Rubbermaid thi tm 
show them how bri Sao — 4 
attractive Kubbermaid looks in = 4 Ss SS 2 
holiday scen Se =A p 
= > 4 
3. Be Su nclud tubber- " 4 


Suggestion Ads. oe HOUSEWARE 
le of Vi 


4. Gift Wrap ; 
Rubbermaid Items 


in windows, ! r Cash registers 
ates “tee , : In the original ... complete... only mationally-advertised line of rubber housewares 


wrapping ¢ 








THE WOOSTER RUBBER COMPANY, WOOSTER, OHIO 


sales spot 
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[t Pays to Sell the Best... 
WINCHESTER 


TRADE-MAR 


SELL SHELLS 


y 


For Long Range, aol 
OPEV mer tits . ae 
And All ‘oe 
Shooting... 


Shooters depend on the extra power 
and punch built into Winchester ammuni- 
tion, The SEALED GAS CHAMBER Place your order 
has helped Winchester shells set a with your 
new high in long range performance .. . KING HARDWARE 
Take advantage of this popularity SALESMAN TODAY! 


and stock your shelves with 
the shells that sell. 


Distributed by 


KING HARDWARE COMPANY 


490 Marietta St. 
Atlanta, Ga. 
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a great new line of 


Forged TU i ¢ -TEST Steel 


i Wrenches by NONE BETTER 
a 


ENGINEERS - LONG BOX * COMBINATION 


Heavy Duty and Light Duty Sets 
in Screw-Tight Metal Clips 


These new TUFF-TEST Forged Steel Wrench Sets are 
strong on profits for you! Drop forged steel, hardened 
and tempered for long wear—Superbly balanced—Precision 
broached—Zinc plated, rust and corrosion-resistant finish. 


All at sales-active prices! 
5 PC. ENGINEER'S SET 


Heavy Duty—Openings 3/8” to 7/8” MADE BY THE MAKERS OF THE FAMOUS NONE BETTER ALLOY 
Light Duty—Openings 5/16" to 3/4" 


Polished or Unpolished Heads STEEL TOOLS—TOP STANDARD IN THE HARDWARE INDUSTRY 


~— Powerful Sales Aids for Hardware Dealers! 
Tool Display Stocking Boards 


Action Boards—Floor Display Racks 

6 PC. ENGINEER’S SET 

Heavy Duty—Openings 3/8” to 1” See Us At The Se HOME TTEe Gem 
Light Duty—Openings 5/16” to 7/8” NATIONAL 
Polished or Unpolished Heads HARDWARE 


wo  fS lee 
1 ess ee t-—— 


nmsore 


5 PC. COMBINATION SET 
Openings 7/16" to 3/4” 
Polished Heads 


6 PC. COMBINATION SET 
Openings 3/8" to 3/4" 
Polished Heads 


5 PC. 45° LONG BOX SET 
Light Duty—Openings 3/8” to 7/8" 
Unpolished Heads 


6 PC. 45° LONG BOX SET 
Neavy Duty—Openings 3/8" to 1” 
Unpolishes Heads 


THE NEW BRITAIN MACHINE CO. * NEW BRITAIN, CONN. 
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a!) | ee tel - 
orks Full Time 


Regardless of your customers’ painting needs, you 
can always fill the bill with a top quality BPS product. 
By making their paint buying a one-stop proposition, you 
make bigger sales, bigger profits from customers 

who appreciate the convenience. 

The quality of BPS products guarantees your reputation as 
a dealer who gives dollar for dollar value in every sale. 


Look into the advantages of an exclusive BPS 
dealer-protected franchise that is backed up 
by a unique merchandising plan that increases 
profits .. . beginning the very first month. 
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APPROVEL 





Here’s a local TV promotion that will 
build sales for you right where you need 
them: in your local market area! 


The promotion will consist of a 15- 
minute TV program to be scheduled for 4 
to 10 weeks in 56 or more major markets. 
The programs will be scheduled at the 
height of the selling season for each indi- 
vidual market... starting early in the 
Southern regions and extending later in 
the Northern areas. 


Every program will carry FREE 
DEALER LISTINGS... identifying you 
as the Johnston dealer in your area and 
telling the public where to buy! 


Dealer listings will be scheduled in 
accordance with orders placed through 
Johnston wholesalers. THERE’S NO 
COST TO THE LOCAL DEALER! 


Dealers who qualify for TV listings will 
receive the complete store promotion aids 
and other merchandising materials 
decribed below. 


TON offers you an 
in 56 Markets 











The entire program will be backed by a strong 
schedule of national advertising in such outstand- 
ing publications as Saturday Evening Post, House 
& Garden, House Beautiful and Sunset. 

Get complete information from your Johnston 
wholesaler! 
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outstanding PROMOTION ... 
.. «to promote these new 1955 models! 


Both reel-type and rotary models offer your custome! 





ance features, plus an exciting new color scheme that 


the Johnston Lawn Patrol has been re-styled for improved 
bility. The new Johnston Rotary has been completely re 
aS Staggered front wheels, front discharge, side trim slot 


durable but lightweight construction 


For 1955 Johnston offers you an 
1 


promotion. Ask your Johnston whole 


on Johnston's greatest promotion 


LAWN PATROL — REEL LAWN PATROL—ROTARY 
21-inch & 18-inch Cutting Widths 7!-inch & 18-inch Cutting Widths 
New style deck eliminotes over Rugged construction with 4-cy 
hong of engine ond adds to rig cle engine (1.5 hp. on 18-inch 
idity. All-stee!l construction with 2 hp. on 21-inch). Recoil storte 
4-cycle engine (1.1 hp. on 18 on 2Il-inch model. Both models 
inch; 1.6 hp. on 21-inch mode feature front discharge de 
Both models feature duo uich trim stot, steegered front 
contro ominoted pinion ond whee snap-on hondle one 
cose hardened ring geor bos piece, reversible cutter ber, ond 
frame design, ond simple one new easy height od)ustment 
screw cutter bor od)ustment Re 
coil starter tondord equip 
ment 


ELECTRIC ROTARY ALL-STEEL HAND MOWER 
18-inch Cutting Width 18-inch & 16-inch Cutting Widths 
Johnston quality in the w price The premium-quality Johnston 
field the Johnston Electric All-Steel Hand Mower incorpor 
Rotory is on excellent mower for otes mony of the fine features of 
mo yord core ncorporat the Johnston Lown Potro Rug 
ing mony of the fety and ged, ali-steel constructic 
performonce feature of sures yeor of troub 
higher-priced mode Powerfy performance, yet th 
1 3 hp., heavy-duty motor. Rug mode mower uns 
ged construction w Give yeors weight ond easy te 


of sotisfactory performonce 


JOHNSTON 


LAWN MOWER CORPORATION 


BROOKHAVEN, MISSISSIPP 


A division of Jacobsen Manufacturing Company, Racine, Wisconsin 
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This is it- 


More dealers every day are piling up extra profits 
with new Shingle n’ Shake Paint! They'll tell you 
it's the “hottest” exterior finish to come along in 
years. Why? Because it answers today’s great de- 
mand for a “breather” type finish that is perfect for 
all rough exteriors—shingles, shakes, rough-sawed 
siding, brick, cement, stucco and asbestos shingles! 
Velvety smooih—easy to apply—Shingle n’ Shake 
comes only in modern, consumer-approved colors 
that move off your shelf! 

There is an enormous ready-and-waiting market 
for Shingle n’ Shake Paint. Tap this market in your 
trading area and give your exterior paint business 
the biggest boost it’s ever had! Stock and display 
Shingle n’ Shake Paint now. Ride this winner—the 
first product of its kind to be nationally distributed! 
Get the full story. Write today! 


‘*Piles on''—hides so well one coat 
covers! Long wearing—alkyd reinforced! 





THE LOWE BROTHERS COMPANY «+ DAYTON, OHIO 


bie US pm et 


Lowe Brothers 


PAINTS - VARNISHES 
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THE NEW AXE 


PLUMB £ 


The glistening polishe 
jet black bevels and re 
distinctively Plumb. 

Jet Wing ...a modern 
beautiful finish ...an exclus 
finish recognized and pré 
wherever hand tools are sold. 


Beauty! Balance! Utility! 


are combined in these new Jet Wing Axes for 
Eye Appeal ... Easier Handling .. . 
Faster Chopping and Longer Axe Life. 


Display Jet Wing Axes ...and sell them. 


FAYETTE R. PLUMB, Inc. * Philadelphia 37, Pa. 


Jet Wing Axes are 
available in all single 
bit and double bit 


bevelled patterns 





# 7 


Stanley Handymai's.a Hit 


| + 
Pre, x 





~ 
yt 


oe f § x 
{ WALL AND ISLAND UNITS { * ~*~ 
\ TREMENDOUS SUCCESSES Stanley Handyman is the new matched tool 


line, timed to the do-it-yourself trend, and 


\ ALL OVER THE COUNTRY! 4A priced to the do-it-yourself market. Planned, 


produced and promoted carefully from the 


‘ beginning, Handyman is really moving now. 
~~ y Pree as ai * 
SS OK 


Chicago, Illinois (pop. 3,620,962) 


Says Ed Younger, vice president of Stebbins Hardware 
Co., “Stebbins sold out two sizes of screwdrivers while 
we were setting up our Handyman display. We were 
very pleased with the ease with which the H unit fit 
our standard island fixture. We placed the unit in a 
good traffic position and immediately noted a consider- 
able increase in impulse sales of hand tools. This 
Handyman display is a snappy and concentrated little 
unit. The color of the display — and the attractive 
matched colors of the tools — draw continuous atten- 
tion and interest, giving us increased tool sales.” 





Hy ' 
ram Here's what a 
' couple of typical dealers 


Say about it 


Kx 


Mission, Kansas (pop. 1,852) 


Ed Dulin runs a typical grass roots hardware store 
in a typical grass roots town, and he’s enthusiastic 
about Stanley Handyman. “My customers come 
into the store and the Handyman unit ts right 
there,” says Ed. “It always draws them and often 
stops them. It’s fascinating to watch the same 
tellow stop and hett a tew tools as he comes in 
and do the same thing on his way out. It’s a 
complete tool department with color, appeal and 
honest value . tool sales greatest booster 


Hy hy 


ASK YOUR WHOLESALER ABOUT STANLEY HANDYMAN - 


Have him show you the wall and island units. Take your pick 
Use the one that fits best in your store, the one that will work 
and sell best for you. Both are irha approved, both are proved 
successes. 
HTI1 Island Topper with Tools, Dealer's Cost: $214.15 
WTI Wall Display with Tools, Dealer's Cost: $206.60 
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~ Anyway You Look at ii 


Here’s Stanley's follow-up to take advantage 
of Handyman popularity. Here’s the new 
Stanley Handyman Tool Board a one- 
two punch packed with sales sock for the do 
it-yourself market. Its a one-two punch for 
sure — and there’s even a dealer dividend 


(see note bel 





Stanley Handyman Tool Board 
Unit HBT-3 — the perforated tool 
board with fittings but without 














tools, packed in units of 3 to retail 

at $5.50 each 

See this set now. See how every tool is positioned 
on the board by outlining in white. The sale of a 
board starts a whole series of tool sales. Ask your 
Wholesaler today about the Stanley Handyman 


Tool Board. 


NOTE RYNUS NT yTTs 


Here's a plus you can count on with Tool Board. Use 
it in your window or on a counter as a compact, attrac- 
tive tool display. Sell the board complete with 33 tools, 
or with selected Handyman tools from your open stock 
Or sell the board alone and the idea to “add a tool ata 
time from the Stanley Handyman line.” 
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Stanley Handyman Tool 
Set No. 896 — the only 
complete peg board set on the market 
today. 33 matched tools packed with 
2’ x 4 perforated masonite board, all 
hooks, clips and fittings retails at $59.00 





~ (STANLEY J 





STANLEY TOOLS 


the Fool Box of She Wold 








4M4 SCOPE FITS THESE: 

(22 rifles with 
factory-grooved receivers) 
MOSSBERG 142,142K,142M,144,14415, 
146B,151K,151M,152,152K 
YES, now 22's from all these MARLIN, 1954 Models 80C,80DL,81C, scope sight—and you'll col- 
top gun makers come from 81DL,88C,88DL,89C lect these extra sales and 
the factory with dovetail REMINGTON, 1954 Models 511, 512, 513° profits easier by mounting 
after March 15 and 550 after February 10 
receiver as shown in the dia- SAVAGE, 1954 Models 4,45,5,55,6,65 

, STEVENS, 1954 Models 84,85,86,87 

gram. Mossberg 4M4 scope WINCHESTER, 1954 Model 74 up front in your gun section 
slips on easily and locks tight Sete Cees Get tee ott 
on these grooves in only ted th 

seconds! No tapping, no drill- a ee oe vee 
ing, no tools required. Scope outsell rifles without scopes 
can be removed and replaced by 3 to 1—proof positive that 
at any time without changing zero. customers want scopes, will 








re) 


grooves already milled atop Mossberg scopes on your 22 


rifles... and displaying them 


buy them when given half a chance. So why not 


EXTRA PROFITS FOR YOU! Every 22 you sell with feature this time-proved sight mounted on all 22's and 


grooved receiver is a prospect for the Mossberg 4M4 get yourself these extra profits! 











MOSSBERG 4M4 SCOPE WITH DOVETAIL MOUNT MOSSBERG 2M4 SCOPE 


ee a ec 


4x magnification Alllens surfaces hard coated PARTNERS IN PROFIT! The Mossberg 2M4 shown 
teams up with the 4M4 — the same fine scope with 
a special cast mount for guns without dovetail or 
Only $9.95 retail guns requiring a high andi scope which is attached 
with screws. Together, these two scopes give you 
highest-quality, low-cost scopes that fit practically 
all makes of rifles up to 25-20 cal. Get your share 
of scope profits by featuring BOTH Mossberg models! 
Remember, every 22 rifle owner is a prospect for 


© Mossberg seepe. Only $9.95 retail 


Patented internal adjustment 


ossberg 


for accuracy O. F. MOSSBERG & SONS, INC., 44710 St. John St., New Haven 5, Conn. 
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HARDWARE 


a combination for 
every size and 
type of door 


If the door slides, there’s Coburn Sliding Door 
Hardware. The wide range of capacities, from 300 
pounds to 6,000 pounds, for folding, sliding, single or 
multiple track doors, for any use, makes Coburn your 


best source of supply 


oe 


And for most sales opportunities, stock the Coburn #5916 
Door Set, with a capacity of 300 pounds and for doors 
up to 1%; inches thick. This convenient packaged 

set contains everything required except the track. With 
standard track in stock, you can sell the complete 


hardware for practically any light door installation 


For home garage doors, the Coburn #500 Swing-Over 
Door Set is a natural. Dependable, easily installed, and 


easy to operate, you should add it to your line 


Write for catalog #200 to Coburn Sales and Engineering, 
56 Sterling Street, Clinton, Mass 


PRODUCTS OF WICKWIRE SPENCER ST 
(THE COLORADO FUEL AMD IRON Ct 
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ty your buying... Carry a complete quality line... 


Order all these U°S°S Steel Products 
from a single dependable source 


It} 


YOU can simplify vour buying procedure s, cut 
the time and cost of checking records and inven- 
tory by ordering a complete line of steel products 
for the farm and home from a single reputable, 


di pe ndable source... ‘| fe I. 
YOU can be sure that these products have “y U-S-S AMERICAN FENCE. we 


customer appe al, too; they are the quality line - 2. } South's favorite farm fence. Easy 
:c ‘ =—— to sell because it's made so well. 
of I o°*. Steel Products which have been proved —— H 
: i sea 5 There's more in use than any other 
by use to give money-saving service. brand . . . it must be good! 
Y( IUR sale S efforts are be ing backed up by 
f ful f r » adve g 
orceetu arm magazine advertising, popular 


radio programs, helpful literature and other 
U-S-S TENNESEAL ¥-DRAIN ROOF- 
\ ING gives better all-over protec- 
U-S-S Steel Products. tion because of its strong con- 
: struction, practical design, and 

long service. 


sales-building aids. Sell the ( mp et quality line 


TENNESSEE COAL & IRON 
DIVISION ) U-S-$ AMERICAN BARBED WIRE 
UNITED STATES STEEL CORPORATION Pd oe) . a has shorp, firm barbs regularly 


GENERAL OFFICES: FAIRFIELD, ALA. spaced, and a crack-proof, peel- 
proof coat of special, heavy gal- 


DISTRICT OFFICES: CHARLOTTE - HOUSTON ~ FAIRFIELD «. ; vanizing. It is available in four 
JACKSONVILLE - MEMPHIS - NEW ORLEANS - TULSA se Lb different styles. 


UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


U-S-S AMERICAN BALING WIRE 
is specially wound for use with a 
variety of automatic pick-up bal- 
ers. Its guaranteed toughness ond 
strength keep bales nect and 
tight. 

U-S-S BLUE BONNET BALE U-S-S TENNESSEE NAILS AND STAPLES 

for tying straws, alfalfa, are made for all home and farm pur- f 

bagging, paper and other poses in @ wide variety of sizes end U-S-S TENNESSEE STUDDED “T” POST drives 

materials. Strong, yet pliable shopes. Carry a complete line. easily, anchors firmly, is economical and prac- 

for easy tying. tical from pasture to poultry yard. 


U°S°S AMERICAN FENCE 
U°S’S TENNESEAL V-Drain ROOFING 
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Use ‘em fo Boost 


YOUR 
| CHRISTMAS 
SALES! 


‘OUTING PALS’ 


As never before, Coleman's fa- 
\ mous Folding Camp Stove, Flood- 
light Lantern and Folding Picnic 
Table will be favorite Christmas gifts 

for outdoor-loving families, camp- 

ers, vacationists, hunters, fishermen 
...men and women. They are gifts 

the whole family enjoys the year 
‘round. Get your share of this big 
business created by the enormous- 

ly expanding interest in outdoor 

living. Display the Outing Pals 
together, demonstrate ‘em to- 


Bi, Lonnerecte trenton Sa gether, and you'll sell ’em_ to- 
NATIONALLY | wt eee sng Be gether... for a three-way profit! 
ERTISED it nd | 
Rover a a . | AND TO HELP YOU SELI 
american Magazine, | Fein @@ | a COLEMAN Faster 


LIFE and all the a of , pe ee 

sais Brilliant “Outing Pal” displays 
designed to really stimulate 
that urge to buy! Color, life, 


action...cight high-visibility 


a 


—_o ee 


Ever Made. Just in time for your Christmas trade é 
the new Coleman "Professional" Model 202 Flood- Yours without extra cost... 


light Lantern! Rugged utility combined with deluxe k | . 
ask about this BIC »IS- 

styling. RUSTPROOF throughout. ASK YOUR ne BIG DI 

WHOLESALER about this new, profitable model! PLAY DEAL! 


pieces...including beautiful 


life size girl motion display. 


The Coleman Company, Inc., Wichita, Kansas 





: | 
—Y 
i 


rom Your Wholesaler... Do It Today! 
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ge CLIP THIS PAGE FOR HANDY REFERENCE! 


eit Its EASY to sel| 


"RED HEAD 


. with the Johnson 
_ SINGLE STOCK SYSTEM! 


== S ALL YOU NEED TO KNOW IS RIGHT HERE! 


DEVELOPING A WELL: To produce a natural filter of as necessary under all 


coarse sand around the screen, the well should | from top to bottom i 

thoroughly pumped until the water is cle: I acket to strip, ry 

“Red Head” is the only point that “develoy a well SPECIFICATIONS 

to its greatest capacity by permitting the fir att | lade of low-carbort 

and silt to be removed from around the point when = water eats awav ordinary 

the well is first pumped. Its construction provides rdering tl ohnson Well Poi 
several times more intake capacity than the ane “verdur metal. or stainless steel.) 

l hat’s made with wire gauze wrappe - 
well point that’s made with wire gauzt rappec INVENTORY INFORMATION: Since the “Ri 
Over a pipe base “igheesac Nani Aascl “ncgstct tee a 

is used Doth as a Mush point and a drive px 
COMPETITIVE FEATURES: The “Red Head” has s no 
continuous V-shaped inlet slot and a direct water Head" Open End Extensions may be ordered as 
way, With no pipe base... it can be driven as hard needed. Sold by leading jobbers. 


— “Red Head” Drive Point LIST PRICES 


No. 








d Head” 
unt, there 


} ‘ > 
necessity for carrying Guplicate stocks Red 





PRICE EACH 
Pipe Length of Screen Number of Siot (Gouze) Weght 


Number | 
| Suze ond Overall Length Per Dozen 
i 


of 


90 Screen 


80 ; 18« 24 4.20 5.16 } oe 
24 $3.40 644 a4 
7 24 5.98 7.02 Cy) 
30 658 7.76 102 
30 7.76 £90 120 
36 7.76 906 | 14 
3 8.90 10.22 132 
42 890 10.32 126 
42 | 10.06 11.50 150 
46 10 06 11.56 | 14) 
a8 10.64 12.10 147 
aa 11.00 12.74 165 

54 ! 11.00 1286 

12.20 14.16 

12.70 | 14.74 

13.00 | 15.20 

13.30 15.40 

13.90 | 16.00 

14.40 16.72 

«84 15.00 17.30 

«24 10.30 11.70 

230 « 30 12.30 13.90 

Standard Slot 236 x 36 14.40 16.20 

numbersalong 242 yd x = —— 18.40 

> 248 x 
with equiv- = nae 


10 (6 7 (80 ) 
ten Salieite 0 govze 80 govre bbs 


ond lorger 8 (70 govre 


236 
262 


20.70 
234 22.99 
36 00 j 

3900 340 
42.00 366 


numbers. 266 x 66 24.70 27.50 
272 «72 | 26.80 29.80 
278 «78 28.80 32.10 


ARMCO IRON POINTS 15% ADDITIONAL 


| 
' 
alent gauze 260 $4 x 60 22.70 25.20 | 33.00 268 
' 
' 
| | 











"Prices in this colymn ore for larger slot openings olso. 
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Before You Decide 


on a Lawn Spreader for 1955 


GET THE FACTS 


About the Amazing New 


Lawn Beauly ~! 


The one spreader that will 
spread uniformly and accu- 
rately all types and brands 

of chemical fertilizer, as well FOR 
as organic fertilizers and 
seeds. / 


HOME LAWNS 
MODELS 


18 and 24 
NS 


No Other Lawn Spreader 
CAN COMPARE FEATURE for FEATURE 


@ AGITATOR Je uf ‘ @® REMOVABLE SHUTTER 

Giscs which for i the fer Twist-of-the-wrist pr 

tilizer af an ever and positively qu 

niform rate eaning 

@ HANDLE CONTROL a @ LAWN BEAUTY 
oiet mmand on the ame prir 

a we world famous EZEE 


e 
‘ remove sh 


antees me 


time 





MODEL 36 


RUGGEDLY BUILT FOR 
PROFESSIONAL USERS 


e Golf Courses 
e Cemeteries 


© Landscapers 


SCHNEIDER METAL MANUFACTURING CO. 
1803 South 55th Avenue, Dept. 104, Chicago 50, Iilinols 


ntormation at + LAWN BEAUTY Spreader 





Record Consumer Incomes 
in Year's First Half 


CONSUMER INCOMES available for 
spending were at record levels in 
the first half of this year. Total in- 
come payments were down from 
mid-1953, but this was more than 
offset by lower income tax rates 
that jwent into effect Janyary 1 
The decline in incomes from last 
year took place primarily in pay- 
rolls in the durable manufacturing 
industries. Wages and salaries in 
trade and construction industries 
were higher. Although employ- 
ment rose less than seasonally in 
July, personal incomes probably 
were maintained near the May and 
June level, according to the De- 
partment of Commerce. 


Sf 


Wholesale Hardware Sales 
Showed Increase in 1953 


SALES OF HARDWARE wholesalers 
in the United States were esti- 
mated at $2,329 million in 1953, it 
was announced recently by the 
Bureau of the Census. Sales during 
1953 were up 16.1 percent over the 
$2,005 million recorded in the 
latest complete census of business 
covering the year 1948 and were 
up 4.1 percent over the year 1952 

Operating expenses—including 
payroll but not the cost of mer- 
chandise—totaled $406 million in 
1953, or 17.4 percent of sales. This 
represents an increase in the over- 
head ratio over 1948 when ex- 
penses represented only 15.6 per- 
cent of sales. End-of-1953 stocks of 
hardware wholesalers were valued, 
at cost, at $443 million, or 19.0 of 
annual sales. Stocks were slightly 
higher at the end of last vear than 
five years earlier, when they were 
valued at $365 million, or 18.2 per- 
cent of annual sales. 

Accounts and notes receivable 
derived from the sale of merchan- 
dise and held by hardware whole 
salers at the end of 1953 amounted 
to $250 million, or 10.9 percent of 
the 1953 sales of those doing a 
credit business, according to the 
report. 

Bad debt losses during 1953 


36 








amounted to $4.7 million, or 0.20 
percent of sales. Stated differently 
bad debt losses amounted, on the 
average to 20 cents per $100 of 
ales of those doing a credit busi- 
ness. This ratio was slightly highe1 
than in 1948 when the loss ratio 
was 13 cents per $100 of sales 
The report points out that “it 
may be significant to note in thi 
connection that hardware whole- 
salers had approximately $700 
million invested in two assets, 
stocks and receivables at the end 
of 1953. This amount was almost 
one-third of a 


equal to year's 


sales.” 


+ 


Hardware Sales Show 
Gain in Latest Period 


SALES BY THE lumber, building 
supplies and hardware group of 
dealers rose eight percent in June 
over May but were four percent 
less than in June 1953, according to 
the latest statistics from the De- 
partment of Commerce 

Retail sales for all dealers 
averaged a one percent increase in 
June 1954 over the same month of 
1953 


Total retail sales in June, the 


AND PRICE CHANGES 


latest month for which figures are 
available, were estimated at $14.7 
billion. 


a 


Decline in Size 
of Cotton Crop 


THE AUGUST estimate of the 
1954 cotton crop was 12.7 million 
500 pound bales, approximately 23 
percent smaller than the 1953 crop 
The acreage in cultivation on July 
1, 1954 was 21 percent below a 
vear earlier, and the United States 
average yield at 313.5 pounds per 
harvested acre was below the 
record 324.2 pounds last vea! 

The yield per harvested acre in 
1954 is above that for 1953 in all 
areas except the Southwest (Texas 
and Oklahoma) where it is ex 
pected to decline about 11 percent 


* 


Personal Spending 
Reaches All-Time High 


PERSONAL consumption expendi- 
tures rose in the second quarter to 
a new all-time high, according to 
the Department of Commerce. Ex 


(Continued on page 81) 
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Retail Sales in South Hit $17 Billion Mark 


RETAIL MERCHANTS in the South 
in the first half of 1954 sold good 
valued at an estimated $17,024.- 
000,000, the U. S. Department of 
Commerce announced 

Included sales in food 
stores approximating $3,270.- 
000,000, eating and drinking places, 
$1,233,000.000, general merchan- 
dise establishments, $1,255,000,000, 
apparel stores, $966,000,000, furni- 
ture and appliances, $945,000,000 
lumber, building materials and 
hardware, $1,433,000,000, gasoline 
service stations, $1,471,000,000, and 
drug and proprietary stores, $536,- 
000,000 

June sales in the South, esti- 
mated at $3,034,000,000 broke all 


were 


records for the year, and almost 
equalled the heavy buying done 
last December 
shopping was at its heig 
According to Merrill C 
manager of the Commerce Depart 
ment field office in Atlanta, the 


first six months of 1954 showed a 


when Christmas 
ot 


+ 


gradual increase in month-to 
month retail sales, with the ex 
ception of a slight seasonal decline 
in May. The increase in June ove! 
January, for example, approxi 
mated nearly half a billion dollars 

The dollar volume of sales in the 
South in June almost equalled that 
of the heavily-populated Northeast 
where the retail done 
totalled $3,169,000,000 


business 
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STAR ATTRACTION 
FOR YOUR 1955 MOWER DISPLAY 


TaAyNrD fh AVN 
MOIS MESA -3. 
Hh 4. 

29 . 


a 


. 
eS 


When you choose models for your 1955 mower display, 
include the handsome F & N 20” rotary. 


Tere is a mower that fairly shouts for attention: 
smooth, clean lines . . . rugged 2 h.p. engine 

. simplicity of operation and maintenance .. . 
genuine quality appeal from handle to wheels 


Yes, give it space and it will give you “sell”. 
There are also many other F & N mower models 
that belong in your display. 8 hand models 
including trimmer, 5 power reel models up to 
24”, and 4 rotaries including a 21” self-propelled 
... 17 models in all for building the display 
that appeals to every customer desire 


Specify F & N mowers ... first with the FiNest. EF ns : 
THE F & N LAWN MOWER CO., 
LAWN MOWERS 


Richmond, Indiana, “America’s Leader”’ 
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MANUFACTURERS - WHOLESALERS 


; 


Magee to Represent tion previously has marketed it 


S. L. Allen & Co. central heating equipment in cold 
er areas of the country. However 

S. L. ALLEN & Co., Inc., Phila- the increased demand for central 
delphia, Pa., manufacturers of heating and cooling in southern 


Planet Jr. tractors and tools for homes has been recognized in th 
th 


farm and garden and Flexible new ove, which ccmbine 1e 


Flyer sleds, announces the appoint- : f appliances <nd_ heating 
wing equipment 
company has named Lesli 


a er ushfield to the new ost of 


. 


vuutheastern regional manage! 
sushfield’s 34 vears with Perfec 
tion includes 22 yvears marketing KA 
experience in the southeastern c 
states. Marion Miller presently At- , AXA 
lanta district manager of appliance 
sales now will become district Bruce L. Peak 
manager of the expanded opera- 
tion 
southern and southeastern states 
° Prior to joining Southland Mow 


er Co., Peak was associated with 
B. L. Peak Represents General Shoe Cory Nashville 
Southland Mower Co. Fenn., and 


of Alabama Selma, Ala in a 


t* 


Eli Magee Bruce L. PEAK has joined th manufacturing capacity 
Southland Mower Co., Selma, Ala Peak was graduated 
bama, as southern sales repre- burn with a degree 
sentative for Dixie Lawn Mowers management 


His territory will include the (Continued 


Independent Lock Co 


fy 


ment of Eli Magee, of Dallas, Texas 
as representative in the Southwest 
territory 

Magee was associated with the 
Schoellkopf Co. from 1944 to 1954, 
first as a salesman and then as as Reo Execs Preview New Line 
sistant manacer of Hardware and 
Agricultural Division. 


° 


Perfection Stove Expands 
Southern Sales Operation 


PERFECTION Stove Co., Cleve- 
land, Ohio has joined the ranks of 
national business organizations 
which are expanding their product 
marketing operation in the South 
Through its new Southeastern Re 
gional Sales Office at 328-334 
Marietta Street, N. W., Atlanta 
Ga., Perfection now will merchan 
dise central heating and combina- 
tion central air conditioning equip- 
ment, as well as gas, electric and 
oil cooking and heating appliances 
and water heaters : . oe ee 
Long known for its oil and gas Field representatives of Reo Motors Lawn Mower Division visited the 
, - home offices in Lansing, Mich., recently to preview the 1955 line. 
space heaters, oil, gas and electric Granville Conrad, Clabe Long, Ed Hoch, Les Beresford, and Art Thorsberg, 
ranges and water heaters, Perfec engineering and sales executives, inspect new model during field run 
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with the 
NEW Columbian 


COLPACK 
Rope Rack 


Here it is . the fast, easy way to sell rope and 

sell it profitably! 

Columbian Manila Rope sells readily and in large 
quantities to homeowners, farmers, boat owners and 
industrial firms. The handy Colpack carton originated 
by Columbian keeps your stock neatly coiled — free 

from dust — easy to dispense — appealing to custom 

ers. And now this new Rack makes an eye-catching 
display presents rope in an attention getting 
manner that earns extra profits from impulse sales 
Columbian’s Colpack and Rack are a money 
making combination! Your jobber can prove it 


see him for the facts 


COLUMBIAN 
Rope Company 


Auburn “The Cordage City” N. Y. 





Bose mecosures 20°« 29 Rock 
holds one Colpeck 25. two 50's 
ond one box of 100 1. connected 
coils. Comes completely ossem 
bled, reody to use 
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(Continued from page 38) 


Shown left are members of the 
steering committee of the Second 
Annual Houston Gift and House- 
wares Show held in Houston, 
August 15-17. Left to right, are: 
L. B. Gambrell, Peden Iron and 
Steel Co.; J. D. Bryan, Jr., Peden 
Iron and Steel Co.; N. R. Ains- 
worth, Bering-Cortes Hardware 
Co., and R. M. Middleton, F. W. 
Heitmann Co. 


Houston Gift and Housewares Show 
Attracts Record Crowd of Dealers 


HOUSTON’S SECOND annual Gift merchandise fo! h ‘all and m mbe!1 
and Housewares Show rang down Christm; eason The hov aration 
the curtain on August 17, but not opened at the Ben Milam Hotel on The steering 
before some 2,100 dealers had August 15 and closed ; } p.m rstandably 
trooped through five complet August lls yeal s 
floors of displays, looking over the The 
merchandise of more than 500 the cooperation 


manufacture! Chamber of Commerce 

Of the total dealer attendance, committee representi 
an estimated 700 were hardware Houston hardware who 
dealers, many of whom traveled sent out over 8,000 invitat 
hundreds of miles to look ove! dealet to attend the show 


Total attendance at the show was more than 2,000. Of this number, at least, 700 were hardware dealers 
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Presents the World’s 
Most Modern 


Power Mowers! 


A Brilliant New 


Self-Propelled Rotary e 


with 3-Speed Transmission THE 


“CONSTELLATION” 


pl US< A Sensational Long Discount Plan! 


plus: The Greatest Advertising Program 
in Mower History! 


Moto-Mower Key Dealers Get: 10 Reel and Rotary 
> Sensational 25 and 5% Plus Models priced - sell 
Quantity Discounts as low as $5995 
Special Anticipation Discounts a aici aie hs 


“= Co-op Newspaper, TV, and Radio Get the Facts 


about Moto-Mower’s Great 
Key Dealer Program! 





’ National Ad Coupon Inquiry Service 


> Big MOTO-MOWER WEEK 


Promotion The Moto-Mower Co. 
Richmond, Indiana 


Free Promotional Material 


Name 


Store Name 


Color ads in POST, BETTER HOMES & GARDENS, AMERICAN HOME 
HOUSE & GARDEN, HOUSE BEAUTIFUL, FLOWER GROWER, SUNSET, Address 
PROGRESSIVE FARMER throughout the mower selling season City 


THE MOTO-MOWER CO. + RICHMOND, INDIANA Nome of Jobber 


Subsidiary of DETROIT HARVESTER CO. Address 
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(Continued from page 40) 


uke Whe 


Advertising and merchandising plans for Planet Jr. in 1955 were pre- 

sented at the four-day sales conference at the headquarters of S. L. 

Allien & Co., Inc., in Philadelphia, Pa. Product demonstrations in the field 
and conferences at the plant were features of the meeting 


invited free. In addition, a gift 
wrapping conducted 
daily as well as a decoration serv 
ice for dealers. 

A total of 45 door and drawing 
prizes were given away to attend 
ing dealers, including a seven-day 


school was 


all expense trip to Havana for two 
which was given away the last 
day 

The convention 
from cities as far away as Clinton, 
S. C., New York, Florida, and 
Kansas. Some of the hardware 
dealers who traveled a long way 
te come to the show included: Mrs 
Herman Taylor of Taylor Hard 
ware Co. of Lufkin; James L. Mc- 
Millian of Superior Hardware Co 
of Harlingen; Joseph L. Conti of 
Conti’s Hardware Co. of Victoria; 
Mrs. Henry Meiske of Six Point 
Hardware of Corpus Christi: 
Charles P. Davis of Davis Hard- 
ware Co. of Austin; Jack Whetsell 
of Broadway Hardware Co. of Mc- 
Allen; Mrs. H. R. Weichert of 
Schroeder Hardware Co. of Bryan, 
and Mrs. Charles Collins of Cluitt 
Hardware Co. of San Marcos. 

All expressed their enthusiasm 
for the show, the general sentiment 
being that the show gives the 
small hardware store buyer a 
chance to inspect and buy the same 
merchandise as the large company 
buyers who frequently visit na- 
tional shows 

The factory men and exhibitors 
were happy too. J. D. Bryan, Jr., 
a director of the show, said that the 
steering committee estimated at 


drew dealers 
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least $200,000 in sales were made 


to hardware dealers. One company 
aid it sold $20,000 worth of me 
three-day 


chandise during the 


show 


+ 


W. S. Donnan Hardware 
Holds Sales Meeting 


EXECUTIVES and sales represent- 
atives of W. S. Donnan Hardware 
Co., hardware wholesalers in Rich- 
mond, Virginia met recently for 
their summer sales meeting 

Major lines were discussed with 
the assistance of factory presenta 
tions and plans for a continuing 
expansion program were made. At 
the close of the meeting a week 


end of fishin boating and swim- 
Rappa- 


ming Ws 


hannock 


H. R. Werner, of Fred 
Arbogast Co., Passes 


HENRY R WERNER southern 
sales representative for the past 20 
Veal 1O! 


Akron 


. Werner 


home in Memphis, Tenn., on July 
31. He was 52. A widely known 
Werner 
Fishing 


figure in sports, M1 was a 
member of the National 
Hall of Fame 


(Continued 


Attending the W. S. Donnan sales meeting were: seated, left to right: W. S. 

Conner, F. M. Conner, J. N. Tingle, C. L. Mitchell, H. B. Keck, P. H. Minor, 

J. E. Trice. Standing: W. |. Reid, C. E. Hammond, J. G. Gifford, L. E. Jones, 

C. D. Parrish, F. Lewis, C. L. Pettitt, H. C. Jeter, C. B. Drinkard, J. N. Tingle, 
Jr., ©. S. Deaner and G. E. Meyer 
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7. DEPENDABLE QUALITY 
2. GENEROUS MARKUPS 
3. REASONABLE RETAIL PRICES 


¢. STRONG NATIONAL ADVERTISING 


Yes, sir, BOKER has its own 4-Point Plan! QUALITY so de- 
pendable that the sale of any one item paves the way for future 
sales of other Tree Brand Cutlery. MARKUPS that give you a 
“reason why” for pushing BOKER, PRICES that cut sales 
resistance to a minimum. NATIONAL ADVERTISING in The 
Saturday Evening Post — 16,000,000 readers — that send ‘em to 
you “lookin’ and askin’” for BOKER Tree Brand. 


EASY ‘PINKER’ SHEARS 

Removable holiow-ground precision 
steel blades, Duraluminum hondies 
Lightweight comfort-designed; sell 
the moment customers pick them up. 


STEAK SET . 


n item women go for ~— every mon 
k ot +7: 


rozor 
tes 


See us at the 


NATIONAL HARDWARE SHOW , “SUBURBAN” TABLEWARE SET 


Navy Pier, dands ’ 24 piece Toblewore set 
CARVING SETS Gen 4 handles. stain ond burn 
Chicago resistont. Ch e of bos plastic corrying cose, 

Sell quickly becouse th ght ditt f n pr 


quality! Highest quality steel, cur OCTOBER 11TH to 15TH 
to fit the hand. Genuine stag handles, 
BOOTHS 34-36 and 38 


ASK YOUR JOBBER TO SHOW YOU THE 
BOKER TREE BRAND LINE 


Catalogs Available on Request 


sr $37 


BOKER 
hese soregl — TREE QipeRann 


sna Oyo 
Cun, CUTLERY oer 


a ee) 


H. BOKER & CO., Inc. 


Established 1837 
101 Duane Street New York 7, N. ¥ 
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John T. Everett & Co. 
in New Memphis Location 


JOHN T. EVERETT & Co., manu- 
facturers’ representatives covering 
the entire South, moved its Mem 
phis headquarters to a mid-town 
location on September 15 

The new building at 35 South 
Cooper St., Memphis, was de 
signed expressly for the Everett 
firm with special facilities for 
modern business machines, the 
firm’s promotional and clerical de- 
partments and executive offices 

W. N Wilkerson, managing 
partner, described the move as a 
part of the firm’s continuing pro- 
gram of improving service to its 
customers. 

John T. Everett & Co. has a 12- 
man sales force which covers the 
South from Virginia to Texas 
Warehouses and branch offices are 
maintained in Houston and At- 
lanta. 

The company’s new mailing ad- 
dress is: P. O. Box 8047, Memphis 
4, Tenn. (Telephone 2-2157:; Tele- 
type ME 131). A teletype network 
connects headquarters with the 
branch offices. Numbers are: At- 
lanta, AT 686, and Houston, HO 
785. 


° 


Hathaway to Promote 
Scovill Green Spot Sales 


J. NORTH HATHAWAY has been 
appointed sales promotion man- 
ager for the Green Spot line of 
garden hose equipment of Scovill 
Manufacturing Co., Waterbury, 
Conn., Paul E. Fenton, vice-presi- 
dent in charge of manufacturing 
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(Continued from page 42) 


1952 was transferred to the firm's 
Chicago office. He will make his 
new headquarters in the company’s 
main office in Waterbury 

Previously he had been a mem- 
ber of the A. B. Boyd Co. of Los 
Angeles, Scovill’s sales representa- 
tives on the West Coast. Prior to 
joining Scovill, he was in the U.S 
Navy 

A native of California, Hath 
away is a graduate of the Uni- 


versity of California 


o 


S & S Sales Co. Opens 
Houston Warehouse 


THE S & S SALEs Co., mani 
turers’ representatives with gen- 
eral offices in Dallas, Texas, an- 
nounces the opening of an addi- 
tional warehou in Houston 
Texas 

According to the 
the company plan o wareh 
for Hamilton Metal roducts Ci 

Hamilton, Ohio, in ouston as 
well as in Dallas, their complets 
line of tool, tackl and utility 
DOXEesS, also tnel 
Skotch Koole: 
J. N. Hathaway buckets 
In addition 
sales, announces warehousing 

Hathaway joined Scovill’s Los net Co 

Angeles sales office in 1946 and in (Contu 


Red Devil Expands Air Fleet 


a 


oe an 
On Ne ee ined - . 7 
mad 


Red Devil Tools, Irvington, N. J., has added a fourth company-owned 

plane to give faster sales and service coverage to its field men and 

distributors. Using them for the past eight years, the company has covered 
more than '2-million miles in providing this service 
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American Chains for Farm, Home, 
_Industry and ne 


y RpeItes, ot 


Bette sath 


150 Fi. 1/4 WN. 


Stietetivietielet=i=i~i 


Pebetetsistaetsietetersct 





: 


New Metal Containers 
Offer Even Better Values 


@ Now the popular ACCO-PAKs come in new 
metal containers, well finished and labeled 
These pails can be re-used. As a rnatter of fact, 


SUS ElStcittsisisicizizizic 


you can sell them as pails when emptied 

As you know, Acco Quality is the standard 
of value in chains. That’s why it pays to dis- 
play American Chain items at all times 

Do you need another American Chain dis- 
play stand? These Salesmakers really create 
impulse buying. Tell your AMERICAN CHAIN 


distributor. 


American Chain Division 


_ AMERICAN — & CABLE © 


York Pa 
» Pitt 


SOUTHERN HARDWARE for OCTOBER, 1954 





Pevesessccccoccess--) SELL THE FENCE 
THAT HELPS YOU SELL! 


f 
f TAAOE MARK 
; 
' 





Dixie Farmers and Ranchers know about DIXxIsTEEL 


Fence because they read about it regularly in South- 





ern farm and ranch publications with combined 


circulations of 702.859 a month! 


DixisteeL Barbed Wire and Staples are also fea- 





tured in these advertisements which urge farmers to 


ask you —their dealer—for DixisTEEL products. 


It will pay you to make your store headquarters for 
DixisteEL products and cash in on this advertising 


that is published to help you sell. 


oh Be 





THE SIGN OF 
QUALITY 


You can sell DIXISTEEL Fence 
with confidence. It is made 
from top-quality steel, heav- 


« dabaapeeme tA 
ISTEE; 


ily galvanized for long life 
and priced right. 








MADE ONLY BY THE 


ATLANTIC STEEL COMPANY 


P.O. Box 1714 ATLANTA, GEORGIA EMerson 3441 


. 
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OCTOBER 


Southern 
HARDWARE 1954 


Co-owner Dan Pittrian 
displays and stocks 
oli roll goods on a 
large baicony — some 
upright as shown here. 
Customers may browse 
Ground at leisure. 
Rock of tiles, below, 
promotes a do-it-your- 
self kit 


Volume Sales of 


— Floor Coverings 
in a small-town store 


Wi THE GROWING 
linoleum ind all] 


erings, Prescott 
Prescott Arkansa 
up its services to 
needs. The result has been \ 
sales 1n this town of 4,000 
ume that would gratify a de: 
a city many times as la! 
All roll goo 
displayed on 
this modern t 
floor the one lin 
Sists of a rack 


the front which 
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ervice in our small town discour- 
ages people from doing their sho; 
ping in larger communities o1 by 
mail.” 

The store’s reputation for serv- 
ice has broadened it ales terri- 
tory. Customers within a 60-mile 
radius buy their linoleum hers 

Customers often like to browse 
about the linoleum rolls unattend- 
ed by a salesman and to take thei 
time in making a selection. They 
can check also in a few minutes a 
to exactly what their choice will 
enst. On the wall in a prominent 
spot is a price list tiat quotes 
prices by the lineal foot 

“Most linoleum is priced by the 
square yard,” Pittman explained 


Customers often buy walipaper when they buy linoleum. The partition 
that separates this department is a low rack of colorful cotton rugs 


terns and colors are shown in wall with the custome 
good The store is seldom out of complaint 
a pattern or color, except occasion Most linoleum 
ally during a rush season. And and all of it is 
then the overnight truck service Outside salesmen 
fills the gap to cover the 60-mil 

To better serve customers, two- Advertising, unde1 
well-trained floor men, who have of Advertising Manage: 
been sent to training school, spend consists of weekly insert 
most of their time in the linoleum two local newspapers 
department. They cut and lay all radio advertising, 
materials and attend to complaints 15-minute religi 
and adjustments. No matter how morning and fi, 
large or small the complaint is, nouncements 
the customer is satisfied that very what Pittman 
day. The rule is Never argue (Continu 


Waste is no problem as Pittman 
arranges a display of remnants 
which move fast at half-price 


“We buy it by the square yard, 
and then break down measure- 
ments and sell by the lineal foot. 
This is easier for customers and 
for the salesman. The customer can 
do his own figuring in a few min- 
utes. Twelve-foot goods cost $1.50 
cut per lineal foot or $2.00 laid.” 
Much of the 12-foot goods is 
cut and rolled and the customer 
handles it himself, but other cus- 
tomers want it laid, especially in . 


‘ 
' 


odd-sized rooms ' hal = & 


_ . : éa 
rhe variety of patterns shown on > : 2 4 
the balcony display floor usually . me 


enables the customer to find what The fine crystal and china department profits when linoleum customers 


she wants. For example, 25 pat- buy on terms. Selections frequently are added to their accounts 
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Southern Hardware 


TRADE SURVEY 


Southern dealers report -- 


Delivery Service Is a “Must” 


ducted 


among 





A large majority of southern hardware retailers— 
82 percent—offer delivery service as a customer 
convenience. Most are quick to emphasize that the 
service is essential in meeting today's competition 


to 
tain radii 
plie I 


50-mile 
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Open displays of hand tools 
tend to encourage seif-service 


H°“ FAR CAN the hardware deal- 
er go in aiding customers to re- 
pair their own plumbing. install 
electrical wiring, paper their walls, 
and make their own window 
screens without losing the good 
will of mechanics and craftsmen? 

The correct answer to that ques- 
tion is important in these days 
when nearly everybody wants to 
follow the “do-it-yourself” trend 
In the modern stcre of Garrett 
Hardware & Sporting Goods, 
Brinkley, Arkansas, the answer is 
available! 

Few stores offer more services or 
a bigger variety of items for 
amateur mechanics and hobbyists 
Yet, all day long, mechanics and 


Fully-stocked paint department offers many aids and 
suggestions to the amateur repair man and builder 


Service Store 


... for ‘do-it-yourself’ trade 


By S. W. Ellis 


contractors rub elbows in the store 
with the amateurs buying items 
with which to repair or install 
their own plumbing and wiring or 
to do their own house painting 

Jodie Ellis, salesman, offers this 
explanation, “We provide special 
services to those who want to do 
the little jobs that most profes- 
sional building trades mechanics 
don’t want to be bothered with. Or 
we help the out-of-town customer 
who is sometimes a nuisance to the 
plumber or the electrician.”’ 

Ellis, like other employees, has 
been trained to give constructive 
aid to the customer who wants in- 
formation along with the merchan- 
dise he buys. 

Wallpaper sales have more than 
doubled since customers have been 
taught how to hang their own 
paper. Special demonstration rolls 
are reserved in the wallpaper de 


partment, and these are used to 
show both men and women how to 
handle the paper, apply the paste, 
and hang it. 

At intervals a public demonstra- 
tion of papering and painting is 
held in the American Legion Hut, 
which is rented for the event. Peo- 
ple are invited to come and learn 
how to improve their homes. And 
they respond by the hundreds 

The store sells paper hanging 
kits. It also assembles home- 
painting kits of various kinds, con- 
sisting of sandpaper, paint re- 
movers, paint scrapers, brushes, 
etc. Only amateurs buy these, 
usually for papering and painting 
the older houses. Negro customers 
respond eagerly to this aid, and 
their purchases are an important 
addition to volume 

One of the most profitable de- 
partments in the store is the one 


Sidewaik displays, such as those shown here, are used 
by the store for the promotion of seasonal merchandise 


v ‘\ARE 


fd 
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Though store is departmentized, 

effective “up front’ displays of 

seasonal goods are used, right. 

Customer, below, checks another 

do-it-yourself aid. Bottom right, 

he pauses to use knife sharpener 
ot cutlery display 


Wen en TR 
#wprat 








The store-owners found that sales soared when wire Floor demonstration of a new power tool holds inter- 
cloth and poultry netting were “brought out of hiding” est of customer with plans for establishing work-shop 
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Customers who come to the door 
seeking a good buy in used ap- 
pliances often are attracted by 
imposing display of new units, 
end up buying a new model 


tip MAJOR appliance department 
of Raulerson’s, Inc., 
Worth, Florida, though exception- 
ally large and attractive, is forced 
into second place as a sales-build- 
er by the used appliance depart- 
ment which occupies an inconspic- 
uous area in the rear of the main 
department, according to C. L 
Raulerson, manager of the appli- 
ance department 

“The company sells more than 
$100,000 worth of major appliances 
annually,” he continues, “and not 
only does the used appliance sec- 
tion help to sell these new units, 
but it makes a modest profit in 
its own right.” 


Little Promotion 


One reason the used section is 
profitable as an_ indirect 
builder for the regular department 
is that the company does not go 
in for intensive promotion 
for appliances. It has only one out- 
side salesman and runs no spe- 
cial promotions of any kind. As 
a consequence, the service depart- 
ment has been reely and 
profitably to build appliance busi- 
ness in several ways 

In the first place, the company 
appliances and meets price 


sales 


sales 


used 


sells 


52 


Lake 


con 


competition D5 
ly, in personal 

paper advert 

of follow-up se! 
appliances; the value 
guarantee by a local concern 
a service department that can 
ip the antee, and f 


eudal nail 
value of a service departmen 


; 


an appliance is old and need 
casional repail 
The ervice 


a sort of 


department a 
“watch-dog” fo! 
prospects When a 
ice man goes out to work o 
old refrigerator, for example 
find that the old unit 
worth a major repal! 
Raulerson to this 
working on the 
old gas 1 
is about fall dow: 
should be replaced by a new 
He passe this 
At the 
arises, he sugs 


er that the tore fives lil 


appliance 


may 


effect or, he 
while he 
that the 


ready to 


see 


frigerator 


information a 


Same in if opport 


lowance on old appliance t! 
in on ne This 
way for 
salesman 
by ‘phone 
later, about 

Finally, 
it is the 


makes 


when 


pliance to be 
to sell at a 


make a protit 
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Building a $100,000 
annual volume on 


Major 
Appliances 


By Ruel McDaniel 


stant 


and tip 


ange 
ana 
on 
lon I 
ew unit, and 
Ra ile! 
handling in- 
(time and 
added 

h the 


son Says 


Oo ar- 


1954 





This firm's efficient used appliance department 
is tops as a sales-builder. It provides a follow- 
up service, acts as a “watch dog” for prospects 
and rebuilds trade-ins for re-sale at a profit 











Large Winter Traffic 


Biggest Factor 





Raulerson, at left, gives a demonstration to customer interested in refrigerators 
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BARKER HARDWARE inc 


Valspar Paints 


.s hw ‘ ~ . 
a ee ee 


Ample parking space brings a steady stream of customers—both old and new—+to this new suburban store 


By C. E. Wright 


Suburban Location 
solved their parking problem 


ts HIS NEW suburban location 
with sale teadily on the in 
crease, the owner of Barker Hard 
ware, Inc. of Jacksonville, Florida 
is convinced that the best solution 
to the parking problem was t 
move off and leave it 

Here wa the problem with 
which this dealer was faced: For 
even years he had occupied a well 
ituated 35 x 70-foot store located 
about a mile from the downtown 
business center. It had a large off 
treet parking space opposite the 
store which it leased for the use of 
its customers. About two vears ago 
the parking lot space was sold, and 
on it a bank and office building 
Was erected 

Not only did Barker Hardware 
lose its customer parking area, but 
completion of the bank and office 
building brought more cars to the 
area, There wasn't enough street 
parking space to accommodate the 
people who wanted to stop at the 
hardware store’ and adjacent 
stores. The result was declining 
business for Barker's 

“We knew we had to do some 
thing,” says J. M. Barker, owner 
“Not only were we losing busi 
ness, but we were in a high rent 
district, with rents going up. We 
were paying too much rent for a 
declining volume of business. Ou 
sales records told us we were los 
ing business and so did our custom 
ers. They told us they had tried to 
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— 7 . 
els 
MTT 


e it f 


it a . 


Barker, right finds that customers’ buying habits are about the same 
in new location, though demand has increased for contractors’ supplies 


stop to make a p 
couldn't find a place to pat 

“We knew that moving 
spot where we had 
established might be a risky 
ture, but we decided it was neces 
sarv. We bought a lot 


anda bDullt our ow! store 
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Gadgets and Specialty Items 


attract the feminine shoppers 


Yrs. Lasky, left, assists customer at “Gadget Bar’ — one of the many clever specialty promotions used 


By S. A. Jones 
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Window displays are colorful and are changed often. This seasonal 
display features garden and lawn needs, paint, and picnic supplies 





los 
duce, 


item 


56 SOUTHERN HARDWARE for OCTOBER, 1954 








Before he will rent sander, Gordon Cleage (right) Cleage gives each machine a brief trial run before 
makes certain that customer understands operation renting it. Mechanical checkups are made monthly 


How this dealer builds bigger 


Profits from Rentals 


By Wendell Givens 


Ker p rental machines in 
A-| condition at. all 
Times 


Instruct customers in 





ise and care of the ma 
chines 

Make the most of tie-in 
sales of accessories 


SOUTHERN HARDWARE 























Cleage briefly instructs customer 
on use of one of the smaller ma- 
chines, then discusses with her 
cleaning supplies which she will 
need. He finds the sale of these 
accessory supplies to be twice 
as profitable as the rental of the 
machines 











of his copy of the rental transac 


tion I 

The real profits in this depart ay But for the so-called ama ber, rental rate and total charge 
ment result from sales of acce teur, our filler-sealer is just what ales of acee é and custome 
ories and upplhies Cleage point le need He's atisfied wit! the nat ‘ () the e 
out product, he ave money and tome CO} 

The Five Points store provides a enjoy a much larger profit e of the n 

tandard package of sandpaper, at ‘Since it's our own formula, « \ ental 
double the usual markup, witl tore en} exclusive sale f th t | numbe e the 
each sander that is rented. The product in our trade area me painted \ 
package contains 10 sheets each of Cleage f ire h three tore ‘ 
three grades of pape! The cu nave a total of bout $5000 I I Y 
tomer pays for only what he ust vested in the sander-polishe ent é 
returning the leftove busing The equipment it ide { minin } e S 

When a rental custome! a even complete et f sandl ented | tne 
prospect for such supplies, the Five chine nd all es of } é 
Points store averages sellin hin Cleage tem f ent With two « ept re 
more than half the time ‘ ted in n 

Cleage has a per al money theft and damage é veeke 
maker all his own in this line. It \s he explair t ‘ whe 
a combination filler-sealer that he Dep 1c ( ‘ ‘ 
had made up for “do-it-yourself no od. On the sande f ex time. | 
customers ample, what good would a $25 de Cont . 
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FARA A ZING AT TERY 


POWERED WITH A SECRET NEW FORMULA. SEALED WITH SOLINITE UP TO TWICE THE LIFE OF OLD-FASHIONED BATTERIE 





OLIN the modern battery 





Uouw's the time to sell Olin | 


ee 





3 





OLIN PRE-SELLS YOUR CUSTOMERS WITH THE MOST 
— MOST — MOST 


CONSUMER MAGAZINE CAMPAIGN IN BATTERY HISTORY! 


ce 


Giant Full-Page, Four-Color Advertisements in LIFE September 
27, SATURDAY EVENING POST October 16, SATURDAY EVE 
NING POST October 30, LIFE November 15. PLUS a Four-C 


. - Spread in November CORONET! 
@ .« 


TOTAL CIRCULATION: 23,000,000 COPIES - READERS! 


¥ 
ye 





CASH IN ON THIS POWERFUL SELLING CAMPAIGN — ORDER OLIN BATTERIES AND FLASHL sow 


Beautiful all-new, all-brass 
OLIN QUALITY FLASHLIGHT TO RETAIL FOR ONLY 98c 


No flimsy foreign import, this is a famous 73, the g that w 


compar y's answer to the challenge of 
flashlights an answer based on 
principle that quality must n 

All the experience of ac 


deep into the heart of America 


ORDER NO. 2098 PACKAGE... 16 NO. 2098 OLIN all-brass flashlights 








| DEALER COST $10.40... RETAIL PRICE $15.68 ... 1 COUNTER DISPLAY — 2 WINDOW STREAMERS 





16 SENSATIONAL NEW REMOVABLE TRANSPARENT 
RED SAFETY-LITE CAPS 


Bright red Safety-Lite Cap 
ON for Red tight...OFF tor White tight 


protects flashlight lens, a wonderful FREE gift for your customers! 


DEALER COST $15.08 
DEALER PROFIT 7.80 


You re ready for action 
solid brag® / 


| Mls 
Lahti” ; ELECTRICAL DIVISION 
OLIN-MATHIESON CHEMICAL CORPORATION 
NEW HAVEN 4, CONN 





OLIN the official battery of the world tamous ice Capades! | 
J 








te A 


Form 896 





POs] Beller Hom, \ | 


F«sS2)}* - 


ADVERTISED 


HOUSEHOLD BRUSHES 


MINK BRUSH- 
BRUSH-COMB SHOPPER #1 


eRuSH: SHOPTER 





“sane BRUSH ; : SELLS THE 
for PETS and FURS “BEST SELLERS”’ 
Fast... 


at a Profit! 











DAIRY BRUSHES MAINTENANCE BRUSHES 


HIGHWAY | o 


BARN and STREET BROOM 











—_—_ 


FAVORITE 


FLOOR SWEEP 


featured in OXCO 
Floor Sweep Display No. ! 


k 


s if you'd like 


‘en . him to coll 
SS © Quality brushes of all types--backed by 


OX FIBRE BRUSH COMPANY, INC. National advertising and 70 years of brush-making skill 


fetorerce Jvlablcahed (#84 maevianoe 


SEE YOUR JOBBER 





Four pyramid displays of similar 
design extend through the center 
of the store. They are used pri- 
marily for the display of house- 
wares and other specialties 





Stallard Jones 


Model Store —— 





in a Model City 


variou 





traveled 

They talked to sey 
chambe of commerce 
bankers and businessmen alo: 
way, but arrived at thei 


Q> THE LOOKOUT for a promising 
location in some southern city 
for a small hardware store, H. E 
Blankenship and W. E. Stollings 
set out last summer by automobile 
from Logan, West Virginia, headed 
for Miami, Florida. They checked 


Attractive sign, above, gives 

store special distinction. A lady 

customer, right, visits gift de- 

partment on the ‘women's side" 
of the store 


SOUTHERN HARDWARE for OCTOBER, 1954 





REVOLUTIONARY 


mes | NEW IDEA 


sells paint brushes 
by self-service 


TE: (| ae 


100% PURE HOG BRISTLE 





1S CARD 


2 inch size 


SAVES YOU TIME a only 
SELLS MORE BRUSHES | 5" 1.75 


ol! types of 
ov ond woter 


New brush card explains everything bese points 
to customer — sells on sight. fer wien, touch-up ‘ 


, — on cabinets furnitur 
DO Srush Card 

PER especially for the giant 

market 


7 
® The 








don yctions. Brus 9 salistaction | ©: 
the right brush f the job a « ORA 
oe GUARANTEED WEW BRUSH 


Dominantly disp tys price 
price marking and always assuring ! 





profit 








Brush sells itself, even 1+ 
doesn't spend any t 
advice 

® Creates de 

® With reusa 
hung up, brist 








The first true self-service 
paint brush merchandiser. 


@® First scient 


© Wit! 


® Brushes properly p 
in saiable conait 
© Merct 
ers 90° 
© 2 ASSORTMENTS 


‘ 


ie, SEE REVERSE SI 
Sinitiae oe allie a, DE For INSTRUCTIONS 
Gerts-Lumbard & Co... . Burton Brush Co. 


write for full details TODAY! 








— a ora iW BeusH 


3407 N. Kimball Ave. * GERTS-LUMBARD & CO., Chicago, til 


GERTS-LUMBARD & CO.. 2407 N: Kimball & 


11 Carleton St. 


BURTON BRUSH co. Cambridge 42, Mass. 


* BURTON BRUSH co., Cambridge, Mass. 
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Brisk selling of television has 

resulted from several meetings 

devoted to it and to its serv- 

icing. Owner F. H. Rudolph, left, 

stresses sales points to Book- 

keeper Billie Jones and Salesman 
George Davies 


By S. W. Ellis 


Building an effective store team with 


Sales Training Program 


A SALES TRAINING program been passed on to each staff men 
which includes every mem- ber. 
ber of the staff—truck driver, “I emphasize the fact to mem 
bookkeeper and salesman—is help- bers of my company,’ Owne! 
ing Rudolph & Co., hardware deal- H. Rudolph says, “that no one 
ers in Gurdon, Arkansas to make on special duty. The bookkeeper 
those extra sales. At the same time, keeps the accounts and tl 
and as a direct result of the pro drivers drive the trucks 
gram, relations with customers are all sales people. Selli 
have never been on a more friend job that we all share 
ly level. owner, but I am 

No new item is ever put on the learn along with then 
sales floor before complete infor have something new 
mation concerning the product has Working losel 


writh 


Lounge chair above was featured 
at one meeting and became a 
“best seller."' Rudolph sells cus- 
tomer here. At left, sample wall- 
paper books are displayed on 
gas ranges. Customers thumbing 
through often buy 
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J. S$. Coleman, President 
Burroughs Corporation 








“Business Publications are essential 
tools of management” 


* STerling 3-7535 
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Yorg \\ & \2 


¢€ Tige(oay Ark. 


Charles Rutherford, truck driver for the firm, attends sales meetings 
and knows the selling points of many of the products which he delivers 


takes the lead, or some membe! 
the staff, whom he has sent to 
wholesaler for information, | 
charge of the meeting 

Although the newer items usual 
ly are discussed at the meeting 
selling points of older items are 
reviewed. Rudolph wants his per 
sonnel to know the merchandis: 
thoroughly; he wants them to bs 
interested in everything the stor: 
sells, and he wants them to have 
personal satisfaction in selling 

His own friendly personalit 
helps create a cooperative attitude 
“We plan like one big family,” he 
says. “At our sales meetings we 
encourage everybody to expres; 
his opinion and to offer ideas.” 

Sales meetings are centered 
usually about one item or one line 
Recent discussions have included 
automatic washers, ironers, wate 
pumps, small electrical appliances 
and lounge chairs 

After the plastic-covered lounge 
chair, which swivels and _ rocks, 
was discussed at the meeting, it 
was placed on the sales floor for 
customers to rest in. Attached to 
the chair is a sample of the filling 
So thorough has been employee 
selling of that chair that several 
have been sold to tourists and to 
truck drivers coming through tow: 
from distant points 

Some dealer in the customer's 
home town may have the chair, but 
that dealer doesn’t have Rudolph’s 
enthusiastic sales force! 

Felevision sets are among the 
newer items on the sales floo 
They sell so rapidly that the store 
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I accompanying | picture 
made. Several meetings vw 
voted to television 
lem of servicing ha 
Although the 

own 


company 
training, mainly as a 

Recently a glass peppe! 

selling for one dollar, w 


; 


in the housewares sec 
tion noted particularly f 

pulse buying it seems 

courage. A box of peppe! 

stands ready for demons ( 

and everybody on the sal flo Volume Sales of 
has been urged to show the g1 le) Floor Coverings 


Continue 


Billie Jones leaves bookkeeping 
duties to demonstrate pepper 
mill to interested customer 
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The Makers of SPOT.CORD Present... 


_ TITE-ROPE > 


BEAVER > 


PACKAGIN 
THAT SELLS CLOTHES LINE 


Brighten up your shelves with these 
Samson sure sellers! 


CROCUS > 


_,,. STARLINE> 


SQMOON CORDAGE worKs 


BOSTON 10, MASSACHUSETTS 
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FO) ... it’s Pennsylvania 


a 


of Nationally-Advertised 


ave! PENN ACCO I8‘and 20° 


rr ROTARY POWER MOWERS 


Brand-new for ’55! The new Penn’ grassed lawns that prized “green- 
Acco Fotaries are made to selltocus- velvet” look! Equipped with exclu- 
tomers with “problem lawns.” They jive vacuum-action, non-clog cutting 
cut thick weeds, high grasses with bar. Inset-wheels allow mowing right 
amazing ease. Yet they give finer- upto %” of obstacles! 


18” CuT 
(‘Ilustrated) 
hos 1.6 H.P., 4-cycle 20° CUT 


engine, rope starter hos 2.5 4.P., 4-cycle 
Rewind starter ‘ 


pete ; engine, rewind starter 
of extracos 


PENN ACCO 18” 
ELECTRIC ROTARY 
For small, fast-growing lawns! 
Powered with % H.P., 3450 

R.P.M. electric motor. 


Pennsylvania Pennsylvania 
16” Penna-Law Pennette 


Pennsylvania Trimmer 


16° SPECIAL and Edger 


Brand new! 5 Blades! High A regular seller! 
Does work of 3 Top value at a medium The narrow mower with the 
tools—half-moon price! Ball-bearing mounted wide sales-appeal! 12” arid 
hoe, grass-hook, 5-blade cutting reel with 14”. widths. 4-blade, ball- 
hand shears! blades double-ground! bearing-mounted reel 


Pennsylvania ...°. 


PENNSYLVANIA LAWN MOWER DIVISION * AMERICAN CHAIN & CABLE COMPANY, INC. 
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... the only Complete Line 
Power and Hand Mowers! 


Pennsylvania 21" DE LUXE . ae 
POWER MOWER ennsyivania 


LA 
The finest power mower you can sell! is t xX ET E a 
Has improved clutch, 1.6 H.P. Briggs & 
Stratton 4-cycle engine, rewind starter. POWER MOWER 
Pennsylvania's mass market power mower! 
Has 1.1 H.P. Briggs & Strattor 4-cycle en- 


gine that packs ample power. FLope starter. 
Rewind starter optional ut extra cost. 


@ LOWER RETAIL PRICES 
@ HIGHER DEALER PROFITS! 
®@ COAST-TO-COAST SERVICING! 


@ POWER MOWER 
DEMONSTRATOR DEAL! 


Favorite of professional 
gardeners...best hand 
mower you can sell! In 
17” and 19” widths. 


Pennsylvania Pennsylvania Pennsylvania 
nf Y \ GREAT AMERICAN 


Best seller for tough Crab For steep lawns. Aluminum- 
grasses. Triple-geared drive. alloy construction. 16”, 19” 
17” cut (High wheel), 18” cuts. Also, 16”, 7-blade spe- 
cut (Low wheel). cial for fine grasses. 


NJ MOW ER ( MK A, 
” Penns 
=) 


BRIDGEPORT, CONNECTICUT © Plant: EXETER, PENNSYLVANIA 
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| 

8B con CHAIN 888 cou CHA” 

i 
e/ 


Pil ; COMY/ BBB and 
Mle ef chiadu sales with 


re Ate) a) ee 


Taylor Made BBB and Proof Coil Chain in handy, re-usable 
TAY-PAILS results in fast, easy, self-service sales... sure- 
fire customer satisfaction... sizeable profits for you. TAY- 
PAILS are easy to handle—stack quickly for mass display — 
are ideal when empty for many household, industrial and 
farm uses. Available in 6", %", %6" and 
¥%" diameters. Send Coupon for details! 
S. G. TAYLOR CHAIN CO., General 
Offices and Plant — Hammond, Ind. Eastern 
Sales Offices and Plant—Pittsburgh, Pa. 


Taylor Made Chain DISPLAY STAND 
reels off good profits too! 

This outstanding merchandiser gives you a com- 
plete weldless chain department in less than one 


and one-half square feet of floor space. 
Makes sales fast, easy, profitable! 





a eM, 
Holds up to seven reels = 


}~ A. 
wt te lay 


FREE CATALOG! Send Coupon today! 


@eeneeeeaeeeeeeeeeeeeeeeeeeeee 


S. G. Taylor Chain Co 

Dept. M 

Hammond, indiana 

Rush 0 Catalog 100 with data on BBB and 
Proof Coil Chain in handy Tay-Poils, 0 Catalog 
25A with dota on Taylor Made Chain Disploy 


Taytor Mave 


A GREAT NAME IN 


Stand and all types of Weldiess Chain 
Nome bd ‘ 
Address SINCE 1873 


City 





' ' 
pa}yt 


tnat epal 


departmen 
wallpaper! 
and put it 
bill 

The P 
founded n 


operated | 


Dealers Report on 
Delivery Service 


xample 
deliveries 


purchi 


indi- 
governed by 
rchase and 
numbe! 
merely s 
profitable 
In the « 
is no parti 
southern dealers 
are used bv 42 p 
ticipatin dealers 
cent use pal 
teen percent 


t} 


SOUTHERN HARDWARE for OCTOBER, 1954 











reinforced selvages 
give you big 
selling advantages 


Gold Strand Insect Wire Screening is offered with 
either ten round-wire selvage or twelve wire selvage 
consisting of five flat wires and seven round wires. 
These reinforced selvages give you a strong sell- 
ing point for Gold Strand Screening. Your customers 
are quick to see the advantage of reinforced selvages 
which assure screening that lays flat, has good body 
for tacking and won’t pull out of the molding. 
With Gold Strand you can also offer your cus- 
tomers screening in Galvanoid, Bright Bronze and 
Aluminum— screening that meets every price re- 
quirement. Order from your jobber, today. 


Other CF&l-Wickwire Hardware Products 


Clinton Hardware Cloth+Perfection Door Springs+ Quick Hitch Gate Springs: Clinton 
Hex Mesh Netting Clinton General Purpose Welded Wire Fabric -Wissco Flexible Wire 
Clothes Line + Wissco TY Guy Wire + Merchant Wire + Stone Wire + Mechanic's Wire 


CFcI-WICKWIRE 


HARDWARE PRODUCTS (Fd 


THE COLORADO FUEL AND IRON CORPORATION 


WICKWIRE SPENCER STEEL DIVISION —Atlonta + Boston + Buffalo + Chicago 
Detroit + New Orleans + New York + Philadelphia 


THE COLORADO FUEL AND IRON CORPORATION — Albuquerque + Amarillo 

Billings + Boise + Butte + Casper + Denver + El Paso + Ft. Worth + Houston 

Lincoln (Neb.) + Los Angeles + Oaklond + Okichoma City + Phoenix + Portlond 
Pueblo + Salt Lake City + San Francisco + Seattle + Spokane + Wichita 


2615 
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Twelve Wire Selvage 
ie ee 


Ton Wire Selvege Seven Round Wires) 


(All Rewnd Wires) 








‘ For tension screen manufac 


turers, Gold Strand Screening 
is offered with special wide 
flat wire selvage containing 
eight double round wires and 
one ribbon-type flat wire Ys" 
wide. Also with special wide 
double flat wire selvage, con 
taining six double round wires 
and two ribbon-type flat wires 
both “wide 





That's the blade! want’ 


Advantages 


People who know quality ask for 
Griffin Hack Saw Blades 


HEY know that for a straight clean cut, even under 

the worst conditions, Griffin is the blade to buy. Your 
customers will also like the long life no other blade can 
equal. 


G. W. Griffin Co. has been making hack 
saw blades since 1880. The knowledge 
and experience of over 70 years of manu- 
facturing goes into every Griffin Hack 
Saw Blade. 


Griffin Blades are 
available in High 
Speed Molybdenum 
or Standard Steel, 
hand and power sizes. 


G. W. GRIFFIN CO. ¢ FRANKLIN, NEW HAMPSHIRE 


Soles Agents: John H. Grokom & Co. Inc., 105 Duone Street, New York 8, N. Y 





SOUTHERN HARDWARE for OCTOBER, 1954 











4 “QUICKIES” 


for holiday sales 








NICHOLSON XF ¢ 
+. =. PATTERN NEEDLE 


Par 
Extra F 


Maia “everyman’s” items—for home owners, 
hobbyists, craftsmen. They lure gift givers and please 
gift recipients. 

They’re files—of course. Not the commonplace 
ones, but the more unique types. They combine novelty 
with practicality. Nothing comparable in cost and 
usefulness has greater do-it-yourself appeal. 

And topping their utility attraction are their names 
— BLACK DIAMOND and NICHOLSON — the brands 
that are the most widely advertised*, most widely 
known, and most readily accepted for quality and 


gift-worthiness. 
Ask your wholesaler to fill 
your needs before the rush 
Ot, NICHOLSON FILE COMPANY 
gi 2<% 15 Acorn St., Providence 1, Rhode Island > 
U.S.A." (in Canada: Nicholson File Company of Canada Lid . Port Hope, Ont 


*in association with both Black Diomond and Nicholson trodemorks, the 
items shown here will be advertised with Xmas appeals in The Soturdoy 
Evening Post, Popular Mechanics and Popular Science. These big maga- 
zines’ combined circulation of 6,863,000 (with an estimated total primary 
audience of 14,125,000) covers a huge “horvest field’ for hordworemen. 





BLACK DIAMON 
as of ke ~ * IN-HAND RASP-FILE 4 BLACK DIAMOND 
ee eam vses; the hardwaremo, HANDY F 
lifferens 61:;, — sef hand tools rs ; Prie ; Tw file Hue 
9 surf . a - ‘ single 
i Flat dou! ] j 


sp o 
‘ é , 
€ and Half Round the othe f ‘ 






+1" Hanno 






| 
MANDY Fitg 





BLACK DIAMOND FILES 100 dois tak 


S 
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FAMOUS SWEDISH MADE HARDWARE Mississippi 


ance sales 


Swedish Kentucky—A ay 
wo oO D Cc H i S E LS Service Store for 


“Do-It-Yourself” Trade 


(Continued fro page 351) 


% Hand-honed Swedish Steel Blades! 
% Machine Turned Tenite |i Plastic Handles! - + ) 
1©@ WO! liumseltl 


% Shipped with Plastic Strip-off Coating The two master plumbers in the 
on Each Blade! city have never complained about 
> free > . STO » yf ‘Ts 
Ask your craftsman customers what they he ree help the tore offer 
want in quality wood chisels and plumbing supply customers. They 
ge ge pr ae gh have so much work to do them 
Swedish wood chisel. Here's the : . 

- 7 selves that they prefer not to be 
finest Swedish steel blade that . n preter not to 5 
takes a razor edge and holds it called upon for minor plumbing 
. plus a Tenite II handle repairs, such as stopping leaks or 

that's practically indestruct- repairing a faulty commode 
ible. Write for catalog One of the most attractive dis 

sheet and prices today 

plays in the store is the Do-It- 


Yourself Aluminum Bar, equipped 
with flat sheets and prefabricated 
strips for making a variety of 
articles, such as fishing tackle 
boxes, bird and dog houses, dip 
nets, and other articles. This self- 
service bar is equipped also with 
instruction books and plans 

Near the bar is the tool display 
showing the simple tools that are 


FREE DISPLAY BOARD needed. for working with the 


3 color display board stands on counter or hangs , aluminum Also, within § arms 
on the wa 1. Holds set of 11 chisels sizes from reach, is the new combination drill 

4" to 2". Yours free with the purchase of one set 
plus 5 extra of popular sizes (total of 16) press-saw. The customer is told 
that no special work shop is needed 


for this ingenious electrical tool 
° Mounted on a plywood board, it 
Bushman Swedish s e rE ey can be used in the kitchen or on 
the back porch. Women want this 
Bow Saws =  . power tool as well as men. Fathers 


buy it for their sons, influenced by 


Complete line of famous Gensco ‘ the store’s newspaper and radio 
Bushman Swedish bow saws. 24" : 

> , aoa ° <ul advertising at urges fathers to 
30°, 36", 42” and 48" lengths... e advertisin that urgé . 
Rigid frames, adjustable frames, Chisel Rolls work with their sons 
tension levers, tapered frames and Tying in with the store’s exten- 
extended handles. Also replace- Gensco Swedish wood chisels in heavy 

do-it-yourself promotions is 


ment blades for all bow and buck vinyl coated canvas rolls with clear sive 


saws. Write for literature and prices vinyl pockets. Set 300-6 with 6 the knife-sharpene: stand = ar- 
chisel assortment shown. Also in 4 and 








hisel assortments ranged conveniently on a cutlery 
display case. The sign invites cus- 
tomers to sharpen 


Swedish Mora Wood Screws & 
knives here 


Hunting Knives Machine Screws a When new displays are arranged 


thei own 


Brand slo in the store, careful thought 1: 
given to everything that can be 
used to help the customer do his 
own work. Take fencing. For the 


Inlaid Swedish steel 
blades, curly birch han- 
dles, plated brass bol- 
sters, guards and butts. sri 
Top grain leather sheaths epee last two years fe 


’ } 
with metal reinforcing. ; . 
| etatercing brought out of hiding and shown 
| 


cing Nas been 


Free display otahin f. 
with seven in an attractive spot on the sales 
cee aeanee a floor, near chicken brooders and 
for catalog garden seeds. Since this open dis 
sheer. play has been used, volume o1 
SEE YOUR JOBBER WRITE FOR PRICES poultry netting has doubled 
This year a new service Is adde 


aimed at increasing sales of fencing 


GENSCO TOOLS = agua ornatlg 


GENERAL STEEL WAREHOUSE CO., INC. are offered at < 


Standing on 





1806 NORTH KOSTNER AVENUE, CHICAGO 39, ILLINOIS 
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There's good PROFIT in the COOK line 


of PUMPS and WATER 
SYSTEMS 


CENTRI-JET *'X)" 


— i} 
: ae A TYPE FOR 
EVERY REQUIREMENT 


ALL ATTRACTIVELY PRICED 


Now available through these authorized Cook distributors 
throughout the South. They are equipped to giye you excellent service 





Tom Ayers Appliances & Furniture Co Electrical Machinery & Supply Co Southern Mill Supply Co 
Winston-Salem, North Carolina Nashville, Tennessee Summerville, South Coroline 


Frank J. Cannon & Son Garlete Pump & Well Supply Co Toole Supply Co 
Glade Springs, Virginia Baton Rouge, Lovisione Augusta, Georgie 


Carloss Well Supply Co Jeter Hardwore Co Tri-State Supply Co 
Memphis, Tennessee Jonesboro, Arkansos Owensboro, Kentucty 


Dairy Specialty Co Lewis Supply Co M. R. Vaughn 
Greensboro, North Corolina Richmond, Virginia Tampa, Florida 


Andrew J. Nicholas & Co West Virginia Pump & Supply Co 
Philadelphia, Pennsylvania Huntington, West Virginia 


Richmond Supply Co Price's Wholesele Parts Co 
Auguste, Georgia Charlotte, North Carolina 


Beck & Gregg Hordwore Co 
Atiante, Georgia 





i Write for our complete 
COOK Pump and Water 


Systems Catalog. 
a ‘ : Address Dept. S$HC-1054 


SUBMERGIBLE : 4 MODELS °° ee ES" 


Systews 


1. wt Per oF 


COOK WATER SYSTEMS 
DAVENPORT, IOWA 


Manufactured by Red Jacket Manufacturing Co 7 Davenport, lowa 
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Build More and Bigger Profits 


=," 
= 
lp Home & Hobby | 


HARDWARE 


individual SHO-CASE \ ee oo. And ther 


. a man y 
hardware package [7 roxas 108 cms | ffer assistance 


brings easier, faster, Soecially etees self-service ee eT Chicken raise1 
and impulse eee effective for mee cameos renee 8 Soe people, ; i 
the Mab vy mad 40 different their ow: 
ry A attractive 3-color, Se, ce 
— ehiok Sette, Seaseaees 200 screws secled and poser’ a “e 
under m transparent ee covers. ges’ ardware le =CnICK 
uses plainly illustrated on cards. Easy to handle—easy to stock feeders. | 
to sell—no more torn $—no more lost screws—no fron 
addicloual. wengping—ahe facet ng package in the field.  ¢ ae 


it 


an 
. } 

\ peopie 

their home f 


RI@WW TAKE ADVANTAGE soe shek tha 
OF THIS INTRODUCTORY OFFER _ Buying als 


yourself custon 


MCKINNEY’S SPECIAL mind. Owner 


‘urrent Magazin 


PROFIT PACKAGE ‘500 e same advertisem 


read 
Comprising § cards each of 40 (200 Special 
cards in all) fast moving hardware Package 


items in greatest demand by home Pri 
handy men and hobbyists. Included rice to you 
wol 


new items that help keep tl 
are Strap Hinges, Tee Hinges, Tight owever, | ! 
Pin Hinges, Loose Pin Hinges, without auti met 
Hinge Hasps, Safety Hasps, Door talks it over wit 
Pulls, Ornamental Hinges, Corner ty : see ie ‘ : 
Irons, Mending Plates, Barrel Bolts, he welcom til 
Sash Lifts, Door Buttons, Turn But- a men, all of \ m t ) 


tons, Screen Hangers, etc., all com- Warblow 
plete with screws. —_- 
lieve that 


tice is here lt 


They kr OW I 


with which you also get FREE fesse ste 
this Compact, 3-Color McKinney mechanic 
Home & Hobby Display Stand for uy suppl 


SELF 
SERVICE 
SELLING 


to DO-IT-YOURSELF Buyers! 


ubstac designed tubular and peg board dis- 
play stand—requires only 3% square feet of floor 
—_ wire bracket card holders. 
eS le—front and back display—generous 
om Ag shelf sf space for storing extra stock. A modern 
merchandising display that is a credit to any store— 
attracts immediate attention—and stimulates self 
service sales. 


Don’t pass this up—Order today from your Jobber. 
McKINNEY 


1715S Liverpool St, Pittsburgh 33, Po. 


Suburban Location 
Helped Solve Parking 


‘a 


r=cr 
‘ . 
\ashiae 
vaevas ; 


a 


ome Ale 
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fast, easy-boring 
electric-drill bits 


by Greenlee 


vot WS 
, 


TOCKKS FOR Ss 


GREENLEE 


GREENLEE TOOL CO. 
1830 Herbert Ave., Rockford, Illinois 


1954 


- — 


. 


’ . - 
-_ ee) etd et et ei eh ol oh 


. 
, 


} 
5 
1 k 
t 
} 
} 
} 


-_ 


New GREENLEE 
electr<-¢ Sits im 

a 56-PT ond 

‘ enter Elect 

” Bits. No. 64-PT * 
Auger Electric-C 

ond No. 28-PT Sir 
Twist Electric-Drill Bit 
oll mm wide tite fronges 





that were the 


piace are t 


in the new 


em involved 
rece tv of 
for a month 
from the old 
be used in the 
repainted. New 

be installed 
to! h has floor 
00 juare feet as com 
h 2450 square feet in the 

tore 

When Bark ‘ iware got back 
» busi ! act was heralded 
local 
regular 
n daily 


ze of 





advantage 


widespread circulation 


* 





Dealer Builds Bigger 
Profits from Rentals 


hasn t 
for several 
So actuai- 
ly we lose 1 y except in po 
MODEL R1-20 tenti: a] more than 
No 1 Seller Ro- : . 
tary Mower direct 
ne drive; 2 HP, ver-~ 
SERVICE Sell our com- tical shaft, 4-cycle 
BULLETIN’’ plete line! engine 
KEEPS REPAIR sey 
Han 
MEN SOLD ON Reel Type See your Jobber today or write for 
TROUBLE-FREE Electric catalog, prices, complete 
DIXIE. injormation 


a | DIXIE POWER MOWERS 
| SOUTHLAND MOWER COMPANY 
SELMA, ALABAMA 


Devel | 
l "IRM NAME l 
" | 





ADDRESS 
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“EENY, MEENY, MINY...” 


Here § Carrie Confusion making I scientific choice 

of tasteners. It seems that she knows JUST what she wants but 
Harried Harry, our Hardware Hero, is having a 

tough time figuring it out. So, he brings out a handful 


nuts, bolts and screws hoping to hit on a 


t full of satistaction 





This hit and miss system its now obsolete because the 


Bolt Bar answers Carrie's questions. It displays 
i 
106 of the most popular Carriage machine, lag and stove 
lustratio it gauge, price tickets 
F carry y bays help irrie Contusion help herself 
Write today for c mplete in 
3 The Bolt Bar 
formation on this beautifu 
— 
addition to your store é 


Lamson 


“7he LAMSON & SESSIONS @ 


1971 West 85th Street 
Cleveland 2, Ohio 


st Cleveland ond Kent 
nghom * Ch ogo 


New "H-I Trade-In" Plan 
Announced by H-I Co. 
A NEW MERCHANDISING plar 


106 most popular sizes 
The modern way to sell bolts and nuts 
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Sales representatives of Hor- 
rocks-Ibbotson Co. present for 
the recent meeting in Utica, N. 
Y. included Dan McKeever, Earl 
Baumgartner, Walter Durham, H. 
S. Fling, Robert Ingram, Russell 
Smith. G. Kenneth Burnap, con- 
troller of H-|, appears in the cen- 
ter of the group 


The new sales promotion, ac- 
cording to Richard H. Balch, pres! 
dent, will be known as the “H-] 
: Trade-In Plan.” 

The Plan provides that partici- 
pating dealers will be offered an 
opportunity to grant a $5.00 al- 


lowance to each customer whi 


. 3 

has the right pipe brings in an old bamboo rod, to 
f ward the purchase of a new H-I 
or every purpose Power Glass Rod. Old rods will be 
accepted regardle 
dition 

Four new, top quality, nationally 
win Tex is especially designed to make jet pump advertised Power Glass rods will 
hook-ups quicker and easier. Suction and pressure lines be available for the Plan—for fly 
g and salt 
water fishing. They will be known 





are combined in a single unit assuring perfect alignment bai — : . 

ait casting, spinning 
and preventing binding or snarling in the well casing. 
Pipes may be separated by cutting connecting strip with- 


out damaging either pipe. For jet wells, specify TWIN TEX as the Red Wizard Line and will 


— it's permanently marked and measured every 10 feet. list at $20 00. Dealers will sell at 
Available in various lengths and size combinations. this list. less the $5.00 old rod al 


lowance. or $15.00 net to the cus- 


Pressur Tex ee erneye eae eae tomer. H-I purchases the trade-in 
- There ore t . 


tend higher werking prowure rods, paying dealers $2.50 for each 
carrying guaranteed pressure ratings of 1 100 It rod returned to the factory. The 
per sq PRESSUR TEX provides an adequate safe dealer's contribution of $2.50 to the 
faster for water ertems haden © o be riable trade-in allowance is a reduction 


i? 
pressure. Each size is permanently mo 
every 10 feet and identified as to pressur ; vail- in the list price 
2 Dealers may purchase the Red 


able in pipe sizes from ‘2 through 2 
Wizard rods in any quantity they 


M WA re ccc } he . ire 
easure arked >. asrex is the popular oll. de Sire a orted a they require 


purpose pipe. Its light weight, ease of installation and The maximum aiscount will be 50 
freedom from rust, rot or corrosion mokes it ideal for and 10 percent Le ee than six as 
general water supply systems, irrigation or drainage sorted will carry a discount of 50 
Measure Marked PLASTEX is made from pure polyethylene 


ercen Yealers will be furnishe 
to the exacting specifications of the Thermoplastic Pipe pert t. 1 le will be irnished 


Division of S.P.1. and is guaranteed non-toxic. Permanent a complete sales promotional kit 
measure marks every 10 feet make cutting and installo- which will include special window 


tion easier. Pipe sizes from 'a" to 6" and coils to 600° long. and store real t display cards 


and material for local newspaper! 


Yello Tex wir irs cone lor identity radio and television advertising 
t ea sce. Primary uses « . } 


¢ 


se od tr 
mine wate 
industria 
recommen 


cited seal iameniiad einen Ot Southern Screw Co. 
Expands Service 

UNDER ITS $2.000.000 exn: 
program, Southerr Scere 


Statesville, N 


PLASTEX DISPENSEREEL provides maximum display, compact storage and 
fast, easy cutting. Holds giant, remnant-saving coil mokes it possible 
for one man to unroll and cut any amount of pipe without awkward coil 
handling. A big time and labor saver for dealers or contractors. 3 new fastene! 


Plaslex A. | hanger botts. This 


SHAPING THE FUTURE SINCE 1939 


THE PLASTEX CO., 400 Mt. Vernon Ave., Columbus 3, Ohio 
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IT'S NEW... 


ELEC TRIC = = 


COMET LANTERN 


Safe for Youngsters 
Fine for Fun! 


Yes, an ELECTRIC battery 
operated lantern that pro 
vides the younger folks match 


better than a toy 


less safety 
one of those once 
moon preilical Nove 
offers you year-round gilt possi 
bilities .». . attractive as a house 
decoration... will appeal to the 
Pocked one each ing patio chef, the boatsman and 
colorful Picture car owner 
Display Box Six te 


Landers, Frary & Clark @ corten FIRE ENGINE RED FINISH 


Purchases Dazey Assets fame ee ey) traditional lantern design 


copied from the famous Dietz 
oil lantern. 8!5”" tall. USES 2 
STANDARD “D"-CELLS and 
NO. 14 BULB—OBTAINABLI Suggested retail value 


uunreen i EVERYWHERE $300 — 


sunlie ance 


Stuffers ond ad mots sent 


to dealers on request Stock now for 


f b 
Order trom your jobber fast Christmas Sales. 





SINCE 18640 


R. E. DIETZ CO., SYRACUSE 1, N.Y. 


IDWEST 





for money-making ideas! 


Compound 
Lever 


Guaranteed More 
Work With ; SNIPS 
Less Fatigue ys For Better... By 
Actual Work Tests 


Midwest Forged Stee! Say 
i more work seas {otque 

a SEF ave 
fx! \ ; 


or aaaie yt" 
Fol ‘ei 


PROFESSIONAL 4 | 
PRUNING x = 
SHEARS 
Fully Hot Forged Pass Thru FREE » Money Making Display 


and Anvil Types Rack, No Charge With 12 Pop- 
ular Snips, Retailing at $23.00. 





Call your wholesaler - or write cl — Tool and Cutlery Co., Sturgis, Michigan 
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for 


Over 
jo Wears... 


SOUTHERN HARDWARE has 
been a dependable guide to the 
wholesaler and retail nardwure 
trade throughout the South. 

Up-to-date 


phases of the hardware business 


information on. all 


is found every month in its pages. 
The magazine has been built on a 
program of service to readers that 


covers: 


WINDOW DISPLAY 
COUNTER DISPLAY 
STORE MODERNIZATION 
CUSTOMER RELATIONS 
SALES PROMOTION and 
ADVERTISING 
INVENTORY CONTROL 
EMPLOYEE RELATIONS 
SERVICE DEPARTMENTS 
CREDIT CONTROL 
ACCOUNTING 
PROCEDURES 

@ ASSOCIATION ACTIVITIES 


Plus, local news about friendly 
people and their activities in the 
Southern hardware trade . . . a 
feature that no other magazine 
has developed so fully. Each of 
these subjects is given special at- 
tention in its relation to the spe- 
cial needs and problems of South- 


ern hardware men. 


SOUTHERN HARDWARE 


806 Peachtree St., N. E. 
Atlanta 5, Georgia 











weakened 
aepartment 


tnree |} 


Toy Business May Pass 
Billion Dollars in 1954 


AMERICA’S toy busing ma 
billion dollar mark this 


Farm Cash Receipts 
Slightly Under ‘53 


FARME! RECEIVED 


‘rop receip 
period were 
down five 

with the larg 


on and vegetable 


* 


Increase Reported 
in Consumer Credit 


A 600 MILLION 


Us¢ 


Model Store— 
in a Model City 
(Cont ed f 


h Mat th 


exceeded bi 


I 


t extended ! 


Farm Prices Decline 
in Second Quarter 


THE INDEX OF p! 
~ declit i 


SOUTHERN HARDWARE for OCTOBER, 


1954 





pment 

placed atop 
soft, rounded 
ten along its line against . 
Three feet below, HARDWARE 
large, block lettering 
along the 
canopy, | 
fect 

As proof of the 
tivenes Blankenshi 1 St 
Ings state that many custome! 
compliments had been received 
it alone. “It goes to pri at wha ww Multi-Wire Edge 
many may consider a minor tl serenatt: rigidity 

really of very much importance aces ning lies fiat, is easier 


If the nan p | to cut, install 


attention, help 
werful new reason for stocking its 


1e name of \ ir store.” a +] 1 , , 
th a, ame : youl! re complete Cortland Brar ct Wi screening line! Because this year all 3 
The design also was planned t screenings—galvanized, bronze and aluminum—are ipphed with its new 


emphasize their slogan—a model Multi-Wire Edge 

tore for a mode! citv. Blankenshi; @ This Mult ire E i rtland nd ning to lie flat when 

and Stollings said. This combina unrolled t ! 

tion of features further imp: portant, it add 

thei! tore upon * pudll @ Specify Cor nd Brand reening nex f you order from your whole 

believe saler! It mee 1.S. Departmer f mit National Bureau of Standards 
Using sit licityv ; he ke specification me ! | ; » 4 widths, 100 linear foot 

n contir rolls. Extra \ 

side, they cire t] wall V ! i 

fixtures of ‘ntical heigh wasn 30 

oe aga ee \, | SELL ALL 3 SCREENINGS 

cabinets f iy good ! CORTLAND GRAY-WICK 

bolts and nut Four by 1 } Durable, all-purpose reenitr le« galvanized with at 


ra ive new | [ y 


pyramid-type ! 
LAND BRONZE 

the center F igle-1 resistant naffected by w ! salt air. Bright or 

fect Dark Bronze Antique 

_ Although CORTLAND ALUMINUM 


. r . } } 
resce! ignti TIX Won't rust or stair 


CORT 
Rust 


wire. Strong ral ght 
FREE DEALER KIT 


Make you re head 
Wi f 


tern. Light r« 
flat-tone colors 
the interest 


nea y , ] 
il it 


the front of the store these d Represented by: CAVERT & LIPSCOMB, NASHVILLE, TENNESSEE; DALLAS, TEXAS 
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Make quick, easy profits and repeat sales 
from this attractive 6-Pak display of new 
Golden Rod Pistol Oilers! 


Bes They sell 
. themselves! 


Golden Rod Junior Pump Oilers —Moder- 
ately priced precision oilers, durably built 
for farm, home and shop use! 


\ 


The famous Golden Rod heavy duty deluxe 
oiler — best for over 35 years where heavy 
duty service 1s required, 


DUTTON-LAINSON COMPANY 


Established 1886 astings, Nebraska 


84 





located a gift section fol 
women and a small sporting § 
display for the men, fe: 
glassware and gifts, and 

tackle and rifles respectivel\ 
Window display pace 
divided about evenly between 


ry 


and female interest often 


cluding for example, glitterir 
cookin itensils and small power 
tool 

From these 


helf displays lead into labeled 


department 


tions, including houseware hon 
gy upplie and brushe 
women’s side, and tool 
hardware. and garden tools on the 
men ide The centel l lar d 
used mainly for mall electrical 
appliance and houseware 
the most popular items given 
cial prominence 
Paint i 
kitchen chairs and stool 
and children’ 
displaved on 


centered in the reat 


disposal can 
good he ing 
these wall fixtures 
Commenting on thei 
location, Stollings said that the 
availability of the tore’'s ite 
adjacent to one of the city’s most 
popular supermarkets had much to 


model” 


do with influencing their choice 
quickly In 
hardware store nowadays, a loca 
tion in a heavy-traffic shopping 
center can be helpful.”’ 


“Fo uccess a new 


Grand Opening 


Although a grand 

taged. with giveaways and free- 
drawings, Blankenship and Stoll 
ings depend mainly on the model 
features and location of their store 
to bring in customers. In their ad 
vertising, they tie in both with the 
city and the supermarket by call 
ing the business “A Model Store 
for a Model City.” and by an 
nouncing that thev observe the 
ame opening and closing h« 
the nearby supermarket 

Also, the partners said that much 
word-of-mouth tie-in advertising 
was done by suggesting to womer 


food-shopping customers that their 


husbands in the future come in to 


browse and relax while the wives 
visit the supermarket. Besides thi 
slanke nship al d Stollings said 
they usually take thei 
and afternoon coffee breal 
market luncheonette 
times have breakfast 
dinner there. As a result 
becoming acquainted wi 
‘ounter personnel, as well as meet 
‘ 


lany prospective custome! 


the food shoppe rs 





- ve use 8: 


who says: 


People who have puré hased and used 
Sandvik Saws and Shark Brand Chisels 
know why Swedish Steel quality make 


them so “workable’’—so satisfactory in 


every way. They know there is nothing 


to compare with the enjoyment of own- 
ing and using these really fine examples 
of how well tools can be made . . . and 


they are talking about it! 

This word of mouth advertising—the 
valued and influential advice of a truly 
satisfied owner — is really 

creating a demand. 
Because Sandvik Hand 
Saws and Shark Brand 
Chisels are not available 
from every one of your 
\\ competitors, you have a 
tremendous opportunity to 
offer your customers these 
outstanding saws and 
chisels . . . start this “advertising” 


working directly for you. 


We suggest that you stock Sandvik 


and Shark Brand tools 


in profits, new 


now — and talk about 
them, too, because 
they are made by mas- 
ter craftsmen of the 
finest Swedish Char- 
coal Steel, they last 
longer, perform better 
and give more satis- 
faction then any other 
tools on the market 
You'll find you've 
gained plenty 

customers, and gocdwill. A post card 


will bring you complete details. 


Jandvik Jaw & Joo/ 


Division of Sandvik Steel, inc 


47 WARREN STREET, NEW YORK 7, W. Y. 
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New warehouse facilities, a one-story building containing 50,000 square feet of 
floor space, will enable the company to give faster service to all its dealers 


ea comm OF nev Wal 
4house facilities affording 50,000 
square feet of floor space marks 
the latest step in an expansion 
program which has gone on stead 
ily over the last half-century for 
Walthour & Hood Co. Atlanta 
Georgia, one of the South's largest 
wholesalers of sporting good 
bicycles and hobbycraft supplies 

The company’s move from a five 
story building located or the 
corner of Pryor street and Aubur! 
avenue in downtown Atlanta to ; 
one-story building on the outskirts 
of town at 206-260 Roge1 


H. E. Short, Sr. as08 sat eat H. E. Short, Jr 
President & Treasurer Wingtie t ‘ é ent Executive Vice-President 


SOUTHERN HARDWARE for OCTOBER, 1954 





UR and URL BICYCLES 


SPECIFICATIONS 


FRAME: 


CHAIN WHEEL: 
MUDGUARDS: 
WHEELS: 

GEAR: 
HANDLEBAR: 
BRAKES: 
PEDALS: 
SADDLE: 

BAG: 

PUMP: 

CHAIN GUARD: 
FINISH: 


21 in. low built, entirely brazed up, tapered and round seat and chain stays, quick 
release ends, cut-away lugs and brazed-on pump pegs. 

46-Teeth CHROME PLATED. 

Steel Rib pattern. 

26 in. x | 3/8 in. Chrome Plated Endrick Rims with Michelin Tires and Tubes. 

Sturmey Archer 3-speed, Handlebar control. 

Light Tourist Chrome Plated with Rubber Grips. 

Caliper Side Pull — Chrome Plated. 

4 in. Rubber. 

SPRING MATTRESS. 

Tourist. 

15 in. Metal. 

Metal Hockey Stick Type. 

Rustproofed by ‘Bonderizing" Enamelled Black. 


Colors Optional. 


G. jJoannou Cycle Co .™ 


65 READE STREET * NEW YORK?7,N. Y., U.S.A. 


Distributed in the Southeast by: 
The Walthour & Hood Co., Atlanta, Ga. 
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) 


Live qo Metin, 


FOR SALT WATER OR FRESH WATER 
74 Fag mesa 


$390 B $7500 





AMERICA’S FAVORITE GLASS ROD 


ORCHARD INDUSTRIES, INC. Makers of the popular tubular glass Chlon CO 


teuiieinens _.. the original still fishing rods! 
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Company Officials 





Wingfield Short Mrs. Roxie A. Short 
who serves as first vice- Secretary of the com- 


president of the organi- pany and wife of H. E. 
zation Short, Sr. 


J. S. Cheney G. M. Robertson G. B. Tyson 
Vice-President and Man- Vice-President and Man- Vice-President and Man- 
ager of the bicycle di- ager of the hobbycraft ager of the sporting 

vision division goods division 











faster service,” said tion a novel self-service arrange 
ment. Dealers who sell this me! 
chandise, he pointed out, frequent 
ly like to visit the warehouse 
browse among the shelves and 
leisurely look over the varied lines 
They are provided with shopping 
carts of the supermarket type 
When the dealer has made his 
selections, he pushes the cart to a 


elevators moving between floors will receive 
More efficient handling of freight H. E. Short, J1 

is possible in this one-story opera In the hobbycraft division, Man 
tion. Dealers will benefit. They ager Gene Robertson has in opera 


packing counter where his orde1 
s checked off 

Visiting dealers find ample 
parking space, for the warehoust 
has approximately two acres 


concrete parking apron 
Branch Warehouses 


Backing up the modern ware- 
house in Atlanta, the company has 
branch warehouses in Miami 
Florida and Charlotte North 
Carolina, permitting its 11 sales 
men to give better service than 
ever before to customers in the 
states of Georgia, Florida, Ala- 
bama, Tennessee, Mississippi, 

With sample merchandise on temporary display, G. B. Tyson, manager of North Carolina, _ South Carolina 
and portions of Virginia 


the sporting goods division, helps visiting dealer with his selections. = 
A complete sample room is now available for the convenience of dealers This is in marked contrast to 
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1907, the year of the companys 
founding. At that time, all opera 
tions were housed in one 5,000 
foot building on Sout! 


square 
Forsyth street in Atlanta. Palmer 
Walthour, who had established the 
artnership with L 


business as a p 
J. Hood, was the firm’s only sales 
man, Mr. Hood supervising the 
business office. Engaged primar) 
in sales of bicycles and toys, the 
companys annual volume was 
about $60,000 

Almost from the beginning the 
company expanded steadily In 
1910 it was necessary to move into 
larger quarters on Forsyth street 
In this same year an additional 
salesman was employed, the or 
ganization by this time covering 
about the same southeastern area 
as today. By 1912, the year when 
H. E. Short, Sr. joined the com 
pany, annual business approached 
$200,000 and further expansion in 
to larger quarters was an immi 


nent necessity 
Incorporated in 1914 


The business was incorporated 
n 1914 and moved into a seven 
story building on the corner of 
Madison avenue and Hunter street 
This building provided the com 
pany with 35,000 square feet 
space. Annual volume during this 
period soared to $400,000, and two 
more salesmen were added 

Immediately following the veai 
of World War I, company exp: 

Sporting 


paae 100) 








Top photo shows part of the 
warehouse occupied by the 
sporting goods division. Em- 
ployee here fills order for 
lures. In the center picture, 
employees in the bicycle divi- 
sion prepare orders for ship- 
ment. This division is headed 
by J. S. Cheney. At left, mer- 
chandise is unloaded from a 
truck. Five such freight docks 
are available for this purpose 
In addition, a railroad spur 
track extends into the build- 
ing itself, enabling shipments 
by rail to be unloaded directly 
into the warehouse. The one- 
story warehouse permits 
freight to be handied more 
swiftly and efficiently 
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Expanded facilities assure 


Better Service to Dealers 











H. E. Short, Jr. checks merchandise being loaded into station 
wagon. These enables salesmen to cerry full line of samples 


HIPMENTS TO dealers in the 

eight-state territory served by 
Walthour & Hood are speeded as 
the result of branch warehouses, 
in Miami, Florida and Charlotte, 
North Carolina, which supplement 
the main warehouse in Atlanta. 

Operating under the supervision 
of Manager H. B. Presnell, the 
Miami warehouse located at 260 


J. R. Griffin 


J. A. Adams J. E. McClendon 


90 


Steve Lambert 


N. E. 60th street serves all Florida 
dealers with the exception of those 
located in the northern part of the 
state. The Charlotte warehouse, 
located at 2319 Hutchinson avenue, 
serves dealers in North Carolina, 
part of Virginia, and that part of 
South Carolina nearest to Char- 
lotte. The branch is in charge of 
Raymond Hoffman 


W. M. Anthony 


H. B. Lewis W. T. Cruce 


As a further service to dealers, 
a majority of the company’s sales- 
men use station wagons which per- 
mits them to carry a full line of 


(Continued on page 100) 


H. B. Presnell 


* 


A. J. Self 


J. W. Bentley 
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CILGUC! 


your dependable source for 
dependable spinning tackle 


.NO OTHER SPINNING TACKLE IS SO HEAVILY PRE-SOLD! 


. 

GPrCIG pre-sells spin-fishing in your area with 
powerful advertising . . . offers exciting sound and 
color films to clubs, schools, and other organiza- 
tions . . . conducts spinning “‘clinics’’ across the 
country . . . provides a most complete instruction 
manual with each reel. Garcia's popular magazine, 
The Spin Fisherman, keeps prospects and custom- 
ers in touch with new spinning techniques and 
equipment . . . carefully prepared dealer aids build 
traffic and sales for you! 


RODS 

Companion Fresh Water, 
Companion Salt Water in 
various sizes 


Little DAFFY 
Little GLIMMY 
Little LU 

Little RUBY 
Little TILLY 
Little TOMMY 
Little WHIRLER 


LINES 
Platy! Monofil 
Pliafil Braided Monofil 


GUIDES 
Complete assortment of genuine 
agate guides and tip-tops. 


charles 
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the 
SALT WATER 
MITCHELL 
Tops for surf 


spinning 
$37 °° 


the 
ATLANTIS 
Designed for 
both fresh 
and salt water 


$99-95 


os 


MITCHELL CAP 
Lightwe ght 
rugged smooth 


as silk 
$] 6 95 


o* 6 / 
of Spuicstisty ceola 


EELET 
PECOS 
THLY 
VELTIC 
VOBLEX 
WHIRLER 


the 

SPINETTE 

A quality reel at 
a ‘mass market 


price 
$] 9.50 


Field and dealer service 
kits for oll reels 

Lood Right line winding 
device 


Reel bog 





Ree! combination tool, etc. 


Send for Complete Trade Catalog 


CIFGICI & co., inc. 


268 Fourth Avenue, New York 10, N. Y. 





ealer Opportunities for 


— HARDWARE dealer, the grocer, 
the druggist. These are the most 
important sources of supplies in 
any community, any town or city 
in America or in the South. 

Of these, only hardware and 
sporting goods stores are logical 
outlets for the merchandise with 
which we are concerned. However, 
in recent years all kinds of stores, 
including grocery, drug, depart- 
ment and even gasoline stations, 
have jumped on the fishing tackle 
and sporting goods bonanza. The 
time is close, if indeed it is not al- 
ready here, when many of the op- 
portunists who grabbed an easy 
dollar from these goods, will drop 
out of the field just as quickly as 
they entered it 


Weren't Prepared 


In the first 


prepared to 


place they never 
were handle 
products. They knew nothing about 
the merchandising of them, and 
they cared nothing about servicing 
them. It has taken a certain length 
of time for their customers to dis- 
cover this, just as it ha: taken time 
for many of the grab that-dollar- 
quick boys to learn th:t the profit 


these 


92 


ose 


ded Sales 


By H. E. Short, Sr. 


President & Treasurer 


in these strange items was not 
everything they had suspected 

In a competitive field, and in a 
buyer's market such as we now 
have, the main hope of these fel- 
lows is discount. And it requires 
no genius to learn that discounts 
just do not add up when the deale1 
begins to figure his profit at yea 
end. It is my firm conviction that 
the peak of competition from these 
“invaders” is behind. However 
may I hasten to add that the tough- 
est competition is not a thing of 
the past. On the contrary, competi- 
tion for the free-wheeling dollar is 
as keen now as I have seen it in 
my 42 vears in the wholesale busi- 
ness 

This does not mean that the end 
is at hand. It does not mean that 
now is the time to sell out, or get 
out, and go back to the farm. The 
opportunity for dealer success is 
just as bright as it ever was. Busi- 
ness conditions are good, and the 

what 
Christ- 
mas, is already here, or just ahead 

We must agree that the public 
although well-heeled with funds, is 
acutely price conscious. It is more 
selective than ever in its buying 


selling season, climaxed by 
should be another banner 


The public however, is willing 
pay for quality and service. The 
demand for 
service at the right price is Just 
as it should be. Insistence upon 
good service and quality is the 
most effective weapon I know fo! 
chasing inferior merchandise out of 
the overloaded field of stocks. And 
it is the most effective means of 
eliminating and discouraging the 
“borderline” outlets. It helps put 
the brakes on price-chiseling 


quality goods and 


Selling Job Ahead 


I could possibly be wrong, but I 
am afraid that too many of us have 
forgotten that SELLING goods is 
our fundamental job. During an 
era of prosperity and record buy 
ing, it is only natural that we were 
lulled into a _ state of modified 
lethargy. The customers wanted it 
we had it, and we let them have 
When goods were 
great demand, this is about all we 
had to do. This was not healthy f 
our morale. It built many busi- 
foundations, thi 


scarce and in 


nesses on wobbly 
period during which almost ar 
thing would sell. This makes 1 
the more difficult for many 
businesses to adjust themselves 
a competitive field of selling 

If you have agreed with me 
wholly, or in part, thus far, your 
question now becomes simple and 
fundamental. “‘How may'I increase 


(Continued on page 104) 
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Faster Service 





“ 


Ll 
RALEIGH 


Become a franchised Raleigh dealer and sell the 
finest bicycles in the world. New or second-hand, 
Raleigh brings better prices than any other bicycle 
on the market . . . and that means a bigger profit for 


you on every sale you make. 


There's no market-swamping, no cut-throat pro- 
motion selling with these famous bicycles. Raleigh 
cyzles are designed and built to fill a permanent 
need for lightweight bicycles of the finest quality 

. Robin Hood cycles to meet the demand for 


quality with economy. 


And you get better service because the lines are 
established. You can stock a complete range of rac- 
ing and touring models for boys, girls and adults 
. .. oF you can sell from the cutalog and get fost 
delivery on complete bicycles, all spare parts and 
a tremendously successful line of accessories, includ- 
ing Sturmey-Archer 3-speed gears, dynamo lights, 
combination 3-speed and coaster-brake hubs 
(TCW) and other profitable items. 


Write or call us, todey, so you can get your 
dealership set up in time for Christmas and toke 
advantage of Raleigh's national advertising. 





Products of Raleigh Industries of America, Inc. 


DISTRIBUTED ALL OVER THE SOUTH BY 


WALTHOUR & HOOD 


Walthour & Hood Co., Inc., 206 Rogers St., N. E., Atlanta, Ga. 
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In the hobbycraft division self- 
service is a novel feature. Deal- 
ers who sell this merchandise, 
such as Mr. and Mrs. J. O. Miller 
eof Clanton, Ala., right, like to 
visit the warehouse and browse 
leisurely over the varied lines 


one ADDITION of a hobby depart- 
ment is a perfect compliment 
and volume builder for your hard- 
ware and sporting goods lines. The 
sale of hobbycraft kits and sup- 
plies has increased twenty-fold, 
during the past 10 years. 

Manufacturers of  hobbycraft 
kits are constantly striving to turn 
out more attractively packaged 
and better quality merchandise at 
reasonable prices. Attractive 
counter displays, including built- 
up display models, point of sale 
aids, together with better mer- 
chandise, all help the hobbycraft 
dealer in his sales effort. 

Prefabricated kits, with molded 
plastic parts and shaped balsa 
parts, and adequate plans and in- 
structions have played an im 
portant part in taking the assembly 
of kits out of the “hard to do” for 
the expert customer, and made the 
general public model- or hobby- 
conscious. 

The sale of hobbycraft supplies 
is a year-’round business. Ideal 
flving weather in the South, year 


94 





Hobby Supplies 


can be a leading volume line 


By G. M. "Gene" Robertson 


Vice-President & Manager 
Hobbycraft Division 


‘round, has made model plane kits 
the largest volume seller, but craft 
kits, model railroad kits, and other 
miniature replica kits of practically 
any conveyance known to man, 
past or present, are available 

All of these add up to additional 


volume. Turnover and gross mark- 
up is excellent. A retailer can ex- 
pect a turnover of eight to 10 
times per year, and a gross mark- 
up from 38 to 40 percent. National 
advertising by hobby manufac- 
(Continued on page 108) 


The sale of hobbycraft supplies is a year-'round 
business having particular advantages in the 
South. Because of the mild climate youngsters can 
put in those extra hours with model planes and 
boats. For the dealer with a hobby department this 
all adds up to more volume. A gross mark-up of 38 
to 40 percent is normal and with reasonable effort, 
a dealer can expect an eight to twelve-time an- 
nual turnover in a well-stocked hobby department 
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For PRICE, POWER, 
and PERFORMANCE 


A Complete Line of 
PROVED 
Miniature Engines 
and Accessories 


i 
G 


OK" GLOW FUEL OK" GLOW PLUGS 
OK" DIESEL FUEL Shes or tenn 


Pint 85S¢ 59¢ 


6" 





Here's a light-weight Cub that js a flashy ye Mn yu 


performer with plenty of power for general $3.95 





flying. Has both radial and lug mountings. 
Versatility that makes it equally good for be- 
ginner and expert alike. Assembled units only, 


complete with fuel tank, prop and 


spinner $4.95 eS ie . 


, Short Stroke, High —— elite te 5 
PLN Output for the Expert 


tz 2 (cus - .049X | £ 
| oe 





A top performer in the 1/2 A Class fc ‘ 
the advanced hobbyist. Displaces, .049 with af; 
o@ bore of 420 and a stroke of .360 
Lighter weight and greater power make it OK" HOTHEAL . CUB DIESELS 
ideal for contest flying. Radial mounting for $10.95 049 $5.95 


either direct connected or remote fuel tank 075 7 50 








Combination package containing engine 


prop fuel tank, extra rear cover and neo 


' prene tubing $5.75 OK" COMBINATION 

PACKAGES 
e For Champion Performance always use ey on ae 
OK FUELS only 85¢ pint OK Glow Plugs 59¢ each =n oem 


SEE YOUR JOBBER OR WRITE DIRECT 


HERKIMER TOOL & MODEL WORKS 


157 HARTER STREET HERKIMER, N. Y. 
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A New Fast-Selling Bicycle — 
Distributed by Walthour & Hood, 
A Fast-Growing Firm! 


Cobo 


SPEEDLINER 


“THE MIRACLE BIKE’’ 


The only true lightweight with the 
low pressure tire ride! 


= 


a =. 
nee oh 


EVERY MODEL 

“GUARANTEED 
AS LONG AS 
YOU OWN IT” 


W35 SPEEDLINER for Boys 

Other models available 
W40 for Girls * W75 for Boys and 
W680 for Girls, with 2.125” balloon tires 


BENDIX MULTI-SPEED POWER BRAKE 
PEDALS EASIER (goes like a breeze!)* 
COASTS FASTER (new EASY ROLL tires !)* 
MORE COMFORTABLE (low pressure tires!)* 
MUCH SAFER (no troublesome rim brakes!) 
100% AMERICAN (no parts problems!) 
LESS COSTLY TO MAINTAIN! 


*Because it's equipped with miracle 1.7 
liners equipped with new mira 


+ + + + + 


Speedliner Is Becoming America’s Fastest-Selling 
Lightweight Because No Other Bicycle Can Compare 
With It — It’s Years Ahead of Other Lightweights ! 


Ask WALTHOUR & HOOD COMPANY 


to show you the New Columbia-Built Speedliners ! 
The Westfield Manufacturing Company 
Westfield, Massachusetts 
SINCE 1877 . . . AMERICA’S FIRST BICYCLE 











at Side... 
WalthourzHood 


COMPANY, INC. 


for their... 
GREAT COURTESY TO SUPPLIERS 


for their... 
PROMPT SERVICE TO RETAILERS 


for their .. 
CONTINUOUS GROWTH THROUGH THE YEARS 


. that made possible 
their new, larger quarters 


And finally, for helping make 
BEN PEARSON ARCHERY TACKLE AVAILABLE 
to Sportsmen throughout the South! 


World’s Greatest Archer, 
author of “Wild Adventure” 
and “Hunting the Hord Way” 


BER PEARSON— 


Jake-down 


FIBER 


GLASS BOWS 


The Bow that ‘sold’ Howard Hill is 
the Bow for you to sell your most 
critical Archery customers. These 
wrap-around fiber glass Bows, on 
solid wood cores, offer outstanding 
performance with extraordinary 
long life, at a price within the reach 
of everyone. To retail at $10.00, 
and $27.50. Write for cost Convenient Toke 
prices and information Down is easy and 


$17.50. 


fool-proof 


BEN PEARSON INC, ii... 
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The Steady and Substantial Growth of 


WALTHOUR and HOOD 


as Exemplified by Their 


NEW WAREHOUSE 
Is Typical of the Tremendous 
ECONOMIC EXPANSION of 


The SOUTHERN STATES! 


The MARATHON LINE Co. 


ls PROUD and GRATEFUL 
To Have Shared So Much of it. 


MARATHON LINE CO., Homer, N. Y. 
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PLASTIC FAVORITE GRIPS 























Cougratulatioue 
2 WALTHOUR x HOOD 


White, Blue, Black, Green, and Yellow) TEXTILE RUBBER COMPANY, INC. 
RUBBER CHAMPION JEWEL WORLD'S LARGEST MANUFACTURER OF HANDLE BAR GRIPS 








Textile Rubber Company grips for bicycles, velocipedes and motor- 
cycles need no introduction—they have been time-tr ed and time 
proven over a period of thirty years. Our line includes grips for 








No. 100 Black—Ch @ BICYCLES & VELOCIPEDES 
° eck— mpion Jewel 5 | /2"' Lon Fi ' , 
No. 101 White—Champion Jewel § 1/2" Long ieee 4 gay MOTORS 
@ LAWN MOWERS 
PLASTIC SUPREME GRIPS @ SCOOTERS 
@ BABY CARRIAGES 
@ SLEDS 
, @ FISHING RODS 
@ MANY OTHERS 
We will be glad to get quotations on molds for any special design 
No. 200—Red 5" Long, Fits 7/8" Bar handle grips OR ANY OTHER MOLDED PARTS IN WHICH YOU 
te Secaies eb ee ee ee MAY BE INTERESTED. Our chief aim is to supply the best quality 
No. 206—Black 5°’ lon, Fits 7/6" 4 with the best service, at the best possible price 


No. 2086—Yellow 5"' Long, Fits 7/8" Bar 
No. 210—Green 5" Long, Fits 7/8" Bar OUR COMPLETE LINE OF PLASTIC AND RUBBER GRIPS IS CARRIEC 


TEXTILE RUBBER COMPANY, INC. 


Manufacturers of Plastic & Mechanical Rubber Goods 
295 SOUTH MAIN ST. — GENERAL OFFICES — AKRON, OHIO 


BY WALTHOUR & HOOD 














Hats off to Walthour & Hood Company! 


We're glad they represent 


The Real McCOy! 


America's leading glow and Diesel 


engines . . . makers of more cham- READY FOR 
nal DELIVERY NOW! 
McCOY’S MIDGET RACER 
MelOY A handsomely streamlined automo. 
war arrontl the famous McCoy 
PRODUCTS COMPANY se 


8509 Higuera Street, Culver City, Calif. 





ENGINES, RACE CARS, FUELS, PRODUCTS 
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r STS 
| GHO 
Aetiel SHO-RAK 


AN ATTRACTIVE OPEN STOCK 
COUNTER DISPLAY 


THIS HANDSOME DISPLAY If 
YOURS FREE WITH THE PUR- 
CHASE OF TWO DOZEN GHOST 
NYLON CASTING LINES AND 
THREE GHOST NYLON FLY LINES 
OF YOUR CHOICE. 


@ Sturdy all-metal construction. 

® Tarnish-proof brass finish. 

® Compact, 8”x12” counter space. 
® Weight, only 2 pounds. 

@ Shipped in individual carton. 

®@ A real Sales Stimulator. 


Ho 
Ww 
T 


Pree a 


Your jobber will ship SHO-RAK with your minimum purchase of 
2 dozen Ghost Nylon Casting Lines and three Ghost Nylon Floating Fly Lines, sizes and 
colors to your selection. 
A suggested order might read as follows: 


¥, doz. 10-Ib. Ghost Casting Nylon $1.20 per 50-yard spool 
4 doz. 12-Ib. Ghost Casting Nylon . 1.30 per 50-yard spool 
24 doz. 15-lb. Ghost Casting Nylon 1.49 per 50-yard spool 
4, doz. 20-Ib. Ghost Casting Nylon 1.55 per 50-yard spool 
3 only Size D Ghost Floating Fly Nylon 2.50 per 25-yard coil 

1 only SHO-RAK ; , v000+eb.0 ee 


Remember, however, you make your own selection of sizes and colors. Contact your 
jobber’s salesman today. This display may be re-filled from open stock. 


SHO-RAKS may be purchased separately at a list price of $2.00 








For The Best Insist On 


Torrington 
Cycle Parts 


SPOKES * NIPPLES * PEDALS 
HANDLE BARS * STEMS 
Backed by More Than 50 Years ol 


Precision Manufacturing Expericnee 


THE TORRINGTON COMPANY 


Cycle Parts Division 
Torrington, Conn. 
Established 18646 


Electric Company 
Marion, Indiana 


ORIGINATORS AND WORLD'S LARGEST PRODUCERS OF 
ELECTRICAL BICYCLE EQUIPMENT 

















Model A2170 Model A2191 


DELTA ROCKET BICYCLE HORN DELTA ROCKET-RAY BICYCLE 
HEADLIGHT 


Another ‘old reliable’ and still going 


peal. Rocket design. 
Loud blast. List price, = $ 85 strong. Smart zeppelin de- 00 
: sign. List price, less bat- 


Quick turnover. Low price. High ap- 


less batteries ‘ 
teries, only 


Carrying our complete line in the South 


WALTHOUR & HOOD, INC. 


206-260 Rogers St. Atlanta, Georgia 














100 SOUTHERN 





Walthour & Hood Expands 
Warehouse Facilities 


(Continued from page 89) 


was added as a major line in 1922, 
and two more salesmen were taken 
on. The sales staff now numbered 
five, and annual business volume 
had pushed to $1,000,000 

A retail sporting goods depart- 
ment was established in 1927, and 
in that same year the business 
moved back to facilities on Forsyth 
street. Needing still more floo! 
space, the company, in 1939, moved 
into the multi-storied building at 
the corner of Pryor street and Au- 
burn avenue 

At the close of World War II, the 
sales force was increased to 11 and 
the hobbycraft division was added 
In the post-war period annual 
volume had reached the $2,500,000 
mark and has continued to average 
that for the past 10 years 

While the move into enlarged 
warehouse facilities will solve, for 
a time, the company’s space prob- 
lems, it by no means heralds an end 
of company expansion. Walthour 
& Hood's growth has directly a 
companied the emergence of the 
South as a year-round market for 
sporting goods and allied lines 
And as individual leisure time has 
increased in this virtual “sports- 
man’s paradise,” there has been a 
corresponding increase in sales of 
all types of sporting goods and 
recreational products 

With 11 salesmen now on the 
road selling the products of the 
more than 200 manufacturers 
whom the company represents, 
Walthour & Hood, in its coverage 
and service to dealers, intends t 
keep pace with the growth of this 
market 


Move Assures Better 
Service to Dealers 


(Continued from page 90) 


samples for dealer inspection 
Company salesmen and _ their 
territories are as follows: J. E 
McClendon, north Georgia; W. T 
Cruce, south Georgia: R. W. Nich- 
ols, South Carolina; J. W. Bentley 
eastern North Carolina: J. R. Grif- 
fin, western North Carolina; W. M 
Anthony, Tennessee and north 
Alabama; H. B. Lewis, south Ala- 
bama; J. A. Adams, Mississippi; A 
J. Self, all of Florida except Miami 

(Continued on page 104) 
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CARLISLE TIRE & RUBBER DIVISION 


CARLISLE CORPORATION CARLISLE, PENNSYLVANIA 








IN SEMI-SCALE STUNT 


Ist iw OPEN - IST Iw SENIOR 
AT TANGERINE INTERNATIONALS 


SERIE “P40 WARHAWK" 
nee HAWK htheall feomrmg MEAL COM — RG eae OHCALS ~ SRAMT RA 
For .09 to .15 Engines — = ngspan : — tm nme mone Sow nee $4. 95 


FOR INFORMATION ON THE COMPLETE BERKELEY LINE WRITE: 
WALTHOUR & HOOD CO.., INC. 


206 Rogers St., N.E. Atlanta, Georgia 











SOUTHERN HARDWARE for OCTOBER, 1954 








Congratulations 


WALTHOUR & HOOD 
COMPANY 


ATLANTA GEORGIA 


Weber. 


of Stevens Point, Wis. 
“IF WEBER MAKES IT « A FISH TAKES IT" 











MESINGER 


For 


Quality Saddles and Bags 
NOW! 


"The best in Lightweights” 


ALL Vinyl Top 
Steel Frame 


H. & F. MESINGER MFG. CO., INC. 


Durant Ave. Bethel, Conn. 











WHERE THERE’S 
THERE'S PROFIT wit, 
uy Georg INCKLE BOXES 


No. 417 


WRITE NOW 

FOR DETAILS AND PRICES. 
You can bet your life there'll be new ‘ 
customers galore for My Buddy Tackle 
Boxes — brought to you from LIFE Maga- 
zine. My Buddy is the only tackle box 
currently advertised in America's most 
dynamic advertising medium! 


FALLS CITY DIVISION 
Stratton & Terstegge Co., Inc. 
15th and Main Sts., Louisville, Ky. 





THE[ORVIS }100 


SPINNING REEL 
ra RATED BEST! 
Y for peri 

















CONGRATULATIONS 


and BEST WISHES to 
Walthour & Hood Co. 


SCIENTIFIC MODEL AIRPLANE CO., NEWARK, N. J. 
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Model 66, 20” Boys’ Super Deluxe 


The 


If you aren’t carrying the Hufty-Convertible 
now, you ought to be. For many reasons. 


© Kids like the name. It’s caught on. People look 
for the Huffy-Convertible b) name. 


¢ Parents like the idea. They’re tired of a garage 
full of outgrown wheel toys. They go for a bike 
that lasts four long years . . . is “two bikes in 


one”... and converts into other toys. 


¢ Your “customers” are younger. It’s amazing 
how 4-year-olds “insist” on a Huffy when they 
see one. And Huffy’s “Fits-sooner Frame”’ lets 
them ride safely months sooner. 


HUFFY, 
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HUFFY-CONVERTIBLE 
is IMPORTANT to YOU 


¢ There’s more profit in each sale when you sell 
top quality. And many parents want the best. 
They like the sturdiness, good design and guar- 
antee. They’re impressed by the Parents’ Maga- 
zine Seal. 
¢ LIFE advertising makes the sale easier. The 
Campbell Kids will be plugging Huffys, too. 
¢ Your profit is safe. Our aggressive support of 
the Huffy Convertible’s Fair Trade price is your 
guarantee ot full profit. 

If you aren't carrying the Huffy Convertible 
now, you ought to be. It’s important to you— 
and your bank account. 


Distributor: WALTHOUR & HOOD COMPANY 
Atlanta, Georgia 

Miami, Florida 

Charlotte, N. Carolina 

THE HUFFMAN MANUFACTURING COMPANY 
Dayton 1, Ohio 




















The makers of the famous Tartan 
line of picnic products join in offer- 


ing congratulations to 


WALTHOUR & 
HOOD, CO. 


on the occasion of their new 
enlarged headquarters 


POLORON PRODUCTS, INC. 
NEW ROCHELLE, NEW YORK 











and Key West; and Steve Lambert 
hobbycraft 
and 


alesman for 
part of Vir 
his duties as 
branch, H. B 
alesman 
West area 


specialty 
North 


ginia. In 


Carolina 
addition to 
head of the Miami 
Presnell serves also a 
for the Miami and Key 


* 


Dealer Opportunities 
for Added Sales 


from 


) 


(Continued page 92) 


my gross volume?’ 
In the not too 
go to vour fishing 
a light fly rod, 
wand, and 
stopped the waving a 
would dash through the door 
out of hands 
not too 
this wand is the same, maybe 
But 


vou 
rack 
like 


dim past 


could rod 
select wave 1 


a magic before you 
fisherman 

and 
Price 
object 


snatch it voul 


was much of an 
Now 
bette 


it has 


and at a lowe 
lost its 
magic must be 
though it has all 
had before. It is hard for 
me to outline a Pro 
as it is to magically put the 


price 
feel. The 
into it, even 
touch it 


magic 
put 
the 
just as 


fine 


“Prosperity 
gram’ 
magic back into that rod 

However, there is 
mental for which I have 
found a_ substitute—hard 
This means a multitude of things 
with intelligent buying 


one funda 
nevel 


selling 


It begins 
from the right source, clean and 
meaningful display, proper han- 
dling of the customer. And finally, 
service, which is perhaps the most 
important step in mer- 
chandising success 
Sporting goods, hobbycraft, 
ing tackle, wheel 
and arms and ammunition are not 
foreign to the hardware dealer 
These are allied lines for either the 
small o1 They 
items which the customer normally 
expects to find in a _ hardware 
store. Thus to combat the problems 
that have the hardware 
field, it seems only logical that a 
complete stock of the foregoing 
lines will mean new 
profits 
I do not mean that 
should over-obligate their working 
capital to stock this type of mer- 
chandise too heavily. To do so is 
just as big a mistake as not stock- 
ing it at all. The plan is to stock 
a wide assortment as extensively 
as the dealer's capital will permit 
The buying public is more selec- 
tive now than ever before. It 
mands a wide assortment of goods 
from which to But 
(Continued on 108) 


sustained 


fish- 


goods bicycles, 


large dealer are 


arisen 1n 


and extra 


dealers 


de- 


choose 


page 


SOUTHERN 


MOT! 


NEW FUELS 


FIRST 
/! DETERGENT ACTION 


FASTEST =", 
SPEED FUEL 


yet 


. 
Cheminol Corporation 
9307 East Bermuder St., Rivera, California 
Eastern Factory and Warehouse 
410 North Cass Street, Middletown, Del 
in Canada: Canadian Hobbycraft. Toronto 








the 








Congratulations 


To 


WALTHOUR & HOOD — 


one of our oldest and 


most valued customers 


DRAPER-MAYNARD 


Sports Equipment 


Cincinnati 32, Ohio 
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Faster Service from Stock 


DIAMOND 
BICYCLE CHAINS 


Made in America by American Craftsmen 


wour & Hood in the 
ve betore' Long expe c 
‘ hains, s 


wtulate W althe & Hood 
w headquarters 


DIAMOND CHAIN COMPANY, Inc. 
Indiaxapolis 7, Ind. U.S.A 


DIAMOND 


Bicycle Chain 








We rejoice, too, WALTHOUR & HOOD! 


Your expansion and progress is a matter of pride to your 
friends—and especially to old friends such as New Departure, 
whose bicycle accessories you've handled for many, many 


years.... 


REW DEPARTURE 
Yl gs, Gafet, Brake 


ZO 

















Steer with your hands — Stop with your feet’ 
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i aroling 


ALITY 


Cork Fishing Floats 


R 


All Fresh Water Fishing 


Precision made from select cork 


* 
Ask your Sporting Goods Jobber for this fast 
selling line of floats 








TESTOR CHEMICAL CO. 


BUTYRATE DOPE DISPENSER DEAL 


Consists of 12 Doz. assorted Butyrate Dope with 
Free Dispenser. ($70.20) 


DISTRIBUTED BY 


WALTHOUR & HOOD CO., INC. 
ATLANTA, GA. 




















MORE SALES! _ MORE PROFITS! 
with 


THIMBLE-DROME TD-3 


Complete with 
Space Bug Jr. 
engine 
only 


$10.95 


ONLY THIMBLE DROME CAN OFFER 

Instant starting 

No break-in needed 

Power to spare 

Longer engine life 

Extra rugged construction 

®@ Award winning packaging 

A real powered toy 
ALL THIS — AT POPULAR PRICES! 
All Thimble Drome products available at 


WALTHOUR & HOOD CO. 
Atlanta, Ga. 











From one old friend 


to another... 


Congratulations 


WALTHOUR & HOOD 


THE FISH NET & TWINE CO. 


310-312 Bergen Ave., Jersey City, N. J. 


For information regarding our complete line of tennis, 
sport, and fish nets, contact WALTHOUR & HOOD ai 
their new address — 206 Rogers St., N.E., Atlanta 


Georgia. 
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Make the Most of Your 
Rifle's Accuracy with 
the New 


SERIES 60 MODEL K 


MCDEL K3 


With Weaver Split-Ring Detachable 
Mounts. Scope $37.50; Mount $9.75 


FEATURES OF THE 
SERIES 60 WEAVER-SCOPES 


MILLIONS OF BIKES 


NEED new Ht ES 


RIGHT NOW! 


It's “back to school” on wheels for millions of 
youngsters. And on those carefree Autumn week- 
ends, what better sport than a bike hike! For more 
fun and safer riding, they'll want to reploce their 
summer-worn bike tires with new U.S. ROYALS 


REASONS WHY U.S. ROYALS 
ARETHE BEST POSSIBLE 
TIRES YOU CAN SELL 


4i. 
U.S. ROYAL 


U.S. ROYAL 
‘ 

@ LARGER LENSES, HARD COATED. Optical system is y y 

the most highly corrected used in rifle scopes. % 

lenses compared to the usual 8. Sharp, clear, brilliant Mokes Balloon Tire Economy Priced 

Bikes Ride Like Light- — Americo's Most 


STEEL TUBES FOR MAXIMUM STRENGTH. Stiff, light 
weights Popvlor Bike Tire 





weight one-piece tubes no joints to loosen or 
leak moisture. Finely finished, permanently gun blued 


LENSES HERMETICALLY SEALED and cemented in 
their cells, air tight vapor and moisture-proof. No 
loose lenses 


MICROMETER ADJUSTMENTS. Positive ‘4 minute 
clicks for windage and elevation adjustments. ('; 
minute in K25. K3) Guaranteed accurate and de 
pendable 


QUALITY AND DEPENDABILITY Finely finished 
throughout, strong steel construction, protected and 
sealed adjustments precision lenses The world's 
most used, most proved scopes 





WEAVER SERIES 60 PRICES 


$37.50 
37.50 
45 00 
KV $57.50 


SEE THE NEW 


WEAVER PIVOT MOUNT 


Scope pivots to the side instantly for use of iron sights 
Top mounting gives wide spacing of the mount rings 
rigidity Ow scope position easy nstaliation Price 
complete, $/2.50 











SEE YOUR SPORTING GOODS DEALER 


W. R. WEAVER COMPANY 


EL PASO, TEXAS 
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U.S. ROYAL U.S. ROYAL 


The Top Tire in The Best Wherever 
U.S. Line Going bs Toughest 








The tires shown are for balloon tire bikes. In 
addition, there is a complete line of U.S. ROYAL 
lightweight and special purpose tires, as well as 
tubes and accessories. A colorful catalog covering 
the entire line will be sent to you on request 


U.S. ROYAL AIR-TITE TUBES 


Made of Buty!—hold air 10 times 
longer thon noturol rubber tubes 


Make Sure Your Stock Of U.S. ROYAL 
Bike Tires Is Up—See Your Jobber NOW! 


U.S.ROYAL 
Gyicyole hes 


UNITED STATES RUBBER COMPANY 


549 Eost Georgio Street Indianapolis 6, Indiana 
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lealer must never lose sight of the 
fact that he should use the whole- 
ale distributor as his personal 
warehouse. He should permit the 
wholesaler to carry the big inven 
tory; require him to buy the goods 
that will turn rapidly, and utilize 
all his facilities 

In our own firm we think it is 
the duty of the wholesale dis- 
tributor to give all 
sistance to the dealer and to treat 
the smallest order as if it is just 
as important as large orders 
Actually, it is 

A complete stock of hobbycraft, 
tackle, guns and 
only 


possible as 


sporting goods, 
accessories not means in- 
creased sales directly, but these 
goods will build traffic. The first 
step any merchant must take is to 
get people in his store. Then comes 
the job of selling. This calls for a 
knowledge of the merchandise be 
ing stocked. It might mean extra 
work and more research, but it is 
not impossible to be an all-round 
specialist, although this _ itself 
might sound contrary to its mean- 
ing. 

Sales figures and other findings 
and predictions emphasize that the 
citizens of the South have the 
brightest future in fishing, hunting 
and recreational activities. It will 
take more equipment than we 
have ever sold before to Southern- 
ers following outdoor sports, and 
history bears out the fact that even 


generous spenders. However. they 
insist on the things we have men- 
tioned—quality and service at the 
right price 

We cannot place too much 
emphasis on the importance of 
service. This is the great advantage 
that an independent dealer has 
over chain and department 
competition. It is the thing the 
public must have, and which is 
denied by the cut-raters and the 
discounters 

Likewise, we 
much stress on promotion and ad- 
vertising. Fishing contests, model 
airplane meets, shooting competi- 
Crows, and 


store 


cannot put too 


tion on targets o1 
similar 
in increased sales and goodwill fo! 
Oftentimes a 
sacrifices his most im- 
his show window 


promotions have paid off 
aggressive dealers 
dealet 
portant medium 

by failing to set up clean, in- 
viting displays. One of the most 
important things a dealer has is his 
front window display. This should 
be changed frequently and should 
always attractively offe1 
merchandise 

Interior display is just as im 
portant as the window. Clean mer- 
chandise, properly displayed, often 


seasonal 


means the difference in making o1 
losing a sale 

When all things are considered, 
it seems to me that there is noth- 
ing wrong with the sales potential 
The hardware and sporting goods 


that the volume of business that 
can be done depends directly upon 
the amount of willingness and ef- 
fort invested by the dealer 

No, we would not say that there 
is any 100 percent prescription for 
a PROSPERITY PROGRAM, but 
we believe that the dealer who 
buys quality, and demands service, 
and sells quality and service, and 
who offers a well-balanced, wide 
variety of allied lines will find 
greater volume and profits at the 
end of the year. Remember that 
sound buying is just as important 
as sound selling 

Did I somebody 
easy sales and easy profits’ 

These are a thing of the past 
More sales and more profits cer 
tainly can be made. But instead of 
being easy, as of yesteryear, they 
now must be There are 
many ways of accomplishing this 
goal. but one thing all of them 
must include is hard selling. For 
this, there is no substitute 

° 


Hobby Supplies Can Be 
a Leading Volume Line 


page 94) 


heal mention 


earned 


(Continued from 


turers, aimed at the consume! 
level. results in 
sales for the hobby retailer 
The dealer's hobby 
having been exposed to consume! 
retail 


ready made 
custome! 


advertising that shows the 


during times of recession, outdoor dealer 
sports flourish. Outdoor enthusi- 


asts are eager to buy, and they are mentioned. We 


now, as 
logical outlet for the lines we have 
sincerely 


price, makes price-cutting prac 


tically nil for the retaile: He 


‘ > 77> 
(Continued on page Ilé) 


always, is the 


believe 





its no GAMBLE to stock 
YELLOW JACKS, 
UNDERTAKERS, 
and other colors of 
“POPPER MINNOWS" 


they are 


“NATURALS” 


or 


catching fish and fishermen 
NATURAL FLY CO., WINDSOR, MO 








FAMOUS FIGHTERS 


Salutes | . 
Walthour & Hood 


Atlanta, Ga. 


|, 


Sie 


PLASTICS CORP. 
44 Cherry Valley Road 
West Hempstecd, L. I., N. Y. 
Famous Fighters of the Air & Sea 


BLACK FALCON 


Originators of 








A GREAT New Best-Seller by 
The GREATEST Name in Spin-Fishing... 


AIRE xX 
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Stainless steel full bail with exclusive release 


SPINSTER MARK Vv Lifetime guaranteed 


gears. Exclusive nylon 
expansion drum brake. Extraordinary value by 
AIREX, division of LIONEL CORP., 411 4th Ave. 


New York 16. N.Y 
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ongutulations, 


WALTHOUR & HOOD 
COMPANY, INC. 


It’s Vour Moves and a good one, We 
of the Goodyear organization offer our best wishes 


for continued success in your new quarters. 





GoopD*?Y YEAR 


THE GREATEST NAME IN RUBBER 








The Johnson 


“AMERICAN TYPE" 


Spinning Reel 


CONGRATULATES 


WALTHOUR & HOOD COMPANY 


ON THEIR FURTHER EXPANSION 
MODEL 80 TO STILL BETTER SERVE 
USE ON 


CASTING ROD 
saaaiadiin waits THEIR CUSTOMERS. 


FLY ROD DENISON-JOHNSON SALES CORP. 


MANKATO, MINN. 
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GIVE YOUR CUSTOMERS WHAT THEY ASK 
FOR - IT'S BAD BUSINESS TO SUBSTITUTE 


{ 
Name-Brand Merchancise means satisfaction to your 


customers, and money to you. Well-known, advertised 
brands pre-sell your customers before they set foot in 


your store. 


The reputation of these brands assures quality—means 
fewer adjustments, markdowns, or complaints. And, of 
course, products so well known and trusted move faster, 


turn over and over to increase your profits. 


That's why you make your business stronger when you 


keep the force of famous brand names behind your 





selling. Let your customers know they can get from you 


the brands they know and want. Why be content—or 


expect them to be content—with anything less? 


The prestige and reputation of these makers’ brands guarantee high standards of quality! 


Brand | —_ _ a 


INCORPORATED 


A non-profit educational! 


foundation 


37 WEST 57 STREET 
NEW YORK 19, WN. Y. 
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KEEPING PACE 
' -? = a J 4 A ail 
— with the PROGRESS of our 
FAST-GROWING and LOYAL DISTRIBUTORS 


WALTHOUR and HOOD 


— by the consistent introduction of NEW PLASTIC 


SABRE 44 
sales-building NEW MODELS and $995 


always GREATER VALUES 


complete with engine 


AL COMET 


MODEL HOBBYCRAFT, INC. 


NEW LINE of 
ALL-PLASTIC 29° 501 W. 35th St., Chicago 16, Ill. 
JETS & FIGHTERS 











= WALTHOUR & HOOD COMPANY 
Headquarters for the best 


Sporting Footwear 





(CONVERSE 
Spotling foctiuear 


ROD & REEL SPORTING BOOT NO-BITE HUNTING SHOE Designed by sportsmen fon sportsmen 
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ced c;. Sa realizes his full mark-up, as he is million dollar a year business. The 
another FIRST not plagued with buyers who claim addition of a hobby department to 
| they can buy it for “ten cents your store is quite easy. A gen- 
from pactra cheaper,’ around the corne! eral selection of the fast-moving, 
. The customer expects to pay and less expensive type of kits and 
will pay the advertised retail supplies can be made for you by 
price your hobby jobber who _ has 
The addition of a hobby depart- product knowledge of hobby mer- 
ment in your store of course will chandise 
FIRST result in additional floor traffic An initial stock order can be 
HOT FUEL } for the other items you are now made, giving you a varied selec- 
PROOF DOPE { selling. The hobbyist, as _ such tion—not many of any one item, 
in SPRAY CANS! naturally is interested in tools, but enough to say that you have 
nails, nuts and bolts and most a “Hobby Department” with a 
Fellows— anything of a mechanical nature value of from $500.00 to $1500.00 
when you The hobby customer, whether he Do not expect to take the busi- 
wont thot ; | be eight or 80, generally is a per- ness away from an established 
. championship son of good character, and because hobby retailer with such an as- 
finish on your model plane — ] on a 3 doing s t} > oom. sort ae ¢ os hie ventory ma\ 
ie enjoys doing something n rtment, as his inventor: 


SPRAY IT ON! Full 12 , 
ounces $1.95. Ask structive, he does not have the well run into many thousands of 


your deoler... time to consider some other form dollars. But, realize too, that these 


of entertainment that might be established retailers gross from 
—s destructive. Deale-s will enjoy $25,000 to $100,000 a vear, and 
— a on working with the hobby custome! with their turnover, it certainly 


FIRST in Sales, FIRST in Quality, because, generally, he is enthusi warrants a complete stock of 
FIRST in Performance! astic and in many cases may be hobby type merchandise. It is wise 
Aero Gloss—A TRUE AIRPLANE DOPE! Adds helpful to you to discuss your plans with youl 
strength to your plane. REALLY HOT FUEL hobby jobber. He will be glad to 
PROOF! No more time-wasting extre coats. Increase Volume offer you any advice he might 
nn Rw peg aan or gem. have as to stock requirements for 
QUICK PATCHING! Saves time and model 
planes. SMOOTH HIGH GLOSS! For high- Obviously, you, Mr. Dealer, are your area, and to see that your 
speed no-resistance air flow! interested in increasing your vol store has the right stock at the 
. ume, and how to go about getting right time, for your particula 
Chemical Company your share of this three hundred locality 
1213 N. Highland Ave. 
los Angeles 38, Calif. 











(2 ao ff 
Best Wishes 
if your customers want the 
best in tackle boxes, you'll 


find sales are as good as made 
from en ey as the moment you show them 
the new UMCO line for 1955 
for the best With 25 models to choose 
eee from, fishermen go for 


UMCO's Bonus-Quality fea- 

as ¢€ eo Sell t em tures Rugged seamless 
drawn aluminum or Royalite 

cases. Cantilever trays with 

large lure compartments and 

PRODUCTS Lur-Gard plastic liners « 
Extra Reel Clips inside cov- 

ers « Large storage areas for 


TABLE TENNIS CORPORATION tackle * ‘Special reel com- 


r porenapte ¢ Twin-Action 

4 ell Safety Catch locks. « Finger 

. share 4 C2 = <” : fitting plastic handles— Alu- 

c Manufa turers of <uality Sports guipment minum models have hand- 


some embossed leather grain 
CAMBRIDGE 42 ” MASSACHUSETTS 


finish, and are also available 
' 100°, copper anodized for ex- 
TACKLE BOXES! treme salt water conditions. 
. Yes, UMCO Bonus-Quali- 
ty Tackle Boxes have all the 
features your customers want 
for fresh or salt water fishing 
spin or bait casting 

















ARROW LEATHER GOODS MFG. CO. 


Mokers of Quality Leather Handicrafts 


Extends Best Wishes to 
WALTHOUR & HOOD CO. = y 


on the opening of their 


Model 400 Tockle Box Model 30 Tackle Box 


NEW WAREHOUSE Aluminum case with 2 cantilever trays, 14 Aluminum case with 2 cantilever trays, 9 
lure compartments. Also available in Model lure compartments. Also available in Mod- 

400-C with 100% copper anodized finish, el 30OR with Royalite case. 

Model 400R with Royalite case, and cop- 


ARROW LEATHER GOODS MFG. CO. Per anodized exterior hardware. 


See your jobber or write for complete information 
UPPER MIDWEST MFG. COMPANY 


1717—Fourth Ave. South . Minneapolis 4, Minn. 


CHICAGO 12, ILL 
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a! ttt the ye 
in Plastic Soak 
Model Airplanes : 


HAWK MODEL COMPANY 


CHICAGO 18, ILLINOIS 











For the New Look of an Old Friend 
Congratulations 
WALTHOUR & HOOD 


On your recent expansion 


REVELL, INC. 


Venice, California 





4223 Ocean Park Ave. —_ 











To 
WALTHOUR & HOOD COMPANY 


INCORPORATED 
. 
Best Wishes For Your Greater Success 
. 
IDEAL AEROPLANE & SUPPLY CO., INC. 
MANUFACTURERS 
EASY TO ASSEMBLE” SHIP © WAGON & BUILDING KITS 


22 West 19th Street ° New York 11, N. Y. 





favorite 
of southern 
fishermen 


Lou Eppinger’s 
Dardevle 


For use with light weight rod and 9 to 


15 lb. test line. Include assortments of these 





long standing favorites with your 
stock order. 2 5 oz QQc 


Crystal finishes %].1! 


Notangle 
Spinner 


The 1955 model offe ring new teatures 


of greater sales appeal. Change bait 
30 seconds with push-pull feature 


bell prevents line 


Write today for complete line catalog 


LOU J. EPPINGER MFG. CO. 


Detroit 3, Mich 





1757 Puritan Ave. « Dept. V-10. « 
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The Lure with the pulsating motion — 


play’s 
the 
thing” 


Yes, in athletic equipment, the YY Berrecude’s latest end 
play's the thing. Cost and dur- Wis oie chet ook 

ability are important, but "playability’’ comes first. 
VOIT pioneered rubber-covered athletic equipment 
and still leads the field in performance, quality, 


La *ie Al , ‘ 
and, above all, "playability. When BALI DANCER sterts the undulating, pulsating 
i fe thythmic dance, brother look out! and keep thet 
America Has Come To fishin’ line tight. For years, Barrecude'’s lure designers 
studied and teited for this tind of life-like, squid-like 
Know And Demand action, never dreaming that the secret was in combining 
@ special springy backbone feather with the old reliable nylon thet Berracude 
made so famous with the BABY DUDES and SUPER DUDES. Just « delicate 
jerk of the line sterts BAL! DANCER doing her stuff. Packed 
in an individuel transparent tube container to keep your ¢ 
BAL! DANCER in perfect condition. 6 tested Color Combine Retail 75 
tions. Weight Yq oz. Hook Size 2/0, Length 4 





SEE YOUR JOBBER 
America's Finest Athletic Equipment 


New York 10, Danville, Ill., Los Angeles |! 




















Congratulations .. . 


WALTHOUR & HOOD COMPANY 


on your continued growth 


CORTLAND LINE CO., INC., Cortland, N. Y. 


First with CAM-O-FLAGE e First with INSURED Lines * First with "333° NON-SINKABLE Fly Line 

















The 


Finest 
THING ON WHEELS HEARTIEST CONGRATULATIONS 


@ THINGS DON'T and 


BOUNCE OuT 
BEST WISHES 


@ THINGS DON'T GET 
wer 


IN 
CYCLE BAGS wun 
THE _ WEN-MAC CORPORATION 


SPRINGFIELD, MO. 
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Advertisers in this 


Section... 
Southern 


HARDWARE = 


Congratulates 
Walthour & Hood Co. 


on the expansion of its 

warehouse and administrative 
facilities 

Best wishes for continued 

suecess in serving the South's 
growing market for sporting goods 


and allied lines 
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OUR NEW HOME 


N ODERN MERCHANDISING not only demands 

quality merchandise at the right price, it calls for 
modern service — faster receiving and faster shipping. 
Our new home comprising 50,000 square feet on one 
ground floor, provides every convenience for giving 
you the kind of service you deserve from a wholesale 
distributor. It enables us to offer you larger stocks of 
famous brands on better display. Both the dealer and 
consumer will benefit. 


Our new and larger warehouse, combined with branch 
offices at Charlotte and Miami, means still better service 
at lower cost to all Southern dealers. It means overnight 
delivery anywhere in the South. And now, more than ever 
before in our 47-year history, you may rely on Walthour 
& Hood Co. as your most dependable source for 
SERVICE FIRST, QUALITY ALWAYS in fishing tackle, 
guns, hobbycraft, wheel goods, parts, and all outdoor 
equipment. 





| DON'T MISS OUR FORMAL OPENING, OCTOBER 13th 











Kes 
Walthour 
auef Hood 
COMYPANY 
206 ROGERS STREET, ATLANTA, GEORGIA 


WAREHOUSES AT: CHARLOTTE, NORTH CAROLINA, AND MIAMI, FLORIDA 








FISHING TACKLE 
* GUNS & AMMUNITION 
* SPORTING GOODS 
* HOBBYCRAFT, PARTS 
* BICYCLES, WHEEL GOODS 





SOUTHERN HARDWARE for OCTOBER, 1954 











LAWNSHEAR GANG MOWER—Designed for long service 3 GANG TRAILER—especially developed + 
at low price, this gang of 3 drag mowers cuts larger lawns 


o meet the de 


mand for transporting our 3 gang mowers during normal cut 
quickly and easily, saving time and expense. Any tractor 
jeep, truck o° pulling agent designed to travel from 3 to 7 
m.p.h. will power this gang. Set of 3 cuts a swath of grass . when crowing foecways end ebsivucticns, or fer trensperting 


ting operstion with simple arrangement for lifting cutters 


72" wide. Pulled at speed of 7 m.p.h. will cut an acre in 25 of mowers without detaching. Provides maximum cutting 
minutes. Sold also in single 25" width units width of 72". 


Can be Used on Most Makes of Tractors 


Inquiries from Dealers Invited 


ROXY LAWNSHEAR CORPORATION 


8115 FORREST AVENUE ELKINS PARK, PENNSYLVANIA 














Satisfied customers 


HARDWARE 


— TAA 
“e REPEAT business 


WITH GRIFFIN BUTTS / 


When you se!! high quality Griffin Butts you produce a 
satisfied customer and satisfied customers mean repeat 
business. Griffin Butts are produced from fine steel, carefully 
rolled in our own mill and finished by experienced craftsmen. 

The entire line of Griffin fine builders hardware is designed 
to help you — by offering the best to your customers. 


4 


SRIFFIN wesc eat 
j g 
MANUFACTURING COMPANY 


ERIE «© PENNSYLVANIA 


REPRPESENTAT ves 





—— GRIFFIN PRODUCTS 


i 


{ L. Lewis RF BEVERS nH ¢ GLOVER 
‘ ar ' 
GEORGE A GREGG WALTER S. JOHNSON ROY L. ROGERS 
‘ Ww 4 . . ‘ ‘a - 
ga ‘ D > 4 Culeee 
E ” FARRAR 
ABRAMS JOHN SULLIVAN K HARVEY D. RUSH & SONS wc MEIGAUM 4&4 CO 
Narr ~ Broad Stre ‘ a 


i Massa Dalles 2 - , Mt me Re Stine 


uN 
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Childers Manufacturing Co. 
3620 West 11 St. 
Houston 8, Texas 


* 


New Glass Cutters 


lL 
ter 


‘( 
Performance Proved Electro-Line Electric Fence Chargers are 
greater values. Heavier construction, more rugged mechanism, 
greater shocking power is the answer to better farm fencing 
There is an Electro-Line model for every farm fencing job 
Ask Your Hardware Jobber or write 


ELECTRO-LINE PRODUCTS CORPORATION , 
% 


SAUKVILLE WISCONSIN 





¢ ‘ 


/ car PLASTIC DISPLAY ‘ 
na are 


ae - - 


i La 


it's Free! 


= 


SEL-FAST DISPLAY 


S oe | ‘ 
i. oe t J vat has 
* . : j TD-48 
Ae... Ss Here's the most attractive, 
- eS ' 
’ 


\ 
§ 
offered! Sparkling new and 


i unique permanent selt-ser- 
vice Display holds minimum 


practical and sales produc 
ing Display Assortment ever 


’ 
‘ 
. 


stock of 48 fast-moving 
Hold-E-Zee numbers. Takes 
only 5" x 14” counter space 
Each driver clearly marked 
on Display for n 

price. Packed 

shown— goes right to work 
ALREADY AN OUT. 
STANDING SUCCESS! 


Order from your Jobber. 


HOLD-E-ZEE 
UPSON BROS., Inc. SCREWDRIVERS 
Red Devil Tools 


ROCHESTER 14, N.Y. 
Irvington 11, N. J. 
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WANT TO MOVE MORE PUTTY KNIVES 
AND WALL SCRAPERS... . Profitably? 


THIS PS-5 GREAT NECK 
PERMANENT MERCHANDISER 


ca the answer! 
I 


More Great Neck Putty Knives and Wall Scrapers 
are being pre-sold via this sales-wise, two color 
merchandiser because the merchandise is conven- 
iently displayed, indicating the right size for every 
job at the right price! Customers simply select 
their choice and the sale is completed. 


icwives & SCRAPERS 


He used to score POINTS... 
and NOW he scores PROFITS! 


...With Draper-Maynard 


Outstanding products that meet the exacting demands 


—{rs - of seasoned mechanics, painters, glaziers, paper hangers, 
a a ~~ tile workers, handy home owners, etc. High carbon cut- 
Dai! How many years ago? Twenty — twenty-five? lery steel blades are oil hardened and tempered, uniformly 
S Way back then this merchant was scoring baskets taper ground and polished. Handles are of natural hard 
from the middle of the floor. Today he's scoring wood and cocobola finishes, firmly compression riveted 
profits trom the floor ol his store with ve same through tang of blads 
D&M Basketballs an other D&M Eq 1ipment! 
For over 100 years ‘Dens ver-Maynar ry been 
a sales leader in hardware stores, because it HERE'S HOW YOU PROFIT WITH THIS COMPLETE PACKAGE! 
features modern, top quality products in every 
price range — gives you something to sell Contains one dozen Selling Price $36.60 
everybody. each of the following 
, altt ugh many moons have passed since numbers; all with raler’s Cost 22.00 
you w jas sc red a basket, DAM equipment is still flexible blades: No arkup 14.60 
1d making it easv for you to “handle 50, 114°; No. 125F, 
basketl alls at the c meer wines Geney t 1s 114”: No. 200F., 2”: 
good for extra profits! See the DAM catalog No. 300F,. 3°: No Permanent Merchandiser 3.25 
for the complete line of leather and ‘'Plylon 350F, 3% our Total Profit $17.85 
rubber-covered basketballs. Ask your : ‘ 


wholesaler or write direct. 











Refills are available from open stock 





WRITE FOR CATALOG OF TOOLS AND KITS FOR EVERYONE 





1919” 


: Great Neck 
Sports Equipment SAW MANUFACTURERS, INC 
Cincinnati 32, Ohio WAY MINEOLA NEW YORK 
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Waren your profits soar when you stock and feature the 

complete Champion DeArment-Channellock line. Get your 

display boards out front where your customers can buy from the 

wide Channellock selection. Millions of readers every month 

are being told about the Channellock line! There are real profit possi- 

bilities for you in the complete Channellock line of highest quality tools. 
Check your stock today . . . be sure it's complete! 


a 


i 


THE PLIER DESIGN THAT OB8STLETES ALL OTHERS 





CHAMPION DEARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 











Wz 
YY GDA 
HE (user HEAVY DUTY 


GREJER-ATOR 


WW *An all-weather grease gun designed especially 


for lithium and other multi-purpose greases. 


New Hydrajet Pump gives greater pump 
pressure and capacity. Requires neither 
oir, electrical connections nor regular 
filling of air in pump unit 


Reversabout Pressure Booster allows push 
or pull handle operation—<on develop 
more than three tons of pressure 


Complete one-unit operotion — always 
ready for instant use. 


No special filling equipment required— 
offers convenient and continuous lubri- 
cating service 

All-steel construction and rust-resistant 
finish mokes the new Heavy-Duty GRE 
ZER-ATOR a rugged and dependable unit 


Write for complete information on all Zee Line 
equipment. New regular model Gre-Zer-Ator is 
available now. Let us serve you 


NATIONAL SALES, INC. 


812 NORTH MAIN ° WICHITA 5, KANSAS 





Window Materials 


Warp Bros. 
Chicago 51, Ill 


ae 


New Doorcloser 


A new 


the pneuma 
set to hold the door 
tion by 
open washer 
The ca I ft aoorciose! 
ished in rust lumi 
encloses all 


tion throughot 





Opening 
is said 
dulfer 
on the « 
beyond normal 
to prevent i 
should be 
winas 

The new 
i matter 

Screw 
turers 
be adjustec 
but unobs 
The closet 


214 inches 


The Yale & Towne Manufacturing Co. 
Yale Lock and Hardware Div. 


Stamford, Conn. 


+ 


Tufted Air Mattress 


vher 
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CELEBRATING OUR I50TH ANNIVERSARY 1804-1954 


FITLER 


A ROPE FOR EVERY NEED 


“WATERPROOFED" 
and 
“MILDEWPROOFED" 


Manila Rope Fishing Rope 
Lariat Rope Sisal Rope 
Transmission Rope 


For your protection when buying rope look for the 
Blue and Yellow Registered Trade Mark on all 
Fitler Brand Pure Manila Rope 


THE EDWIN H. FITLER CO. 


New Orleans 17, La. Philadelphia 24, Pa 
SOLD BY DEALERS EVERYWHERE 





FIT EVERY GUN! 


pe cps” 


th hole-in-top for With plastic norte 


metal morslie guas suppled for other guns 


h cartridge ot 

ALBAR Caulk 

anes it adaptable to every type § ’ 
market Compare elast CALBAR 
Laulk a quality [ t' Ask your jobber 


CALBAR PAINT & VARNISH CO. 


Manufacturers of Technical Products 








The Columbiana l-inch, = / 
Model-B, Anti-Freeze —// 
Cam-Lock Hydrant 


. the hydrant with 
thousands of potential users! 


@ Homeowners, gas stations, fair- 
grounds, greenhouses, cemeteries, in- 
dustrial plants, parks, playgrounds, 
schools, farmers ... all are 
potential customers for Colum- 
biana Cam-Lock Hydrants. 

The Columbiana Model-B is 
easy to use and easy to 
service. It's ready with 

instant water the year 

‘round. Don't miss this 

profit maker. See your 

nearest distributor or write 
to Columbiana direct 


The COLUMBIANA PUMP Co. N°. pumping! Litt 
COLUMBIANA, OHIO. U.S.A continuous flow 


! water 


+ 


$/@ Deo 
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STO 
ALUMINUM 


TY SCREEN FOR QUALITY j0BS 


THE QUALI 


« Full-size Alcoa Alclad Wire 
Full mesh count— Double selvage 
Lightweight—never needs painting 
Wont stain masonry or woodwork 
Lowest cost in the long run 
Carefully woven by skilled workmen 
on precision equipment 

« Meets Bureau of Standards CS 138-49 


4, 
We hove the only electric baking oven in the 


ee ee as 


country for careful control of the quality 


Ltimagiard COATING 


Southern Made for Southern Requirements 


+ Horror 


WRITE FOR CURRENT PPICE LIST 


WHITEHEAD WOVEN WIRE CO. ne. 


opping Shools, Covington, Ga 
Phone 4068 
































According te the manufacturers, 
laminating assures air tightness and 
I] am are electronically welded 


The matt is equipped 


\ loc] type alr valve with stand 
ard valve thread 


Hodgman Rubber Co. 


th ese Framingham, Mass. 
5 
Seals | Cart-A-Log 


Cart-A-Log, fireplac og Carrier, 
l innounced a Ww item in tire 





place equipment 
wrought iron and lid ) , the 
Cart-A-Log is n ufactured three 


model tw Wil solid bra trin 


Attached to every 
Superseal Gas 
Range Connector is 
a non-removable 
aluminum disc. 
Stamped on it are 
the coveted AGA 
and UL seals. These 
universally-rec- 
ognized symbols 
mean that both the 
American Gas 
Association and 
Underwriters’ Lab- 
oratories have ex- 
haustively tested 
these connectors — 
and have found 
them to be safe and 
dependable. 

A.G. A. regulations require a non- 
removable identification on all con- 
mectors awarded their Laboratory 
Certification. This identification is 
for your protection — insist on it! 


ind one with western design horst 


tier 
Lion 


hoe trin fo itlo ind recrea 








Superseal Connectors are produced 
in any combination of female elbows 
and male or female adapters, malle- 
able iron, cadmium plated; 44-inch uty with convenienct 
pipe thread; 12 to 60-inch lengths. SS is used to bring 


Over 400 U. S. distributors. woodpile to fireplace 
ize with other fire}; 





ee ery isil hand 
“Every Superseal Fitting is a union in itself’ ; Mose 


the 


log ‘carr 7 wi gh 1734 For further information, 
apootea, _Catorsne giactbaig ings. = Bae pete eter write 130 Canal Street 


COLUMBIA MALLEABLE 


CASTINGS CORPORATION Leavenworth Steel, Inc. MILLDALE. CONN 
Ist and Walker Streets 


Kansas City, Kansas 


Columbia, Pa. 
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Gonsuine 


25) 
ce “ that: 


(preneumed “MIGHTY ) 


tg 


QUALITY LINE % COMPOUND 
of 


BRIGHT WIRE 





See } 














JOHN mw SUNSHINE CHEMICAL CO. INC. » 600-606 W. LAKE ST. CHICAGO 6. IL 


“Ask the man UGGED 
who sells..... ILOBER 


Rugged Robert products cre 


= 
fast sellers because they're tf , 
made right for long life / 
Galvanized solid clothesline Mih 
jar 
‘awa 








is pliable, will not kink or 
stretch. Highest quvelity 
swing end well chein with 
bright galvanized finish 
Antenna Guy Wire comes in 
4-strend and 6-strand 20 
ond 18 gvaege. All products 
ere packaged ready te 
ship. More and more cus- 
tomers cre asking for 
Rugged Robert Brand 





Wire Products Company 
2713 North 24th St., Birmingham, Ala. 


STRATAFLO pRopucts, TTS | member 


FORT WAYNE 1, INDIANA 


Order from your Jobber 
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MR. FAMILY-FUN SAYS— 


SOUTH BEND 
CROQUET HAS 


THREADED 
SCREW 
HANDLES 


2. 


KNURLED 
MALLET HEADS 


Threaded handles prevent heads 
from flying off. Automatic seating 
prevents wear of threads. Knurled 
mallet heads provide greater ac- 


curacy in hitting ball. 


Our 80th Anniversary 
1874—1954 





Write for 1954 Catalog and 
name of nearest Jobber. 











SALES REPRESENTATIVES 
Fast—Julius Levenson, 7 East 17th St.. N.Y. 


South — Louis Williams & Co., 3rd National 
Bank Bidg., Nashville, Tenn 


Midwest—South Bend Toy Mfg., So. Bend, Ind, 


Calif. & S. W.-— Anderson Sales Company, 
730 W. 10th Place, Los Angeles 15, Calif, 


Denver & Pac. N. W.-—Leo Scherrer, 2840 W. 
94rd St., Seattle 7, Wash 

SOUTH BEND TOY MFG. CO. 
Dept. SH-10, South Bend 23. Indiana 

CROQUET SETS + DOLL CARRIAGES— 


Folding, Fibre, and English Coach * 
DOLL STROLLERS + JUVENILE FURNITURE 








130 


How They Sell More 
Cleaning Supplies 


CLASSIFIED 
RUSTON HARDWARE | ! SS 


Rustor L, 











Salesman—Plumbing Specialties 


isehok 
egregated 
have almost 


tional selling c¢ 











pace utilized 
The unit occupies a spot about 

midway the length of the tore The ect 

against the lefthand wall, looking commonly 

from the entrance. An attractive 


sign directly above the small sec- 


such as mo} 

waxes, polishers 

tion designates it as “Cleaning old-fashioned washt 
Supplies”. It is well-lighted, so Most of the 

that it is visible to a items are prominently 
woman customer from any point that a measure of time 
in the store service is encouraged 


clearly 





INE TNA | 


ec UIE |) 
o ; - ’ 
i 


Home cleaning supplies require only a minimum of space for display and 
can be a natural source of important added profits for the average hard- 
ware dealer. Such displays as that shown above attract the woman shop- 
per. Accordingly, the display should be in a prominent place, and to en- 
courage self-service all merchandise should be clearly price-marked 


\ 
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Caulk Guns 


... and create 
repeat business 
FOR YOU on Caulk 


Jobbe rs and distributors 
are invited to send tor new 
prices and discounts on our 
complete line for all home 


and professional guns 


Our manutacturing facili 
ties are devoted exclusively 
to caulking guns, nozzles 


and cartridges 


Choose from 14 different guns and 


30 different nozzles. 


MANUFACTURING CO. 
7508 QUINCY AVE. * CLEVELAND 4, OHIO 





BOOTH NO. 559 
NAVY PIER « CHICAGO 


DRILLSezne: 
ROTARY 
CONCRETE 
CORE 
DRILLS 


* Triple 
Spiral 


Sold 

Only Thru 
Hardware 
Wholesalers! 


TUNGSTEN 
CARBIDE 
CUTTERS 


* Silent Salesmen” to boost your * Longer shanks may be added 
sales! Attractive plastic display- to drills *s” and larger. The 
ers and handy kits are available shank screws into body of 
without cost. the drill 


ROCKET CONCRETE DRILL CO. 


P.O. BOX-X, DANA POINT, CALIFORNIA 
Warehouse Stock, 9-South Clinton Street, Chicago 6, Illinois 
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LAWRENCE J. BALOWIN & SON 
106 Corondelet Bidg 
New Orleans 12, Le 


FE WRIGHT STEEL & 


A eee) 
WORCESTER * MASS. 


D. C. HORNIBROOK 
E. L. HORNIBROOK 
Box 176, Avondale Estates 








MODERNIZE YOUR STORE 
FOR GREATER PROFIT 





"a 


ye 


=e 7 ori a 
= Ss 


~ 
STORE 
FIXTURES 


e increase sales ecut overhead 


' gree 


ferniz 
Please send F 


fe. FIXTURE g Nome 
' 
A ag nano vane co S Address 


Konsas Avenve 
Konsos City, Konses 
Phone Moyfoir 1700 


ee talog i price sheet 


8City 





Forgive Us Our Debts 


po it 
on the installment 
not a fig 
urthermore 
taches to the car! 
an indicatior 
ra shady char: 
» be in debt 
increasingly « 
where one 
and 
research 
that it 1 asier to li twenty a $1,000 at tl 
lal 
than 
a result, merch: 
interested in cash ¢ 
have established every 





Remember 
Docomber! 


HAMILTON METAL 
PRODUCTS CO 
HAMILTON, OHIO 


FOR SAFETY’S SAKE... 


, = 
Buy GOLD SEAL HICKORY HANDLES 


Long and Hard Service 
Triple Inspected 
Made Only with Second 
Growth Hickory 
Greater Strength - Less 
a Breakage 
% Smooth Wax Finish % Perfect Shape 














Manufactured by 


LA PIERRE-SAWYER HANDLE CO. 


Jackson, Missouri 











, WATERPROOFINGS 
and PRESERVATIVES 


SHEPS PERMA LASTIC waterproofing seals masonry and 
wood watertite. Meets Federal Government Specifications 

SHEPS CANVA LASTIC woterproofing. A clear water repel 
lent for awnings, tents, tarpaulins Makes Canvas Last 

SHEPS RAIN SHED woterproofing seals boots, shoes, light 
clothing. Makes shoes shine better, the soles last longer 

SHEPS STAINLESS PENTA WOOD PRESERVATIVE. Put up 
in ready-to-use form and concentrated. Replaces creosote 
for wood preserving. Controls termites, fungus, mildew 
moss. Excellent chicken mite killer 

Distributed by Wholesole Hordware, Drug and Bidg. Materia t 

Manufactured by SHEPARD LABORATORIES © 


Omaha 2? 


Division of Searle Petroieum Co C 











FIRST in the field 
FAVORITES in the store 


For over 90 years the RED 
HEAD trade marks have meant “ 
very profitable business for 
dealers. The addition of the 

Congo line of sunshine headwear 

is one more step in RED HEAD’S 
program to create more and 

more profit leaders for their 
dealers everywhere. 


RED HEAD sranp co. 


4300 W. Belmont Ave., Chicago 41, Ill. 








sa... 


TROWELS 


MARSHALLTOWN TROWEL COMPANY «+ 


MARSHALLTOWN, IOWA 
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One Farmer 
Tells Another 
Just What 
They Need 


To Know... 


‘EMPIRE 


Galt TILLAGE TOOLS 


THRIVE ON WORK 
Regardless of Sok Couditious... 


I | | EMPIRI 


IT PAYS TO SELL THE LINE 
WITH READY TRADE ACCEPTANCE 


PLOW COMPANY 


“Specialists in Tillage Tools Since 1840" 1840) 1954) 
CLEVELAND 27, OHIO 





TO FIT THE 
MACHINE 


Did you ever stop to think about the vast amount of help you have 
in selling Wisconsin-Powered Equipment? In the farm field, thi 
majority of equipment manufacturers use Wisconsin Heavy-Duty 
\ir-Cooled Engines to power their machines. 


Every one of these manufacturers, every one of their distributors 
and dealers, as well as the actual user-customers are “talking up” 
Wisconsin Engines for steady-going dependability, foolproof air- 
cooling ... and “Lugging Power” that hangs on when shock loads 
slow down the engine speed. 


More farmers, truck gardeners and fruit growers own Wisconsin- 
powered equipment (exclusive of tractors) than any other engine- 
drive machines operating on power within a 3 to 36 hp. range. 


You can make your selling job easier by SELLING Wisconsin- 
powered farm and orchard equipment ... and SELLING the de- 


pendability, economy and low maintenance cost of Wisconsin Heavy- 
Duty Air-Cooled Engines, 


Write for free copy of 64-page catalog illustrating almost 100 Wis- 
consin Air-Cooled Engine farm power applications . .. together with 
the names and addresses of the builders of these various machines. 


WISCONSIN MOTOR CORPORATION 


World's Largest Builders of Heavy-Duty Air-Cooled Engines 
MILWAUKEE 46, WISCONSIN 
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By concentrating his company's sales activities 
on the needs of small farmers this Texas deal- 
er has found a way to move more used equipment 


By C. Thomas 





In top picture, George Holmack 
tells customers that brakes of 
used units have been completely 
repaired. Above, he learns how 
much acreage the prospect works 
and how much he wants to put 
into a used tractor. Left, Hol- 
mack points out that instrument 
panel of used tractor has been 
re-equipped with gauges that 
function properly 
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Vy), MN? Lens ible 





FAVOR DE TRAER LAS REFACCION 
VIEJAS CUANDO LES SFA DOSIF 


sna icTir 


HOTTR EW IDENTIFICARLA 


-\ 


* 
i 


Holmack's concerted effort to saturate his territory with new and used 
equipment of his line has a second objective of boosting company's sales 
of parts and service work. So many small Mexican farmers rely on the 
company for their equipment and service needs that the sign in the parts 
department is a natural result of providing service to these growers 


farme! and it 1 necessary t 
peak to them in their own lan 
guage Consequently, Holmack 
chose a popular announcer and let 
him tell the company tory in hi 
words to his own people. Holmack 
is Interested, first of all, in selling 
new tractors and implement 
before you can build up new 
there has to be a market for 
equipment,’ he said 


Small Farmer 


He has to depend on the small 
farmer for his used sales. And it 
his territory they, for the most 
part, are Mexicans 

“It’s like this,” Holmack 
“back in 1941, the average small 
farmer Was safe in investing $50.00 


Dependability Needed 


an acre in farm machinery. Today 

he can invest right at $100 per 

acre. But no more. We are speak 

of irrigation farmers—not dry la! 

farmers who cannot affor 

large an investment pe! 
Consequently, a 

with, say, 10 acre 

to buy a new ti 

alternative but to buy 

ment. And Holmack has 

idea to so manvy that he 

has to hunt for used 

outside of his territor\ 
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A report to you about the TEAMWORK of men and machines 
that helps maintain International Harvester leadership 


How automatic arc welding 
puts uniformly high quality 
into IH plowshares 





In his ge of modern science 
significant that the plowshare 
parts in farm equipment man 
being improved 

Internationa 


ory production en hh é 


successtully the tecl niques 


ing tO mass produc 


med t 


of 


tion 


result isa CONSISTeENLISN 


hat 








The common goal : 


hneid test e1 in 


For more details, 
“err \ut 


ay 


Equip 
Send post 
Internatior 

ray 


INTERNATIONAL 
HARVESTER 


Both IH customers and dealers |» 


/ 





By Baron Creager 


Year-Round Volume in This Shop 


—with every overhaul, a free paint job 


oe A NEWSPAPER advertise 
ment that appears as often a 
three times a week in the post 
harvest season, the Stewart Mar 
tin Co., International Harvester 
dealership of Okmulgee, Okla., 
produces business that takes u} 
much of the shop slack in the off 
season 


This advertisement, oft 
free paint and stencil on a tractor f unti ra P 
with every overhaul job, is labeled tisement remi hir f =. —= a= wdsOD ~— vcicten, 


a “post harvest special,” has been he 1 ity 
used by the company over the past es Without sayl ‘Ss R & b 


five years and has often resulted in t Pp 

the sale of a new piece of farn pil hel fill in th Ny 

machinery ow spo in our sho; | We Point ry Pecial 
The offer is generally made ap volume, Actually, our ar «| how Gnd Stencil 

plicable only through Dec. 31, but nual slack peri ; 

on occasion, depending upon con be extremel) 

ditions, it has been extended into out this busine 

the new yea! 
“Using such an advertisement 

in the late months of the vear in Right, the post-harvest ad- 

fluences a number of tractor own vertisement that runs three 

times weekly late in the 

year in the Okmulgee rural 

: newspaper. The ad has 

Stewart Martin points out brought unusual response 


ers who have been undecided 
about a tractor overhaul job,” 


Left, street view of Stew- 

art Martin dealership in 

Okmulgee, Okla. Company's 

shop men stay busy in win- 

ter months repairing, paint- 
ing 
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isfor DESIGN 





i ag , 
cane ed ONE 


IORN DEERE 


MOLINE, ILLINOIS 


QUALITY FARM EQUIPMENT SINCE 1837 


huma 
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Beat That 
Winter Slum 


. .. seasonal promotion boosts shop volume 18% 


qou TIME AGO the ownet 
Neely Implement Co. in 
Albany, Mississippi, deci 
eek a remedy for then 
winter slump in shop volun 
lump that wi naking 
pleasant hole 

the shop 

othe 

tudy 


promot 


In pictures above, mechanic at 

left prepares to repaint a tractor 

following the steam cleaning job 

right. View of the company build- 

ing, left, shows large shop at 

reer, covering two thirds of the 
entire building 
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—— Jf 
sloce Creede: 


OUTSTANDING FEATURES OF THE 


on MINIT” 


a Con nple te pc wckac 1720 wat 

ready to install. N extra fot . 
» Eos y convertible for sha 

deep we 


ee Self Pr 
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sua re £4MaAnNnure Spreaders 


‘ work better, fagter...lact longer! 
You Cant » ., game 





Medium Size Farms 


For the medium or average size farm the - 
New lota No. 12-A spreader fills the bill. It * 3 
gives 90 bushel capacity and like on 
the other New loea spreaders has a 
flared, non-choking bed for extra load 


Adjustable tractor hitch and foot support 


mean easier hitching 


Farmers on small farms prefer the No. 14-A, 
65 bushel spreader. It gives them the same 
original widespread action and wide 

upper cylinder as its bigger brothers. For 

use with team or tractor, the 75 bu., 4 wheel 
No. 10-A spreader is available 


»..Or for 
Larger Farms 


With all the proven advantages of New loea 
spreaders plus power take-off, the big 120 bu 
No. 15 is a favorite on larger farms 
Telescoping power shaft. Bearing support 
keeps PTO shaft in line and adjusts to 


various heights 


The New loea No. 15 PTO spreader pro 
vides constant power for wide, even 
spreading. Has big 120 bushel capacity 











ps 
| 


ARM EQUIPMENT, 


Convincing Nizw Epza sales messages reach your customers every month through leading 








Amazingly Accurate 


NEw JpEa 
Fertilizer 
Spreaders 


a> — a 
f .- 4 bs 


- 


POSITIVE CONTROL OF FEED is « 


7 os we 


uaranteed 
Porformance 


helps you sell these 
fine spreaders 


reat pers 
' , ~~ 


se “GUARANTEE OF PERFORMANCE. + 
Ne* ns - " 
- —N , y 


= 


FARM EQUIPMENT COMPANY 
_AlCO 


COLDWATER, OHIO, U.S.A 


agricultural magazines. 





Year-'Round Volume 
in This Shop 


Former Pays 


Terms Given 





another reason why 


you make more profit selling 
DEMPSTER WATER SYSTEMS 


} ! You never need send 
a customer away,' whatever his water supply 
problem may be—there’s a Dempster pump 
to answer it. You need not train sales and 
service personnel on two or three different 
lines because Dempster pumps cover the 
field. You carry a lower inventory of parts 
because many Dempster parts are inter- 
changeable and delivery is prompt from 
8 Dempster branches. All this adds to more 
profitable operation. 


has 
the highest efficiency, most rugged construc- 
tion and newest design that Dempster’s 75 
years of water supply equipment engineer- 
ing and manufacturing can put into it. From 
the simple, sturdy Dempster windmill to the 
latest in deep-well submersibles and multi- 
stage jets—Dempster has a better pump for 
every purpose 


write Dempster 
today and get the full details of the valuable 
DEMPSTER DEALER FRANCHISE 


ma )EMPSIL 


WATER SUPPLY TER SUPPLY EQUIPMENT MENT| | 


DEMPSTER MILL MFG. CO. 


BEATRICE, NEBRASKA 


ses ond offices in Omaha, Nebr; Kansas City 
2] Denver, Colo Oklahoma City 


Des Moines, lo 
Amarillo Tex.; 


Mo 
~kiC 


Branch worehou 
Falls, §S 
Sen Antonio, Tex 


S1OUuUK 
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Lowrence D. Dalton, owner of 
the business, left, gives check to 
mechanic who is guoranteed a 
minimum salary of $50 a week 
As an added incentive, mechanics 
receive 50 percent of all labor 
charges in excess of a total of 
$100 The result has been in 
creased production in the shop 
and a sharp reduction in the 


turnover of service personne! 
By 8. Miller 


Their incentive system is 


Boosting Shop Volume 


ram 7 / 


Quality of workmanship has im 
proved with the installation of 
the incentive system. A mechanic 
can receive no extra pay for time 
spent servicing “comebacks 
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Sales Personnel Changes 
Announced by Deere & Co. 


DEERE 


J. 1. Case Announces 
New Cotton Stripper 


FOR THE HARVEST season, J 
Case of Racine, Wis., announce 
new stripper-type cotton harveste 
The Model “201 Mounted Cotto Kewanee Introduces New 
Stripper, thoroughly field tested Wheel-Mounted Harrow 


according to the manufacturet 


M ichi wry and Con 


Kew 


was developed at Case's Annisto1 
Alabama plant 

Stripping two rows simultane 
ously, the harvester delivers cot 
ton bolls into a trailing wagon. De 
signed to handle storm-resistant 
tight-locked varieties grown it 
40-inch rows, the machine may be 
mounted as a unit on Farmall “M 
or Case “S” and “D” tractors 

Featuring a clean stripping ac 
tion, the Case harvester is built 
for high capacity. Clearance be 
tween stripping rolls is by aut 
matic spring tension. For extreme 
stalk diameters, a manual adjust 
ment is provided also; still retair 
ing the spring tension feature f 
normal stalk variation 

As bolls are stripped, they dt 
into an auger conveyor for move 
ment to a cross conveyor; then t 
the elevator for discharge in 
trailed wagon. Open slots it 
conveying system permit a 
drop elimination of fore 
terial. 

Low hanging bottom ec 
are reached for maximun 
ing economys “Floating’ 
gathering shoes, spring cor 
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SELF-PROPELLED 


Produets like these pul 
Massey-Harris dealers out front 
..e and keep them there! 


MASSEY-HARRIS TRACTOR LF-PROPELLED CORN PICK 


jeaneett 








T TRACK PROVED 


THE ORIGINAL SCO TYP 
=i CLIPPER COMBINE ny 
Lvl 4 


> ‘ 


<M‘H> Massey Tarnis 


MASSEY-HARRIS-FERGUSON INC R 
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John Deere Announces 
New "LF" Distributor 


A NEW “Propel-R-!*eed lime 
ind fertilizer distributor l an 
nounced by John Deere, Moline 
Il] According to the announce 
ment, the new LF” distributor 
uniformly applies all types of lime 
and fertilizer in any recommended 
quantitie 

The positive, vertical action of 
the angular steel blades of the new 
Propel-R-Feed is said to force all 
types of lime and commercial fe! 
tilizer, whatever their condition 
through the feed openings in just 
the desired quantity. Wet, lump: 
crystalized material doe not 
bridge or clog, to cause skips, bare 
pots, or otherwise uneven distri 
bution, state the manufacture! 

A quantity control lever, within 
reach of the operator from. the 
tractor eat permit etting the 
feeds for uniform distribution in 
quantities from 20 to 10,000 pound 
per acre. Size range 8 
12-foot width 

The box of the 
tributor is ma 
Vanizeda, corro 
Its curved const! 

a constan 


feed 


clutch 
pendently 
strips ol 
waste 
clutches 


Ing 


Langham and Morgan 
to Head MM Sales 


FRANK N, LANGHAM 
dent and general sale 
Vinneapolis-Moli 
apol Minn., | 


Harold W. Morgan 


SOUTHERN FARM 


A-C Demonstrations 
Draw Large Crowd 
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FEW BULLET JET FEW MULTISTAGE 


WHATEVER YOUR CUSTOMERS’ NEEDS 
YOU CAN MEET THEM EXACTLY WITH FeW! 


¢'." 
v XN 
‘; 


There's an I i. W Water System to meet every we I] le pth 


> eet e >. . i * * ® 


and ¢ ipacity need exactly. This means that you can satisfy 
all demands with F & W, and serve your customers better 
Not only that, you have the advantages of F & W's 88-year 
record of dependability, cnyinecrinyg leadership, and ex 
clusive product advantages to help you sell. Take a look 
at F & W's line-up tor shallow-well service, and you'll se« 
ata glance why it not only vives vou most complet cover 


aye, but the sales leaders as well. Write tor tull details tod iy! 


FLINT & WALLING MANUFACTURING CO., INC. 
1019 Oak Street, Kendallville, indiana 


Branch Warehouses and Offices in Albany, New York; Orlando, Florida; Shreveport 


> PH t 


Lovisiana; Cedar Rapids, lowa; and Charlotte, North Carolina 


FRW PUMPS GIVE COMPLETE SHALLOW-WELL COVERAGE 


F&W MULTI-PURPOSE b FEW ECONOMY = Few GAS 
i ae ; es | MULTI-PURPOSE JET war’ DRIVEN PUMP 
wg ; 7 meee = T " 


FEW PACKAGE PUMPS 


. 
Few or. Faw “* . PISTON PUMPS 


IRRIGATION TYPE =, 
Hig 5 ty, high head ’ 
muse ‘ le oll 


FLW means Flowing Wom by Flint & Walling 
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Farm Equipment Wholesalers to 
Meet in Chicago, October 11-15 


APPOINTMENT of two leading 
short line farm equipment manu 
facturing executives to participate 
with a mixed panel to discuss farm 
equipment financing problems has 
completed preparation for the 1954 
annual convention of the Farm 
Equipment Wholesalers Associa 
tion at Hotel Knickerbocker in 
Chicago October 11-15. President 
G. W. Hammons of Price Bros 
Equipment, Inc., Wichita, Kansas, 
announced recently. 

Program Chairman C, R. Mc- 
Micken of B. Hayman & Co., Ine 
Los Angeles, Calif., said that 


Vernon C. Belt, president of The 


Belt Corporation, Orient, Ohio, and 
W. H. Roberts, Jr., executive presi- 
dent of S. L. Allen & Co., Inc., 
Philadelphia, will participate on 
the mixed panel at an FEWA ses- 
sion which will be opened to man- 
ufacturers on hand to _ attend 
FEWA’s semi-annual Dating Party 
and Factory Days for business in- 
terviews 

Previously, McMicken had ap 
pointed Paige Newton of Mitchell 
Lewis & Staver, Portland. Ore 
and H. C. Tharpe of Lovett & 
Tharpe Hardware Co., Inc., Dublin, 
Ga., as wholesaler participants on 
the panel. The open meeting will 
be addressed by Charles E. Hat 
mon, vice-president of North- 
western National Bank of Minne 
apolis, Minn., an authority on farm 
equipment financing. Mr. Harmon 
will join the panel following his 
prepared address and the audience 
will participate in discussing solu- 
tions to problems encountered in 
short line manufacturer-whole- 
saler-retailer channels 

Both wholesalers and manufac 
turers have submitted questions to 
be answered by the panel regard- 
ing particular finance problems 

The FEWA, an organization of 
63 leading independent farm equip- 
ment wholesalers in the United 
States and Canada, will begin con 
vention activities Tuesday morn- 
ing, October 12, with committee 
meetings and a special conference 
at which a report will be made by 
Von Hoffman Press, Inc., St. Louis, 
Mo., on progress toward establish- 
ing a standard catalog for inde- 


150 


Kenne 
apoll lr 
Equipme! 
pendent farm equipment whole M. Wallace 
salers Co., M 


McMicken will moderate a sales Turne! H 


managers conference at 2:00 P.M Ltd., Blenhein 


October 12. Participants will be 
Tom P. Hilson of R. M. Wade 
Co., Portland, Ore., C. J. Reilly of 
J. S. Woodhouse Company, Brook 
lyn, N. Y., Ronald B. Ries of Mid 
land Implement Co., Inc., Billing 
Mont and Ray McCune of M« 
Cune & Co Inc., Youngstow! 
Ohio 

An Executive Conference 
Tuesday evening, October 12, will 


John Deere Announces 
New "RW" Disk Harrow 


JOHN DEERE, of Moline, IIl., an- 
nounces a new rigid wheel type 
disk harrow, the Model “RW” 

According to the manufacturers 
it is designed for use in plowed 
ground, stubborn stalks, tough 
stubble or wherever there is call 
for a rigid, fixed-angle, wheel-type 
harrow. In soft ground, the rubb 
tired wheels serve as gauge 
keep the harrow at the de 
depth. For extremely tough co 
tions, extra weight can be pli 
in the built-in weight pans to § 
additional penetration 

A hand screw, the 
ment on the “RW”, raise 
the hitch to the ti 
The “RW” may 
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Conventional vs. Rolabar 


Diagram shows why conventional makes A | Meet the 5-Bar Reel 


need twice as much forward motion is the new 
Rolabar (B) to move hay from swath t 
windrow. Less forward motion means less dan 


... newest design in side-delivery rakes that 


ige to hay, higher ground speeds 


gentles hay at tractor speeds up to 8 m.p.h. 





It’s another New Holland sales leader! 





One demonstration will convince 
New Holl ind’s new Rol ibar r ike I 
best features of modern side-delivery 1 
and then some! 
First, the exclusive New Ho 
reel speeds low even at high tra 
the Rolabar moves hay fron 
the forward trave 
‘livery rakes 


These are just a few more reasons 
Result? The Ro 


H 


he a 


NEW HOLLAND Net “First in Grassland Farming 
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Model 75, Seven-Foot Combine 
Introduced by J. I. Case Co. 


APACITY at the cutterba) 
new con 


EXTRA 
variable-speed fan and 
venience at many points are fea 
tures of the Model “75” 7-foot 
Combine, the J. I. Case Co., Racine, 
Wis., states in introducing the ma 
chine 

Effective swath width of 
feet is achieved in part by 
tive gather from the divider points 
to the cutterbar. While the 
extra foot of swath, the manufac 
turers explain, as compared with 


6-foot adds capacity in 


seven 


effec 


new 


machines 


all crops, it gives strategic ad 
vantage in such row crops as soy 
beans and grain sorghums 

The new steel guards, too, are 
designed to allow 30 percent more 
throat width or cutting area. Thi 
is claimed to permit faster work 
in rank o1 crops without 
choking or dragging. The new cut 
also ha 


plates to facilitate maintenance 


bunchy 


terbar snap in” ledge 


The new “75” has a long, quick 
hift drawbar with a wide swins 
replacing a pin 
the manufacturers out, the 
hitch offsets enough to keep 
tractor clear of the standing crop 
and for transport 
that the combine trails in the same 
traffic lane as the tractor 

Another major feature is pro 
vision, as regular equipment, of a 
variable-speed cleaning fan with 
several steps of speed from 200 to 
725 RPM, or 135 to 850 RPM with 
extra equipment. Varying the far 


By pulling and 
point 
a big 


straightens so 


speed controls air pressure rathe 
than merely throttling air volume 
when control is by 
setting blinds. Speed and pressure 
control, according to the engineers, 
eddy 


which occurs 


also avoid effects and pro 
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eth and bread 
ure regulation | 


eed is advantageou 


lieve oO 
weighing action, so tl 
dirt float above the 
seeds or kernels fall free 
“75” is designed to handle 


fluff ! , : we 


O'Harrow Assumes Ford 
Engineering Position 


O'HARROW has been n 
chiet tractol e! 

and Implement Di, 

Ford Motor Co., according t 


Ri t ade 


and Farn 
1am, Mich headquarte! 
Tractor and Implement 
He had been with Alli 
for 18 years where he 
position of assistant chief eng! Cc. T. O'Harrow 
Between 1928 and 
with John Deere, serving 
Waterloo, 
chief experimental 
as n lef ins} ! egal A 
hi 


1936, he 


College 
} 


mecnal 


Iowa tractor 


men 
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... there's a 
GOULDS 


: DISTRIBUTOR 
GOULDS Backs YOU Up with: | near you! 


1. Exclusives in Pump Design 











2. Prompt Distributor Service 
a. Pump supply NEAR you 
b. Repair parts NEAR you 
c. Factory-trained selection and application 
help NEAR you 


Complete, Informative Catalogs and Literature 
Helpful Dealer Training 
5. Powerful National Advertising 
Outside Store Identification 
7. Window Display 
inside Store Advertising 


WHY NOT see y 


[= vu » , 
. Pump Demonstration Or write us for his name 


10. Local Advertising Material GOULDS PUMPS NC. | pomeiaien FALLS, N.Y. 
the line that backs YOU up 
WATER SYSTEMS 


, Since 1848 


FOR EVERY FARM AND HOME NEED 
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Holsaple to Head Ford Tractor's 
Southeastern Regional Sales Office 


A NEW REGIONAL office of Tracto1 
ind Implement Division, Ford 
Motor Co., Birmingham, Mich., ha 
tabli Atlanta, Ga 
iccording to O. L. Wigton, general 
ales manager. The office will be 
ocated at 414 Candler Building 

Robert E. Hol aple will be re 


onal ale charge 


heen e: hed in 


manager 1n 


Robert E. Holsaple 


Allis-Chalmers Designs 
New Combination Drill 


A TRACTOR-mounted combination 
drill, and fertilize: 
distributor which places grain and 
fertilizer in separate bands is a1 
nounced by Allis-Chalmers Manu 
facturing Co., Milwaukee, Wis 

Called the All-Crop drill becauss 
it handles a wide variety 
and has the fertil 
tributor with separate spout 


£rass seede! A 


seeds, it 


in as a standard part 

This drill is designed fi 
use exclusively with Allis-Chal 
mers CA, WD and WD-45 tractors 
It is fully hydraulically 
lifted and attached 
and detached by mean of 


Snap-Couplet 


new 


mounted, 
lowered, and 


with which he 


tractors are equipped 
Seed and fertilizer are 


bands, com 


dept 
n separate 
ficials stat avoid 
bility of 

oots being 


re < ] 


rie ee 


[ 


tne seoutne: 

Office. For 

the sales organizatio 
Truck and Coach Divi 
aple ha for the past fi 
ident of Holsap] 
Truck & Equipment C¢ 

Fla 


been pre 


Other Staff Members 


aple all 


ild McGowar pil 
! ( ona ] 


R. J. Weel 


Kentucky 
orth and South Caro 
if Alabama Missis Ipp 


and all of Cuba 


uniformity 
igh 
ae pti 


SOUTHERN FARM 


Knoedler Features Dual 
Capacity Corn Mill 


A NEW DEVELOPMENT 


> > 
elt Bur) 
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we're 
spreading 


Mount Vernon’s growth means more profits for you 


Sure, we're proud o! 


Mount Vernon's sturdy dual-wheel farm wagon, 


[In case you haven't heard about it. the Mou Here’s your chance | 


Mount Vernon 
Implement Company 


Norwalk, Connecticut 
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Knoedle 
reent 

when the ‘ wer Save! 
i lipped 1 in place 
Capacity Booster, the powe 
quirement of the burr mill 1 ( 
tuced by one-third, a comfortabl 
load for any full 2-plow tractor: 
Still, they add, standard outputs of 
up to 200 bushel 


achieve d 


Knoedle am i n I f ’ L\ % . a 


other advant: igned into *3A44) : penny eens 
eee yi 
s60 with the handwheel fo: ‘- ! 
adjustment located low on the . * + Is x WN 
The long, one piece axle ha been ; ; ., SSVOANAN 
replaced by more rigid stub axle 
Standard automotive type wheel 
can be furnished if desired 

A new optional feature 
magnetic hopper to catch 
metal in order to prevent 
ware sickness” among cattle an 
possible damage to the mill. Other 
improvements pointed out include 
a larger teel base a stronger 
drive flange, plug-proof discharge 

pout, heavier tongue, hardened in 
put shaft and heavier elevat 
flighting 

As with their previous model 
the manufacture! conclude 
granular, uniform, flour-fre 
of corn is produced, Coarse 
grind is adjusted. Cob 
ground for litter with the special 


cob burr (optional)—burrs can be Beat Winter Slump by 
changed by swinging the hopper Seasonal Promotion 


back on hinges. The hopper swing 
through a 270° are for ease of 
shoveling, and the elevator swing 
in a full circle to discharge in any 
direction. Ball bearings, pressure 
grease fittings and drive geai 
running in an oil bath add t 
smooth operation and long life 


a 


Brillion Redesigns 
Sure-Stand Seeder 


A REDESIGNED eight-foot Sure- 
Stand Seeder is announced by the 
Brillion Iron Works, Brillion 
and is described as having 
proved clutch, better bal: 
simplified drive, and a 
price 

The seeder retains ¢ 
the earlier Sure-Stand 
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Association 
f 


CONVENTION DATES 





Alabama Farm Equipment As ne —s & Imple Wagner Iron Works 
sociation, nt ntion ee ae a introduces Loader 


t 


, Virginia Farm Equipment As 
Farm Equipment Dealers’ Asso ing . es 
sociation ! ! 


ciation of the Carolinas, annu ; 


He R 
Tt< Ln 


5 
\ 
Bant — 


vy no» som ewer | Why So Many Dealers Sell 
ans, La, Secretary, J. J. ( Multi-Purpose 


Wood’s Rotary Cutters 





Florida Farm Syuipment Asso 
ciation, er ! 


Georgia Farm Squipment Asso 
ciation, ! ! ‘ 


UNUSUAL PARTS POLICY WE ARE TO BLAME 
Kentucky Farm rigpn ence As Wood's Cutters ar silt to lact. And A » off thes 
sectation. nnu they ad nger mpetitive led 

12, Kentuch fot makes ‘ 


part fails, as one will occasionally WE PREPAY FREIGHT ON 
ANY machine, our attitude i WARRANTY REPLACEMENTS 
And we dly { | 


' 


Se 





Mar-Del-Va Farm Equipment 

Association, annu nventior * 9 Models From 42 to 114 Cutting WE DO THE ADVERTISING 

} t H rte! H te Swoth it 1 | ty et ! ve 

Emr n. I t ' ¥ t t THE CREATION OF CON 
* ulic Lift and Drawbor Type SUMER DEMAND IS OUR JOB 


— 2 < r 





% Adjustable From Ground to 14 Height 
Mid-South Farm Equipment ; 
Association, an! ! ntior Mow, Shred, Clip, Mulch—4 Machine 

] H] In One 


<t-< 
3/16 . er Plate Blade Protection 


Forged, Heat Treated Blades 
} 
Mississippi Valley Farm Equip Universal Joint Drive Hos 50 


ment Association, anr power Capacity to Handle 


6 
y 


Farm Tractor Power 
B V-Belt Driv 
Moneuverable in Close ‘ 


Oklahoma Hardware & imple 


15” Wheel: 
ment Association, , , 


FP Overlapping Blades 








For More Information. Write. Wire. Or Coll ¢ 


WOOD BROTHERS MFG. co. 


Texas Hardware & Implement 17410 South 4th Street ° Oregon, Illinois 
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So Check Your Supply of 


DAISY 
HO weveoee 


As Advertised tn 
The Progressive Farmer 


You can always depend on Daisy Heg and 
Poultry Waterers for fast turnover, nice 
profits and year-‘round sales! Keep a good 
supply on hand at all times and display one 
or two on your floor. Your suggestion will 
usually close a sale. Daisy 
waterers are also available 
with heater attachments 
for winter. Write for the 
name of your nearest dis 
tributor who handles the 
Daisy Line—the first name 
in waterers for over 45 
years! 


wars 
CALF WEANERS 
ANOTHER FINE 
PROFIT ITEM. 


QUINN WIRE AND IRON | WORKS 


DEPT. 1643 








louble third evlinder con 
trolled attachments fo 
eration. A heavy bumper guar 


protects hydrault 


acting 
faster o} 
i 
pump and tra 


tor radiator 


| 


Of unit-welded construction and 
step-in” design with low ove 
head clearance, the WF3 features 
2.000 eakaway, handles 


1,000 pounds wit! 


pounds b1 
live loads 
10-foot lift (m 


bucket), and 


‘~asured from heel of 


dumps at a clear 


160 


incentive System Is 
Boosting Shop Volume 


New Heavy Duty Blade Is 
Engineered by Dearborn 


THE NEW DaNuSER FMD All 
-urpose Blade makes easy work of mendations for 
acing, ditching raping, barr were noted on 


feed lo le; I and blade 


Dalton explains 


neeaea 
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T. W. McALLISTER 9 Dire 
RALPH E KIRBY Editor FRANCES A KELLY 
BARON CREAGER, Souwthwe 

1305 National City Bidg 


e Edit 
Dalle Tex 
CHARLES £€. SMITH 


©. A. SHARPLESS 
Asst Business Manag: 


Business Manager 


Business Representativ 





. 
Published Monthly by 
W. R. C. SMITH PUBLISHING COMPANY 


Editorial and Business Offices 


806 Peachtree Street, N. E., Atianta 5. Georgio 


Publishers Also of 











Shows the Way to 
Better Pastures 


with Farm Approved 


ANHYDROUS AMMONIA EQUIPMENT 





dnhydrous Ammonia 


SERVICE | NEW SERIES 10 Anhrdrous Ammonis 


SHARES 


ms kh 


Sa 
STAR MPG.CO. 


The Popular NITRO-SHOOTER Universal 
HEAVY DUTY TRAILER 
TYPE APPLICATOR 


FULLY Patterns are avail 


practically all plows 


GUARANTEED middlebreake rs in N¢ 4 s 


center or No. 2 crucible St¢ 


ce me ltr Vile @ : 
of the highest quality obt 
FIT, AND able. Send today for catal 


FINISH 
HUNTSVILLE, 


STAR MANUFACTURING COMPANY John Blue Co., Inc. ALABAMA 


Dependable Farm Equipment Since 1886 


el 





DIVISION OF ILLINOIS IRON & BOLT CO 


CARPENTERSVILLE, ILLINOIS, U.S. A. (EST. 1873) 
| 


OCTOBER 
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IT’S THE STEEL 


that gives 


LaBelle cise 


superior discing 


qualities 


steel th il 


iM’s inte ‘ 
ost in its periorn 


vou car 
LaBelle dis 
whe control the 
ime skill ana « 


' 
her 


ite 


speci il pur 





] | il 
steelmakin SK ill 


nlury of ¢ 


| Bell 


Yper 


@ 


nd 
Please send me a copy of Soil Improvement with 
Crucible Agricultural Steel: 


— 





lal purpose steels 


AGRICULTURAL STEELS 


ER & NG, PITTSBUR 
HIGH SPEED + 








RUCIBLE STEEL COMP F AMERICA 
REZISTAL STAINLESS + REX 


CiAL PURPOSE 5 





DESIRE FOR HOME OWNERSHIP OF FARM MACHINES 


The inborn desire of every farmer to own the equipment 
he requires has become a powerful incentive for buying. 
He wants to be . . . needs to be fully independent 
free from the hazards and high cost of relying on others 
for key machines. 

Yet, the result of a very recent survey, covering 
more than a dozen of our most highly mechanized states, 
indicates that most farmers still depend upon neighbors 
and custom operators for use of equipment at critical 
times when ' a year’s operation may be 
at stake! 


the success of 


This survey, for example, shows that only 1 farmer 
out of 5 now has his own baler, although 3 out of 4 who 
store hay have all or part of it baled. Only 1 out of 2 


The Allis-Chalmers Corn Har 
vester, because of its extreme 
ly low price, makes it possible 

and profitable for 
every farmer to have his own 
corn picker. An entirely 


principle . 


new 
9 rubbe r-on rubbe r 
husking . . . eliminates harsh 
handling of ears, minimizes 
shelling. Here's big capacity 
quality work, safe operation 

small Two 


for a investment 


sizes: one-row pull-type; two- 


row tractor-mounted, 


Only the ROTO-BALER of 
fers all of these advantages in 
selling for home ownership 
Sim 
PTO 


rain-re 


and individual farm use 


‘a 
i. 


ple operation and low 
power requirements; 
sistant bales, permitting haul 
ing and storage to be post 
poned when desired; elimina 
tion of bale breakage and loss: 
low machine cost and low up 
keep 

* ws = _ y*' 
ROTO.BALER is an Allis-Chalmers trodemar » ieee | acini 


8 ava “ENE SS : 


~~ “i “~ > > 
as ae *} a . 
. tates ee 


Sn ee ea 
oy RS PO ee 
: ke pea 

- oy Pe 


rake 


Corn picker ownership in key corn-producing states 
is less than 1 out of 4; corn planters, less than 6 out of 
10; and fewer than 4 10 have thei 
combines 

Allis-Chalmers tractors, 
vesting machines are made for home 
ship. They are low in price, fully equipped wit 
modern operating convenience many ol 
and are available in a great variety of 
combinations, 


owns a tractor mower or a side-delivery 


farmers out ol own 


implements and crop-har 
to order owne! 
every 
them ex 
clusive 
types farmer a 


choice of equipment to meet his exact requirements 


SIZES 


and 


giving every wide 
Yes, Allis-Chalmers dealers have important benefits 


to offer the farmer who wants to “own Ais ow? 


LLIS:‘CHALMERS 


TRACTOR DIVISION—MILWAUKEE 1, U.S.A 


- » cn 


~ ~ 





asi th this profit-packed display! 


13”%"'x 18%" 


sal 


MATic 


- —— me? 


_pispLay unit FREE 


vestment and less space 


DEAL No. A399M 


Quantity Number Name Dealer Price Reta) 


than an open magazine 
would take, you can put 
in this complete, Neu 
MIRRO-MATIIC depart 1 only 11M $10 Display Stand FREE 
se “ sie a pe Pe 2 only 394M 4-not MIRRO MATIC 

~ Geopesy GN CASE, Pressure Pans $16.40 $25.90 
a pon! _— a peer ot Without Side-Grig 
S79. 905 of ou rig il ore ’ adispla s 

2 1 your origin er vw display 1 1 only 396M 6-gt. MIRRO-MATIC 
tinished in blond tone natural wood I he LD il | Pressure Pan 12.51 19.75 
includes a quick-selling selection of most-wanted | 1 only 398M 8-qt. MIRRO-MATIC 

Pressure Pan 13.62 21.50 


parts ogo displa “Spot in a convenient Compart- | 1 only AS913S Replacement Parts Kit 9.22 14.55 
ment o Ww GIsplayv. 
$51.75 $81.70 


@ For a small in. Here’s the Money-Making Deal! 
| 
| 


e for replacement port 


sturdily built, of non-warping plywood, beautitully 


Sizes plus a complete assortment oft rep! icemcni 


Don't miss this one! Get in on the money that 


MIRRO-MATIC is making, tor dealers all over | 


Prices slightly highe We? 


America ! 


Your profit $29.95 (margin 36.6%) 


R R @ | PLUS DISPLAY STAND FREE! 
M ST ALUMINUM Guy from Yount MIRRO Dobler! 
a GOODS MANUFACTURING COMPANY + MANITOWOC, WISCONSIN 


FIFTH AVENUE BLDG., NEW YORK 10 MERCHANDISE MART, CHICAGO 54 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING, UTENSILS 
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BETTER 


BEFORE--. 





A New HANSON Weighmaster 


Back Again .. . a Hanson bath scale! It's all new—inside and out 


—a completely new design, yet built to retain all the accuracy pi 
® 


+ 
and dependability that has characterized Hanson Scales for S o, _ A 





cE 
4 


4 


e) 


2 


three generations! Scarcely more than two inches from floor < 


to platform surface, the new Hanson bath scale is the finest 
scale of its kind the low, wide base hugs the floor, has no 
tendency to up or waver. The new magnifying lens with 
V-point indicator assures easy, accurate reading, and a tamper- 
proot zero-set ofters tast, precise re-setting if necessary 


MODEL 622—White and co with chrome trim $7.95 
MODEL 633—A!! chromiun $10.95 


Write for bulletin No. 450 or consult your jobber 





HANSON SCALE COMPANY nortusrook, ittinois 


(ESTABLISHED 1888) 
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